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FﬁU FLORIDA ATLANTIC UNIVERSITY

Course Number — MAR 4613-001
CRN number-26961
Rl Marketing Research and information System
Fall 2016 or Spring 2017
Class Location: BU 405
Class Meeting Time: Wednesdays, Fridays, 2:00 Pivi to 3:30 PM

Professor Information

Name: Dr. Pradeep Korgaonkar
Office Address: LA448

Email address:korgaonk@fau.edu
Phone Number: 954-236-1348

Office Hours in Boca

Prior to Class: 1:00 PM to 2:00 PM.

Fleming West 111

561-297-4018

Required Text and Materials

Marketing Research: An Applied Orientation, Dr. Malhotra, Prentice Hall, Sixth edition,

ISBN 978-0-13-608543-0

Course Description

An introduction to procedures for defining marketing problems. Data gathering, analysis, and
interpretation techniques and their integration into management decision processes are also
discussed.

Course Prerequisites and Credit Hours and Class Time Commitments

STA 2023 and MAR 3023

“According to Florida State Statute 6A-10.033, students must spend a minimum 2,250 minutes
of in class time during a 3-credit course. Additionally, students enrolled in a 3-credit course are
expected to spend a minimum of 4,500 minutes of out-of-class-time specifically working on
course-related activities (i.e., reading assigned pieces, completing homework, preparing for
exams and other assessments, reviewing class notes, etc.) and fulfilling any other class activities
or duties as required.” The course schedule for this course reflects this expectation of students.

Supplemental Course Description
The course is an introduction to marketing research. It is intended to provide an understanding
of the nature of marketing research process to current or future managers.




