


Marke�ng Major Changes  

 

Marke�ng Department Major Programs 
Students who major in Marke�ng are required to take Marke�ng Strategy (MAR 4803) and four 
other marke�ng elec�ves (15 total credits) beyond Marke�ng Management (MAR 3023). An 
Adver�sing concentra�on is available.  The Marke�ng program, including the Adver�sing 
concentra�on, consists of 18 credits of Marke�ng coursework (excluding MAR 3023), in addi�on 
to the college pre-business and core coursework.  The General Marke�ng major requires three 
specific courses (Consumer Behavior, Marke�ng Research and Informa�on Systems, and 
Marke�ng Strategy) plus three (9 credit hours) upper-division marke�ng elec�ves. Students 
choosing in the Adver�sing concentra�on are required to take Principles of Adver�sing (MAR 
3326), and Marke�ng Strategy (MAR 4803), choose any three of the four courses listed below 
for the Adver�sing concentra�on and a Marke�ng elec�ve (to meet the minimum 18 credits of 
Marke�ng coursework). A grade of "C" or beter is required in all major courses. 

General Marke�ng Major 

Consumer Behavior 

Marke�ng Research and Informa�on Systems                                                     MAR 4613 

Marke�ng Strategy                                                                                                   MAR 4803 

MAR 4503  

Plus the following three four: 

Marke�ng elec�ve (upper-division) MAR  

Marke�ng elec�ve (upper-division) MAR  

Marke�ng elec�ve* (upper-division) 

Marke�ng elec�ve 

MAR  

 
Adver�sing Concentra�on 

Principles of Adver�sing MAR 3326  

Marke�ng Strategy MAR 4803  

Plus three of the following: 

Adver�sing Internship MAR 4940  

Promo�onal Management MAR 4323  



Crea�ve Adver�sing Strategy: 
Concepts and Design 

MAR 4334  

Digital Marke�ng MAR 4721 
 

 

Plus the following: 

Marke�ng elec�ve (upper-division) MAR 

 

*One of the following Hospitality courses may be subs�tuted for 3 credits of MAR elec�ve:  
HFT 3741: Mee�ngs and Events Management 
HFT 4240: Excellence in Guest Service Management 
HFT 4503: Hospitality Marke�ng and Revenue Management 




