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Introduction
In March 2017, the Abacoa Partnership for Community (APC), with assistance from the 
Center for Urban and Environmental Solutions, conducted an intercept survey of people 
in Downtown Abacoa before and after spring training games. 

The goal of the survey was to determine more about attendees of spring training baseball 
games, their impact on the local economy, and their opinions. 

Methodology 
Volunteers for the APC completed 88 intercept surveys (see Appendix). Each survey was 
conducted in-person by asking random individuals walking to and from the Roger Dean 
Stadium if they would be willing to complete a short survey about their perceptions on 
Abacoa. Volunteers asked and recorded answers on a clipboard. Each survey lasted 
approximately 2-4 minutes. 

Key Findings 
• Over 70% of respondents attend multiple baseball games

• 20% of respondents visit Abacoa at least once a month or more often

• Over 18% of respondents reported that they visit restaurants and shops at least 
once a month or more often outside of spring training

• 48% of respondents reported purchasing food and/or beverages at a local 
restaurant walking distance to the stadium as compared to 30% of respondents 
who purchased food and/or beverages at the stadium

• Over 50% of the people that purchased food and/or beverages spent $40 or 
more on their purchase

• 24% of people purchased goods or services at the stadium and nearly 10%
purchased goods and services in walking distance to the stadium 

Opinions of Abacoa found: 

• 96% rate the place as family friendly

• 90% rate the overall atmosphere and scenery strong

• 87% rate strong for having many things to do/places to go

• 85% rate restaurants as strong

• 80% rate events in Downtown Abacoa as strong

• 98% rate Abacoa as clean, safe, and organized

• 77% rate entertainment offerings as strong

• 70% rate stores as strong

• 18% arrived by walking, biking, or using a taxi/Uber/Lyft

• About half of visitors (including overseas visitors) were not residents of Florida

• 13% were seasonal residents and nearly 40% were permanent residents
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Boundary map of the Town of Jupiter and Abacoa. 
Source: By Author 
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Per Figure 2, 81.8% of 88 participants responded that the purpose of their visit was to 
“attend a baseball game.” 31.8% responded their visit was “to dine and/or
drink.” 14.8% responded that they “live here.” 8% responded their purpose was “to
shop for goods or services.” 4.5% responded their visit was because they were
“exercising.”  Only 2.3% responded their visit was for “other reason(s).”
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As Figure 3 Illustrates, 25.9% of 85 participants responded that they planned to attend 
1 spring training game in 2017. 16.5% responded they would attend 3 games. 16.5% 
responded they would attend 4 games. 14.1% responded they would attend 2 games. 
7.1% responded they would attend 5 games. 4.7% responded they would attend 6 
games. 3.6% responded they planned to attend all games for St. Louis. 

Of 86 participants, 58.1% responded they “never” visit the area for purposes other than 
spring training; 16.3% responded they visit “more than once per week”; 11.6% 
responded they visit “a few times per year”; 8.1% responded they visit “once per year”; 
3.5% responded “1-3 times per month”; and 2.3% responded “once every few months” 
(Figure 4).  
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Per Figure 5, 59.8% of 87 participants responded they “never” visit shops and restaurants 
within walking distance of the stadium when not attending a game; 11.5% responded 
“more than once per week”; 9.2% responded one per year; 9.2% responded “a few 
times per year”; 6.9% responded “1-3 times per month”; and 3.4% responded “once 
every few months.” 
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55.2% of 87 participants responded they “never” visit shops and restaurants within a 5-
minute drive of the stadium when not attending a game. 13.8% responded “more 
than once per week.” 11.5% responded once per year. 11.5% responded “a few times 
per year.” 5.7% responded “1-3 times per month.” 2.3% responded “once every few 
months” (see Figure 6).  
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Of 85 responses, 48.2% described their food and/or beverages purchases associated 
with their trip “within walking distance to the stadium but at a local restaurant”; 30.6% 
responded their purchase was “at the stadium”; 23.5% responded they “have not 
purchased food and/or beverages associated with my trip here today”; 5.9% responded 
their purchase was “at a business within a 5-minute drive to the stadium” (see Figure 7).  

Based on the answer to the question above, 15.4% of 75 participants responded that 
they spent $0 on a purchase;11.5% spent $50 dollars; 10.3% spent $20; 7.7% spent 
$100; 7.7% spent $25; 6.4% spent $30; 6.4% spent $40; and 3.8% spent $200 (see 
Figure 8).  
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As Figure 9 illustrates, 60% of 85 participants responded that they “have not purchased 
goods or services associated with their trip.” 23.5% responded their purchase was 
“at the stadium.” 9.4% responded their purchase was “within walking distance to the 
stadium but at a local restaurant.” 8.2% responded their purchase was “at a business 
within a 5-minute drive to the stadium.” And 1.2% responded their purchase was “at 
a business further than a 5-minute drive to the stadium.” 

Based on the answer to the question above, 52.4% of 65 participants responded that 
they spent $0 on a purchase; 13.7% spent $30; 9.5% spent $20; 6.3% spent $50; and 
9.6% spent $100-$200 (see Figure 10). 
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When asked whether participants planned to shop at a local business near the stadium 
before they left, 39.3% of 84 responded that they do not plan to shop at a local business 
near the stadium before they leave; 23.8% do plan to shop at a local business near the 
stadium before they leave; and 36.9% responded that they might shop at a local business 
near the stadium before they leave (see Figure 11).  

Of those that do plan to shop at a local business near the stadium before they leave, 
42.4% think they’ll spend $0 dollars. 12.1% think they’ll spend $30 on their purchase. 
3% think they’ll spend $35. 4.5% think they’ll spend $40. 12.1% think they’ll spend $50. 
1.5% think they’ll spend $75.12.1% think they’ll spend $100. 3% think they’ll spend 
$200. And 1.5% think they’ll spend $300 (see Figure 12).  
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89.8% of 88 responses rated the atmosphere in the downtown Abacoa area next to the 
stadium “strong” while10.2% rated the area “weak” (see Figure 13).  

89.7% of 87 responses rated the scenery in the downtown Abacoa area next to the 
stadium “strong” while 19.7% rated the area “weak” (see Figure 14).  
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80.3% of 76 responses rated the events in the downtown Abacoa area next to the 
stadium “strong” while 19.7% rated the area “weak” (see Figure 15).  

84.6% of 78 responses rated the restaurants in downtown Abacoa area next to the 
stadium “strong” while 15.4% rated the area “weak” (see Figure 16).  
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96.4% of 84 participants rated the downtown Abacoa area next to the stadium “strong” 
for its family friendliness while 3.6% rated the area “weak” (see Figure 17).  

76% of 75 participants rated the stores in downtown Abacoa area next to the stadium 
“strong” while 24% rated the area “weak” (see Figure 18).  

96.4%

3.6%

It is Family Friendly
84 Responses

Strong Weak

76%

24%

The Stores
75 Responses

Strong Weak



Page | 16 

86.7% of 83 participants rated the downtown Abacoa area next to the stadium “strong” 
for the many things to do/place to go while 13.3% rated the area “weak” (see Figure 
19).  

77.3% of 75 participants rated the entertainment offering in the downtown Abacoa area 
next to the stadium “strong” while 22.7% rated the area “weak” (see Figure 20).  
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97.7% of 87 participants rated the cleanliness/organization/safety of the downtown 
Abacoa area next to the stadium “strong” while 2.3% rated the area “weak” (see Figure 
21).  

Of 88 participants, the main mode of travel used was the automobile drove alone at 
44.3%; 37.5% used an automobile drove with others; 13.6% walked; 3.4% used 
taxi/Uber/Lyft; and 1.1% biked (see Figure 22).  
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Per Figure 23, 46.6% of 88 participants responded that they were “not a resident of 
South Florida”; 38.6% responded they are a “permanent resident”; 12.5% responded 
they are a “seasonal resident”; 2.3% responded they are “not a resident of the United 
States.”

The primary home zip code in attendance was 33458 at 15.7% of 83 responses (see 
Figure 24).  
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Of 84 participants, 52.4% were male and 47.6% were female (see Figure 25). 

Of the 85 participants, 43.5% were age 41-65, 29.4% were age 24-40, and 27.1% 
were age 65+ (see Figure 26).  
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87.1% of 85 participants were White non-Hispanic. 8.2% were Hispanic. 2.4% were 
“not sure.” 1.2% were Black- Caribbean. And 1.2% were Black- African American (see 
Figure 27).  
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Abacoa Spring Training Intercept Survey 
We are interested in learning about the economic impact of this stadium on local businesses. 

Today’s Date: 
Time of Survey: 

QUESTION ASKER—PLEASE READ 
Hello. I’m _____________ volunteering with the Abacoa Partnership for Community, a nonprofit 
organization that works in collaboration with Florida Atlantic University. We are conducting a brief 
survey to monitor the quality of life and impact of spring training on the local economy here in 
Abacoa. I’d like to ask you a few short questions. We’re not selling anything or promoting any 
product or service. We’re only interested in your opinions. 

What is the purpose of your visit here today? (check all that apply) 

 Attend a baseball game 

 To shop for goods and services 

 To dine and or/drink 

 I work here 

 I live here 

 I study here 

 I am exercising 

 Other reason 

How many spring training games do you plan to attend in 2017? 

Short answer text____________________________________________________ 

How often do you visit this area for purposes other than spring training? 
o More than once per week
o 1-3 times per month
o Once every few months
o A few times per year
o Once per year
o Never

How often do you visit shops and restaurants within walking distance of the stadium when 
not attending a game? 

o More than once per week
o 1-3 times per month
o Once every few months
o A few times per year
o Once per year
o Never
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How often do you visit shops and restaurants within a 5-minute drive of the stadium when not 
attending a game? 

o More than once per week
o 1-3 times per month
o Once every few months
o A few times per year
o Once per year
o Never

Have you purchased food and/or beverages associated with your trip here today? (check all 
that apply) 

 Yes, at the stadium 

 Yes, within a walking distance to the stadium but at a local restaurant 

 Yes, at a business within a 5-minute drive to the stadium 

 Yes, at a business further than a 5-minute drive to the stadium 

 I have not purchased food and/or beverages associated with my trip here today 

Based on your answer to the question above, approximately how much money did you spend 
on this purchase? 

Short answer text____________________________________________________ 

Did you purchase any goods or services associated with your trip here today? (check all that 
apply) 

 Yes, at the stadium 

 Yes, within a walking distance to the stadium but at a local restaurant 

 Yes, at a business within a 5-minute drive to the stadium 

 Yes, at a business further than a 5-minute drive to the stadium 

 I have not purchased food and/or goods and services associated with my trip here today 

Based on your answer to the question above, approximately how much money did you spend 
on this purchase? 

Short answer text____________________________________________________ 

Do you plan to shop at a local business near the stadium before you leave? 
o Yes
o No
o Maybe

If yes, how much do you think you’ll spend on your purchase? 

Short answer text____________________________________________________ 
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The next few questions ask you to rate each point as strong or weak for the downtown Abacoa 
area here next to the stadium 

The Atmosphere 
o Strong
o Weak

The scenery (beautiful environment) 
o Strong
o Weak

The restaurants 
o Strong
o Weak

The events 
o Strong
o Weak

The entertainment offering 
o Strong
o Weak

The stores 
o Strong
o Weak

It is family friendly 
o Strong
o Weak

Many things to do/places to go 
o Strong
o Weak

Clean/organized/safe 
o Strong
o Weak

What did you like most about your visit here today? 

Long answer text____________________________________________________ 

Was there anything that you disliked about your visit here today? 
o What was the main mode of travel to get here today?
o Automobile (drove alone)
o Motorcycle/motorized scooter
o Automobile (drove with others)
o Taxi/Uber/Lyft
o Walked
o Biked
o Transit
o Other
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Are you a year-round or seasonal resident of South Florida? 
o Permanent resident
o Seasonal resident
o Not a resident of South Florida
o Not a resident of the United States

What is your home zip code? 

Short answer text____________________________________________________ 

QUESTION ASKER—PLEASE FILL OUT AFTER COMPLETED 

Gender 
o Male
o Female

Approximate Age 
o 18-24
o 24-40
o 41-65
o 65+

Race/Ethnicity 
o White (non-Hispanic)
o Black – African American
o Black – Caribbean
o Hispanic
o Asian
o Other
o Not Sure




