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I.  Mission and purpose of the School of Communication and Multimedia 

Studies  
 

The mission of the School of Communication and Multimedia Studies is specified in the FAU Course 

Catalog (2018-2019): 

 

The mission of the FAU School of Communication and Multimedia Studies (SCMS), carried out 

through its courses, research and services, is to help provide the knowledge and skills that will allow 

students to understand and contribute to the increasingly communication- and media-oriented 

environment. Communication courses are designed to help students become: 1) more ethical, effective 

communicators in all contexts, from interpersonal to large public gatherings, print, radio, television, film 

and emerging technologies, and 2) more critical and analytical consumers of communication in all its 

many aspects. 

 

In the undergraduate program, the School offers a variety of liberal arts and technically oriented courses 

that cover theoretical, historical, multicultural, analytical, critical and performance approaches to 

communication processes and media. At the same time, the program allows students to emphasize areas 

of particular interest: communication studies; film, video and new media and multimedia journalism. 

 

The School's overarching goal for its graduates is to provide them with a broad liberal arts education. 

Students will be afforded the opportunity to gain a technical and/or professional orientation sufficient to 

qualify them for a first job in any business or institution that needs employees who are effective 

communicators. Students will also be afforded the background needed to pursue further education in 

communication or related fields. 

 

The School offers a B.A. in Communication Studies and a B.A. in Multimedia Studies with a 

concentration in Film, Video and New Media or a concentration in Multimedia Journalism. It also offers 

advanced degrees in Communication and Multimedia Studies, with an M.A. in Communication and an 

M.F.A. in Media, Technology and Entertainment. 

 

The only SCMS minor is Communication Studies.  We participate in an interdisciplinary Film and 

Video Minor.  Degree advising checklists are included in Appendix A to this Self-Study. 

 

A.   Purposes of Each Degree within Mission of School 
 

The undergraduate degree programs are divided two areas: Communication Studies, which offers one 

B.A. degree (Communication Studies), and Multimedia Studies, which offers two B.A. degrees 

(Multimedia Studies: Film, Video, and New Media and Multimedia Studies: Journalism).  Each of three 

degree sequences sustains a unique purpose within the over-arching mission of the School. 

 

The purposes and broad objectives of the Communication Studies degree are specified in the FAU 

Course Catalog (2018-2019): 
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The B.A. in Communication Studies is a problem-focused program that emphasizes contemporary 

cultural concerns while situating these within the broader historical context of communication and 

cultural theory. The purpose of the degree is to provide students with the awareness, knowledge, 

motivation and skills to develop communication strategies to address the problems of a global society, 

and the emphasis is on all forms of civic engagement. The program examines the strategic role that 

symbol systems play in constructing meaning in a fast-changing, information-based, media-saturated 

and culturally diverse world. Courses examine how meaning informs and persuades individuals, and 

introduce students to the history and theories of how communication operates in societies.  The goals 

are for students to develop both high level oral and written communication skills and critical thinking 

and analytical problem-solving skills, and to become active in civic life. (emphasis added) 

 

The purposes and broad objectives of the Multimedia Studies: Film, Video, and New Media degree are 

also specified in the FAU Course Catalog (2018-2019): 

 

The Film, Video and New Media concentration is a comprehensive curriculum including courses in film 

and television studies, video production, computer animation and new media. Courses analyze the power 

and responsibility of American and international film and video and new technologies from formal, 

historical, economic and ideological perspectives. This concentration is committed to helping students 

understand film, video, television and new media texts in relation to the worlds they represent. Its course 

of study emphasizes not only the meanings of these texts, but also the processes by which these 

meanings are constructed and disseminated. The goal is to help the undergraduate understand the study 

and creation of visual media within the larger contexts of human visual and verbal expression and to 

shape students into sophisticated readers and producers of visual culture. Courses consider both 

mainstream and alternative media and include industrial and artistic approaches, linking production 

techniques and aesthetics to industry, history and politics. (emphasis added) 

 

The Film, Video, and New Media degree is a fairly flexible amalgam of “studies of” these media and 

“production of” media, particularly video, film, animation, and other digital media.  The purposes and 

objectives for the degree, as listed or implied above, become more or less featured for individual 

students based on their choices among “studies” and production course options.  Even within the 

production focus, different objectives emerge for those students seeking employment in media industries 

and businesses and those primarily seeking artistic expression and lives as digital artists. 

 

Similarly, the FAU Course Catalog (2018-2019) specifies the purposes and broad objectives of the 

Multimedia Studies: Journalism degree sequence: 

 

The Multimedia Journalism concentration prepares students to work in the new media convergence 

environment—where competition, deregulation and digital technology break down the barriers between 

print, radio, television and the Internet. Students are expected to develop strong basic writing and 

analytical skills. Then they are expected to become adept at writing and producing for multiple media 

platforms simultaneously, exhibiting the versatility necessary to succeed in a quickly evolving and 

growing media market, as well as to fully exercise the civic responsibilities of journalists for the lively 

functioning of democratic institutions. 

 

The mission of the School and the more specific purposes and objectives of each degree sequence 

support the mission of FAU and the Board of Governors, and they also align both in principle and with 
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many specific objectives and emphases in the University Strategic Plans. 

 

 B.  SCMS Mission in Relation to FAU Mission and Strategic Plan 
  

FAU Mission/Strategic Plan revolves around “Pillars” and “Platforms.”  As described in the Strategic 

Plan, Pillars “define institutional programs focused on creating knowledge that benefits society.” As 

might be expected, these “tentpole” programs represent specific programs and endeavors for which FAU 

is most visible. They also include programs that by virtue of our geography create obvious opportunities 

for advancing the university footprint. Pillars include: healthy aging, neuroscience, ocean and 

environmental sciences and engineering, and sensing and smart systems. SCMS has multiple possible, 

and as yet largely unrealized, potential linkages with the pillars including: 

 

• Environmental journalism/environmental communication (link to environmental sciences pillar) 

• Health communication (links to healthy aging and lifespan studies pillar). 

Since multimedia digital production is a recognized STEM area, it is not surprising that there are many 

possible links between these production areas (e.g., film, animation, virtual reality, mobile applications, 

etc.) and multiple pillars.   

Moreover, potential connections exist with “sensing” technologies and Communication scholars 

interested in the role of technology in society, post-human studies and new media studies. 

On balance the School’s interactions with pillars has been minimal or at the level of an individual 

faculty person’s scholarly/creative interests. In part, this limited role has to do with the roll-out of the 

pillars which has primarily been localized to particular academic units. As a field interested in but also 

not primarily connected to these concerns it has also been challenging to imagine how a meaningful 

contribution could be made without altering the composition of SCMS faculty. We could, for example, 

offer a health communication or generational communication course, but supporting a broader portfolio 

would require more extensive faculty resources than we have at present. 

As defined by the Strategic Plan, platforms, “represent scholarly activities that apply to and support all 

pillars.” Platforms include: big data analytics, community engagement and economic development, 

global perspectives and participation, a healthy and environmentally sustainable campus, leadership 

innovation and entrepreneurship, peace justice and human rights, South Florida culture, and 

undergraduate research and inquiry. 

SCMS has multiple lines of connection to the various platforms. We support: 

• The big data analytics platform through studying the social, cultural and political impact of big 

data analytics in courses such as New Media and Civic Discourse and New Media Studies 

• The community engagement platform through activities and research associated with civic 

engagement, social protest, leadership and documentary/media activism.  SCMS participates, as 

well, in Community Engagement through its exhibitions, film screenings, colloquium series and 

public programs. 
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• The global perspectives and participation platform through numerous courses that examine 

international communication and media practices 

• The diversity platform both through various faculty members’ service on the platform committee 

as well as in our curriculum which prominently features and promotes awareness and 

appreciation of diversity (for example “diversity” is a prominent aspect of many of our 

communication and media studies courses as well as our intercultural aspects of the 

Communication Studies BA). Questions of inclusion and diversity are also featured prominently 

in a substantial portion of faculty scholarly and creative achievements.   

• The leadership and innovation platform through courses on leadership and also on strategic 

communication and new media. In addition, communication studies courses are significant 

components of the leadership efforts in Student Affairs. Several faculty are involved with various 

innovative production/mobile app technologies.  

• Further in this document we outline in greater detail SCMS’ long relationship and support of 

peace justice and human rights efforts on campus. As regards its current form as an initiative 

SCMS faculty are regular presenters at its colloquia. We have multiple PJHR “fellows” that help 

shape the direction of the initiative.  

• We have had both formal connections with the Undergraduate Research Initiative (URI) as well 

as more informal associations.  SCMS stresses the value of undergraduate research projects in a 

substantial number of our courses. We also host an annual undergraduate communication 

research conference and we host additional student film exhibitions. 

• While a number of our courses have components that focus on South Florida culture our main 

contributions to this platform involve our role in the production of Wavelength, the UP, OWL 

TV, and the South Florida Journal. 

 

 

 

 

II. 2012 Program Review of SCMS: Recommendations, and Responses  
 

A. Overview and Recommendations 
The last Program Review of the School of Communication and Multimedia Studies was conducted in 

Fall, 2012. The Program Review Team specified four “Critical Recommendations”: 

 

1. While the School will need additional faculty to meet growing student demand, it must also 

demonstrate it is striving to achieve internal efficiencies.  If the rate of growth in the 

Multimedia program continues, the School will need to ensure that it has the right portfolio 

of faculty to ensure a successful program.  This will require careful planning and perhaps 

optimizing course offerings in both programs given constraints on faculty resources. 

 

2. Institutional support and appropriate facilities must be provided for the Multimedia program 
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to enhance the unity of the School. 

 

3. The School must take steps to improve graduation rates.  While this may include additional 

advisors, efforts must be made to identify bottlenecks and improve the ability of students to 

plan for timely graduation. 

 

4. The School should initiate a series of strategic conversations to explore and develop 

collaborative curriculum initiatives between subunits. 

 

In addition the Review Team outlined a series of major findings and recommendations. These include: 

 

1. “Faculty lines should be replaced.  Absent replacements, a process of adjustment needs to be 

developed and vetted.” 

 

2. “Work on new introductory classes is a way to develop robust interaction among areas of the 

department while serving the needs of an expanding student population.”  In addition to our 

existing courses “Introduction to Communication and Civic Life” and “Film Appreciation” 

one reviewer suggested a course in “Public Advocacy and Multimedia” 

 

3. “Multimedia spaces and equipment funding should be stabilized as soon as possible and 

projected over the long term.” “Longer term planning is vital here, particularly in relation to 

new facilities and new program initiatives.” 

  

4. “Support for faculty and instructor initiatives should be maintained, particularly those that 

bridge internal units of the School.” 

--e.g., civic engagement emphasis in Communication Studies (cites ADP, South Florida 

Storytelling Project, and work with Americorp) 

 

--e.g. “animation design, Proteus and Wavelength offer opportunities for students to 

translate learning into practice for Multimedia.” 

 

--e.g., The First Amendment Symposium “offers a space for renewed and extended 

connections” among areas.  “Joint initiatives between journalism and communication can 

be imagined – such as training in public questions of health and environment.  Health and 

environment would seem to be a somewhat newer venture for the department as a whole, 

but it could productively match community needs with student talent and interests.” 

 

5. “The data collection and analysis process for undergraduate and graduate enrollments should 

be streamlined.” “For instance, there appears to be a gap between the number of majors and the 

graduation rates.” 

  

6. “Internships, capstone experience and the honors program should continue to be developed.” 

 

7.  “The growth of the MFA program should be followed closely.” 

 

There have been many major changes in the SCMS since 2012 Program Review.  Many of these 
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changes were designed to address the recommendations of the Program Review Committee and well as 

the External Reviewer; however, many of the changes were beyond our control or were not directed at 

these recommendations specifically.  Some of those changes improved the SCMS status relative to these 

collective recommendations; others hurt.  Major changes targeting the recommendations are summarized 

in the SCMS response to the Program Review Action Plan. 

 

B. Responses 

1. Steps taken to address Critical Recommendation #1: student demand/bottlenecks 

We have made significant improvements in meeting demand and reducing bottlenecks, registration 

blocks, and scheduling conflicts through improved efficiencies in course scheduling and removal of pre-

major requirements. Where possible we have reduced prerequisites on courses and expanded the range 

of courses in degree categories to include additional options (many of which do not have pre-requisites). 

We have created cross-over courses between degree sequences with the goal of expanding the range of 

options available to students. Finally, we continue to expand our elearning course options which 

resolves “same time” blocks preventing student registration and advancement through the degrees.  

 

We have become better at anticipating potential bottlenecks and taking ameliorative actions (for 

example, more mindful scheduling, growing our adjunct pool in case additional courses are needed, 

identifying alternate courses that may satisfy requirements). However, improvement in meeting demand 

through scheduling efficiencies and the other measures mentioned above are close to maximized.  

Marginal improvement in student progression may be achievable, but ultimately the number of total 

seats available has to grow to meet demand.  

 

2. Steps taken to address Critical Recommendation #2: stabilize multimedia programs 

In terms of stabilizing the multimedia production program, in our assessment the move of the program 

from downtown Ft. Lauderdale to the Davie campus in 2012 was only partially successful relative to 

SCMS multimedia production classes and programs because of severe limitations on the Davie campus 

for lab and studio spaces.  The Broadcast Journalism portion of the MSS-J degree sequences has been 

able to convert office spaces into broadcast studios and labs, but the multimedia facilities and spaces 

have lagged.  We still have production equipment that we do not have space to set-up.  As a result, 

stability has not been attained, and there is now serious discussion of establishing a downtown “Design 

Center” in Ft Lauderdale that would include multimedia production (but not Broadcast Journalism) and 

again require them to relocate.  There would be advantages of such a Center (although we also have 

concerns) but unless or until that or some other option eventuates, production spaces remain lacking and 

projections of long-term needs are problematic.  The production capabilities for both undergraduate 

multimedia production classes and MFA production classes, research, and projects have never restored 

to pre-move levels.  This has clearly constrained both degree programs, and it has increased 

tremendously the challenges involved in recruiting students to the MFA. 

3. Steps taken to address Critical Recommendation #3: graduation rates 

Much of our work in this vein is outlined above in response to “critical recommendation #1 

demand/bottlenecks. Here we would simply note that in the span of entering cohorts from 2010 to 2014 

our “4 year graduation rate” improved from 34.53% (2010) to 48.95% (2014). 
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4. Steps taken to address Critical Recommendation #4: collaborative curriculum initiatives 

We have made limited progress in this area. One reason for that limited progress is the substantial faculty 

turnover and replacement we have experienced in the last 5 years. In multiple cases this has involved 

replacing senior faculty with new junior hires that, for obvious reasons, need to focus on their own 

scholarship or creative works. A second reason is that we have “grown out” with external partnerships 

and collaborations rather which has taken time and focus away from “internal” development. These 

include: the continuation and growth of our partnership with Student Affairs/Student Media, the 

development of a partnership with FAU’s Boca Raton library to create a video editing suite, the 

development (again with Student Media) of a “video cost center” to handle the numerous requests we 

receive from both university and community partners for production assistance. We believe these various 

collaborations with university partners strengthen the School immeasurably. They provide additional 

resources for our students which is especially needed on the Boca campus and, in the case of the cost 

center, create the possibility of intern-like positions in support of the lab’s operations. 

5. Steps taken to address major recommendation #1: faculty lines should be replaced  

Requests for new tenure track lines have consistently been denied. The need for additional tenure-track 

lines, particularly in our highest enrolling degree sequence of Communication Studies, remains acute, as 

does the need for additional teaching assistants to facilitate additional lecture/discussion breakout classes 

that can accommodate more students as well as needed additional sections of public speaking and 

interpersonal communication. 

Likewise, we have not been awarded any additional permanent TA positions, although we have now 

funded two TA positions for the MFA through the SCMS operating budget (this obviously creates 

significant tradeoffs relative to other budgetary priorities, e.g. equipment, research support).  

We have also pursued other avenues to grow the faculty as opportunities arose. We pursued an opportunity 

with Student Affairs/Student Media (SA/SM) and partnered with them in the following ways:  1) for fall 

2014, an SCMS journalism instructor agreed for half of his assignment to be as faculty advisor to the 

student newspaper, the UP, and SA/SM funded two adjunct journalism classes for fall and a new TA for 

the 2014-2015 academic year; 2) for spring 2015, SA/SM funded a Visiting Instructor in journalism, with 

the assignment divided between teaching in SCMS and advising the UP as a second advisor; for 2015-

2016 and on-going, SA/SM agreed to fund a new instructor of journalism position, with half of the 

assignment being as a faculty advisor to the UP.  3) SA/SM agreed to fund a new tenure-track line in 

journalism, with half of the assignment to be as faculty advisor to OWL TV and OWL Radio, to begin in 

2016-2017.  SCMS and the College agreed to fund the line post-tenure.  The search for 2016-2017 failed, 

but we have now hired, beginning in the 2017-2018 academic year.   

With this new tenure-track position funded by SA/SM, we have one more tenured or tenure track faculty 

than we did in 2011-2012, and that one is half-time instructional.   

 

As will be discussed in further detail later in this Self Study, a recent mandate to offer the full 

Communication Studies BA degree on the Davie campus adds additional demands on the already stretched 

Communication Studies faculty. 
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6. Steps taken to address major recommendation #2: offer additional introductory classes that 

seam together parts of the School 

No action taken 

7. Steps taken to address major recommendation #3: address multimedia facility needs 

Through a collaboration with the FAU Libraries, they now host an SCMS post-production lab for our 

video students.  The Library Media Center is also managing the day-to-day check-out and check-in of 

equipment.  This collaboration, in conjunction with our ability to purchase camera kits and the iMacs for 

the post-production lab (largely through a “Tech Fee” grant submitted by faculty), now allows us both to 

offer video production classes proper on the Boca campus and also to better incorporate video production 

elements into other appropriate classes (e.g. Multimedia Journalism).  It will facilitate better training in 

the skills needed by our journalism students to function in the contemporary context of media 

convergence.  

 

We are in early phases of a new collaboration with Student Media to jointly provide a video ‘cost-

center’ on the Boca campus that could become a hub for video production projects, internships, and real-

world, resume-building experiences for students.  It could potentially support a staff coordinator position 

that in turn could support our internship efforts more widely 

SCMS faculty have had a strong record of success in receiving “tech fee grants” which have been used 

to modernize equipment or, in the case of the new library video editing facilities, establish new 

resources. While we have not acquired additional space “of our own” we have been successful in 

partnering with existing spaces to create additional classroom/lab spaces including the AMP lab, the 

library facility and the new partnership with Student Media. Much of our production facilities decisions 

will occur in relation to the long-term location of SCMS production faculty currently housed in Davie. 

Should a proposed move to a “design center” in Ft. Lauderdale occur it could potentially provide 

additional facilities and resources, but it could also force space and equipment sharing potential.  

8. Steps taken to address major recommendation #4: support faculty initiatives 

FAU ceased its participation in the American Democracy Project.  Although FAU was among the first 

wave of universities to declare its support of and participation in the American Democracy Project (an 

initiative of the American Association of State Colleges and Universities in cooperation with the New 

York Times), in the past couple of years FAU has ceased to belong to or identify with the American 

Democracy Project.  This affects in significant ways the institutional context of and opportunities for the 

BA degree in Communication Studies (“Communication and Civic Life”), which is designed to 

incorporate citizenship values and skills as integral to communication studies in an open and democratic 

society.  Many of the School initiatives were designed to further this mission, including, for example, 

the   American Democracy Project Student Club (now defunct) which sponsored public debates, issue-

based discussion groups, voter registration drives, etc. 
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The SCMS collaboration with Student Affairs and Student Media continues to grow.  The impact of this 

over upcoming years is not clear and warrants careful monitoring.  The collaboration is poised for 

further expansion through partnership in a video production cost-center. 

 

The University’s focus on ‘pillars’ and ‘platforms’ as guiding principles for resource allocation has 

driven the SCMS exploration of ‘research clusters’ for our own future growth.  It is not clear that we 

will be successful in pursuing research faculty in environmental communication or health 

communication.  Research faculty receive 1/1 teaching assignments but are charged with obtaining 

external grant support for research as part of tenure expectations.  It is also not clear, even if successful 

in such a quest, that so called-research faculty and presumably non-research faculty (by those 

definitions) can function together harmoniously, given tremendous differences in assignments and 

potentially in rewards.  Given reduced teaching expectations, Research Faculty would have only 

marginal direct impact on instructional capacities of the SCMS to meet increases in student demand.  

They would have more impact on the quality than the graduation efficiency of the degree sequences. 

 

9. Steps taken to address major recommendation #5: improved data collection 

No additional steps have been taken at the School level to generate data specific to 

enrollment/graduation rates. We have worked, with partial success, to build out an alumni database and 

to increasingly survey our students for their satisfaction with the program, but relative to headcount and 

graduation data that has not been an area of School effort. As the charts further in this report illustrate, 

however, both our headcount and graduation rates continue to grow. 

10. Steps taken to address major recommendation #6: further develop internship, capstone and 

honors options 

We have made some progress in developing internships, capstones, and honors options.  But the 

progress has been limited. 

Internships: We offer one internship-for-credit-in-the-major class.  We dedicated one adjunct position 

for internship coordination, and because the internship coordinator would need to establish long-term 

relationships with potential and actual internship hosts, we converted the adjunct to an “affiliate faculty” 

member.  This has created better coordination and continuity in our internal internship program.   

Capstone Experiences: We offer a range of capstone options.  Communication Studies majors take SPC 

4271; Multimedia Studies majors (Journalism and Film, Video, and New Media) take VIC 4943 

Multimedia Practicum; and some journalism students who excel in the Broadcast Journalism class can 

take Advanced Journalism as the Capstone.  Occasionally an internship has been approved as a capstone 

equivalent.   

 

Honors program:  We have maintained our “Honors in the Major” option for exceptional students, and 

we also offer each year a special Honors section of Fil 2000 in cooperation with the Honors College 

11. Steps taken to address major recommendation #7: monitoring the growth of the MFA 
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Recently developed curriculum structure for the MFA, course rotation, and course descriptions should 

improve both the satisfaction level of current students and provide a clear depiction of the program for 

recruiting purposes.  The curriculum clarification, however, is very recent, and its effects of student 

attraction and applications cannot yet be assessed. 

The SCMS has now funded two new TA positions in the MFA program, moving the number of funded 

students from 4 to 6, and the SCMS is currently funding an additional MFA TA for at least fall, 2018.  

This small increment has helped to stabilize the MFA rotation because the annual cohort (2 or maybe 3 

funded students per cohort) comes closer to supporting the graduate course offerings. The MFA is a 3-

year program, and TAs in their third year also teach upper level undergraduate classes, which in turn 

stabilizes the undergraduate course rotation.   

 

In addition, the SCMS/FAU partnered with Miami Dade College (Wolfson) in a Title V Collaborative 

Grant Application for Hispanic serving institutions.  The specific partnership was between our 

FVNM/MFA programs and the AS degree programs affiliated with the MAGIC center.  The grant 

application included requests for material/equipment, created an articulation agreement with MDC to 

facilitate smooth transfer of their AS graduates to FAU and to the SCMS Film, Video, and New Media 

degree sequence.  In some instances, special summer workshops, anticipated in the grant application, 

were required to bridge training and preparation gaps from the AS training to the BA expectations.  The 

grant application was for a little over $3 million, roughly half of which was come to FAU. The grant 

was submitted in spring, 2017, and but it was not successful in this round of applications.  We are 

anticipating being able to refine it and resubmit it for the next grant cycle. 

Several major changes, both from within the SCMS and from the broader context of FAU, will likely 

impact future program reviews.  Among these are: 

 

• Advising has been removed from the SCMS and the degree programs.  Dedicated advisors for 

SCMS degree sequences were located in the SCSM suite on the Boca Raton campus at the time 

of the Program Review.  They were then relocated to the College offices, but remained SCMS 

dedicated advisors.  Now Advising has shifted from having discipline dedicated advisors to a 

case management model in which students would have the same advisor throughout, but the 

advisor would not be based in or specifically dedicated to a particular discipline within the 

College.  Advising will no longer will vet student eligibility for senior capstones.  The long-term 

effects of the changes in Advising on student progression and satisfaction remains to be seen. 

• The SCMS collaboration with Student Affairs and Student Media continues to grow.  The impact 

of this over upcoming years is not clear and warrants careful monitoring.  The collaboration is 

poised for further expansion through partnership in a video production cost-center. 

• The University’s focus on ‘pillars’ and ‘platforms’ as guiding principles for resource allocation 

has driven the SCMS exploration of ‘research clusters’ for our own future growth.  It is not clear 

that we will be successful in pursuing research faculty in environmental communication or health 

communication.  Research faculty receive 1/1 teaching assignments but are charged with 

obtaining external grant support for research as part of tenure expectations.  It is also not clear, 

even if successful in such a quest, that so called-research faculty and presumably non-research 

faculty (by those definitions) can function together harmoniously, given tremendous differences 

in assignments and potentially in rewards.  Given reduced teaching expectations, Research 
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Faculty would have only marginal direct impact on instructional capacities of the SCMS to meet 

increases in student demand.  They would have more impact on the quality than the graduation 

efficiency of the degree sequences. 

• Although not a change in the program per se, the SCMS is facing a major shift in faculty by the 

time of the next Program Review.  We had two Full Professors retire last year, and we will have 

one Full retire during this academic year. Within the next five years, we have an additional eight 

faculty who will become retirement eligible.  While it is highly unlikely that all eight will retire, 

it does seem likely that as many as half will.  The eight who will become retirement eligible 

include five fulls and three associates.  The senior scholars and senior leadership in the School 

will need replacing in the coming years. 

• We are under a new mandate to offer “the complete Communication Studies degree” on the 

Davie campus (or in combination with online classes).  Although specifics of this mandate are 

not yet clear (e.g. within what period of duration must the complete degree be available?), it is 

clear that additional faculty resources will be needed. 

 

 

III. Instructional Profile of the SCMS 

A.   Baccalaureate Programs   
 

 1.  Learning Goals and Assessment of Degree Programs     

a) Communication Studies BA 

All majors in Communication Studies are required to take a senior capstone class, SPC 4271, that is 

designed to synthesize skills and knowledge obtained in previous coursework in the major.  On an 

annual basis, and typically at the conclusion of the spring semester, one section of SPC 4271 is 

designated for assessment.  Assessment focuses on student project portfolios, which are required in the 

capstone classes.  An assessment committee, consisting of three Communication Studies faculty 

including faculty teaching SPC 4271 during the assessment term and other faculty appointed as needed 

by the Communication Studies curriculum chair, will review a minimum of 20 randomly selected 

portfolios from the designated capstone section and evaluate those portfolios based on the 

Communication Studies Assessment Rubric.  The Assessment Rubric (reproduced below) is designed to 

measure how well students achieve the learning outcomes designated in the Communication Studies 

learning compact. 

The Area Coordinator for BA in Communication Studies and another faculty member in the program 

will review a sample of student portfolios. 

b) Multimedia Studies BA 

The Multimedia BA is divided into two distinct degree sequences, Journalism and Film, Video, and New 

Media.  Journalism itself divides into a Broadcast focus and a Print/Multimedia focus.  Although these 

sequences are synthesized in the Multimedia Studies learning outcomes, they each have a dedicated 

capstone class.  The Journalism major sequence culminates in either VIC 4943 Multimedia Practicum 
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(for journalism print/multimedia) or RTV 4304 Advanced Broadcast Journalism (for broadcast).  The 

Film, Video, and New Media sequence culminates in VIC 4943 Multimedia Practicum.  In most 

semesters, there are two sections of VIC 4943, with one focused on Journalism and the other on Film, 

Video, and New Media.  Students are advised toward the appropriate section for their area of emphasis. 

On an annual basis, one of the capstone seminar sections will be assessed; the selected seminar for 

assessment will rotate annually among VIC 4943 (Journalism section), VIC 4943 (“critical studies” of 

film, video, and new media), and RTV 4304.  In the selected capstone section, at the conclusion of the 

semester, writing portfolios that represent the cumulative effort and work (including the final research 

project) assembled by each student are collected.  An ad hoc committee of 2 to 3 faculty conducts the 

assessment of the portfolios. The committee consists of the instructor of the selected section for 

assessment, plus one or two of the following (listed in order of preference): 

• Instructor of a separate section of VIC 4943 or of another capstone in the School’s curriculum 

• Curriculum coordinator of Multimedia Studies 

• Chair of the School’s Undergraduate Programs Committee. 

2. Limited Access Programs: 

 

SCMS does not have limited access programs. The Multimedia Journalism degree sequence requires a 

demonstration of writing proficiency (the “Multimedia Journalism Skills Test”) in order to proceed to 

degree completion, however this assessment occurs mid-degree sequence and does not limit access to 

degree application.  

 

 3. Admission Requirements: 

 

There are no specific admissions requirements beyond status as an FAU student for entry into the 

Communication Studies degree sequence, with the exception that students who transfer into the major 

must have a G.P.A. of 2.0 or higher.  However, once in the sequence, a student can be dropped from the 

major if the student’s G.P.A. drops below a 2.0.  In Multimedia Studies, neither the Film, Video, and 

New Media sequence nor the Journalism sequence has a specific admission requirement into the major, 

other than a 2.0 G.P.A. requirement for students who transfer into the degree.  Journalism will drop 

students from the sequence whose G.P.A. falls below 2.0, and Film, Video and New Media will do so if 

the G.P.A. falls below a 2.5.  Journalism also will drop students from the degree sequence who cannot 

pass the Multimedia Journalism Skills Test (spelling, grammar and punctuation), which is a prerequisite 

for entry into the second of two sequenced writing classes (JOU 4181 Coverage of Public Affairs). 

 

4. Establishment of goals for student learning: 

 

a) Communication Studies BA 

Faculty developed criteria and a ranking system to assess students' performance, using a ranking system 

of "Exceeds expectations;" "Meets expectations;" "Below Expectations" and "Inadequate." The 

assessment considers the following dimensions for Content Knowledge: 

* Demonstrates effective understanding of basic critical and theoretical concepts and vocabulary. 
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*Demonstrates a clear understanding of historical, theoretical and critical literature.  

*Demonstrates a nuanced understanding of the role of public communication in a democratic 

society. 

*Demonstrates a clear understanding of engaged citizenship. 

 

 b) Multimedia Studies BA:  FVNM 

Portfolios are evaluated on the basis of the appropriate Multimedia Studies Assessment Rubric.  The 

rubric to be applied will vary based on which capstone seminar is being assessed. 

Outcome #1: Students will be able to demonstrate a nuanced understanding of the role of media 

criticism in a democratic society 

Outcome #2: Students will be able to demonstrate effective use of communication skills through 

multimedia (textual and communicative strategies, creativity, form and content relations). 

 

Outcome #3 Students will be to demonstrate informed, independent thinking. 

 

   

5.   Assessment of how well students are achieving expected learning outcomes  

 

a) Communication Studies 

 

Assessments are made by evaluating student abilities in the following categories: 

*Students will be able to demonstrate a nuanced understanding of the role of public 

communication in a democratic society. 

 

 Most recent data: 85% students Above Satisfactory 15% Satisfactory 

  

*Students will be able to demonstrate effective use of oral communication skills (discussion, 

deliberation, argument, group communication & public speaking). 

    

       Most recent data: 82% Above Satisfactory 10% Satisfactory 8% Below Satisfactory 

 

*Students will be able to demonstrate the ability to argue cogently 

 

    Most recent data: 88% Above Satisfactory 12% Satisfactory 

 

b) Multimedia Studies 
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Outcome #1: Students will be able to demonstrate a nuanced understanding of the role of media 

criticism in a democratic society 

• Demonstrates effective understanding of concepts and terminology relevant to story selection & 

development 

2 Above Satisfactory   2 Satisfactory    1 Below Satisfactory     

• Demonstrates clear understanding of effective newsgathering techniques 

2 Above Satisfactory   2 Satisfactory    1 Below Satisfactory     

• Demonstrates clear understanding of effective news writing, delivery, recording, editing, and 

production techniques 

2 Above Satisfactory   2 Satisfactory    1 Unsatisfactory     

• Demonstrates a nuanced understanding of the differences between noncommercial (i.e., 

NPR) and commercial models of broadcast journalism practice, with the former model being 

emulated in the course 

       2 Above Satisfactory   2 Satisfactory    1 Below Satisfactory     

Outcome #2: Students will be able to demonstrate effective use of communication skills through 

multimedia (textual and communicative strategies, creativity, form and content relations). 

• Demonstrates appropriate & effective written communication skills (balancing needs for rigorous 

critique, constructive suggestions, and collegial encouragement) in mentoring e-mail exchanges 

2 Above Satisfactory   2 Satisfactory    1 Below Satisfactory     

• Demonstrates effective use of oral communication skills (balancing needs for rigorous critique, 

constructive suggestions, and collegial encouragement) in group discussion as well as in one-on-

one discussion during Broadcast class 

   2 Above Satisfactory   2 Satisfactory    1 Below Satisfactory     

Outcome #3: Students will be to demonstrate informed, independent thinking. 

• Demonstrates ability to apply knowledge of effective journalistic practices (story selection and 

development, news gathering, news writing, delivery, recording, editing, and production) in an 

actual broadcast newsroom environment, under the pressures of tight deadlines 

o 3 Above Satisfactory   1 Satisfactory    1 Below Satisfactory     

• Demonstrates the ability to work effectively as an individual 

o 2 Above Satisfactory   2 Satisfactory    1 Below Satisfactory     

• Demonstrates the ability to work effectively as part of a team 

o 3 Above Satisfactory   2 Satisfactory   1 Below Satisfactory     
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 6. Description of how results of assessments are used for continuous program improvement 

 

Area heads lead frequent reviews of BA degree sequences to ensure that our course offerings are in line 

with developments in the field as well as with university and state-mandated metrics. As part of those 

reviews discussion is routinely held on effectiveness of courses in achieving program and assessment 

goals. Those discussions include review of outcomes we seek to instill in our students. They guide our 

thinking, for example, in maintaining certain expectations of writing or technical proficiency as well as 

how the sequencing of our courses may best ensure the proficiencies/capacities by which our students 

will be assessed.  

 

7. Review of lower level prerequisite courses to ensure that the program is in compliance with State-

approved prerequisites 

 

There currently are no pre-requisites to a student’s declaration of any of the B.A. majors in the SCMS.  

 

8.   Enrollment information  

 

Prior to the 2012 Program Review, the SCMS restructured its BA programs, consolidating three degree 

sequences (Public Communication, Media and Cultural Studies, and Intercultural and Organization 

Communication) into one (Communication Studies).  Multimedia Studies had already re-organized into 

two degree sequences:  MMS: Journalism and MMS: Film, Video, and New Media.  The MFA in 

Media, Technology, and Entertainment started in 2011.  The helps to contextualize some of the 

inconsistencies in enrollment headcount data that frustrated the 2012 reviewers.  Even through much of 

the current review period, students finishing the old BA degree tracks were still enrolled in substantial 

numbers.  Another factor affecting the data were the pre-majors in effect through virtually all of the 

review period for all three BA programs.  These pre-majors required students to complete certain 

requirements prior to being permitted to declare the degree as a major (the requirements differed among 

the three degree sequences), yet the University began requiring earlier declarations of majors from 

students (at 60 credit hours or below).  The result was that many aspiring majors (including virtually all 

AA transfer students) were forced to declare “false majors” or “dummy majors” until they qualified to 

declare their intended major.  During the current review period, a new declaration category evolved 

(Pre-Communication Studies, Pre-Multimedia Studies) to address that issue. More recently we began the 

process of removing the pre-major requirements, and, one-by-one, they are now essentially gone. The 

following reports data for the five year period, 2012-2013 through 2016-2017 (the most recent year for 

which data is available). 

 

In total, enrollment headcount of students declared as majors or pre-majors in all SCMS BA programs 

combined progressed as follows: 

 

    2012-13 2013-14 2014-15 2015-16  2016-17 

 

Totals  1129  1139  1184  1201  1248 

  

Full time 702  731  756  803  876 
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  Part time 427  408  428  398  372 

 

Of these totals, significant numbers during the first couple of years reflected students completing older 

degree sequences: 

 

    2012-13 2013-14 2014-15 2015-16 2016-17 

 

  Totals  216  77  30  13  1 

 

Full time 105  34  16  5  -- 

 

  Part time 111  43  14  8  1 

 

All of these students were completing degrees in areas that were consolidated in the Communication 

Studies sequence; most were in Public Communication (105 full-time in 2012-2013; 34 in 2013-2014).  

 

The headcount breakdowns for our three current BA majors are as follows: 

 

 

    2012-13 2013-14 2014-15 2015-16 2016-17 

 

 Com St. (total) 127  227  277  362  404 

   

  Full time 98  140  171  239  277 

  Part time 29  87  106  123  127 

   

 MMS JOU  167  150  145  151  197 

 

Full time 89  76  74  78  119 

  Part time 78  74  71  73  78 

 

 MMS FVNM  210  189  183  203  191 

 

Full time 121  109  99  118  120 

  Part time 89  80  84  85  71 

 

In addition to these declared majors, Communication Pre-majors and Multimedia Studies Pre-majors 

add significantly to the total undergraduate student headcount in the SCMS: 

 

 

    2012-13 2013-14 2014-15 2015-16 2016-17 

 

 Com St Pre-majors 

Total  272  333  373  303  259 

 

Full time  190  247  270  232  203 
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 Part time  82  86  103  71  56 

 

 MMS Pre-majors 

Total  137  163  176  169  196 

 

Full time  99  125  126  131  157 

 Part time  38  38  50  38  39 

 

 

Student Credit Hour Production: 

 

Year  2013-2014 2014-2015 2015-2016  2016-017 2017-2018 

 SCH  18, 965 19,019  19,408  19,013  19,127  

 

 Average class size and faculty/student ratio: 

 

   2014-15  2015-16  2016-17 

Lecture 28.2   28.7   26.5 

Discussion 29.4   29.4   29.4 

 

 

9.   Comparison of Curriculum with Peer Programs 

 

a. Comparisons with Peer Programs in the Florida State University System.    

 

This discussion provides summary descriptions of some of the peer programs in the Florida State 

University System.  Of the universities reviewed, nearly all the academic programs offered in the areas 

of communication, media & journalism have a decidedly career oriented focus.  

 

Florida International University’s College of Communication, Architecture & the Arts describes its 

Communication related programs as providing skills and aptitudes to “succeed in today’s expanding 

world of media.”  The college offers a BA in Communication Arts that emphasizes skills important to 

careers in business, government, non-profit organizations, and the media.  The college also offers a BS 

in Advertising and Public Relations, an MS in Communication (global strategic communication), and a 

graduate certificate in Conflict Resolution and Consensus Building. 

 

Curricular programs in communication (other than communication sciences & disorders in the College 

of Science) are housed in the Nicholson School of Communication at the University of Central Florida.  

UCF offers two Bachelor of Arts programs: Communication & Conflict (which may be fulfilled face-to-

face or online) and Human Communication, with tracks in social innovation and activism, health 

communication, interpersonal communication, and business and professional communication.  The 

School also has an MA program in Business Communication, an undergraduate certificate in Health 

Communication, and a graduate certificate in Corporate Communication. 

 

The communication program at the University of South Florida is closest to the SCMS (the 

Communication Studies BA) in its intellectual genealogy.  USF’s BA in Communication requires 
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students to study three areas: communication and human relationships, public communication and 

media, and applied communication.  Coursework includes rhetorical theory and criticism, social change, 

culture, identity, and the media, as well as interpersonal communication and performance.  The 

program’s goal is to foster effective and ethical communication in personal and professional 

relationships and in face-to-face and mediated contexts.  USF also offers an MA program in 

Communication which takes a broad and integrated approach, including the study of communication and 

rhetorical theory, as well as aesthetic, humanistic, and scientific approaches to inquiry. 

 

As a flag-ship institution in the State University System, the University of Florida’s website boasts 

having the oldest, most prestigious communication program in the state.  Structurally, the traditional 

program in communication studies at UF was dissolved decades ago.  Today, UF’s College of 

Journalism and Communications houses four departments, each of which offers a BS degree:  

Advertising, Journalism (focusing on sports and media), Public Relations, and Telecommunications.  

Many of these undergraduate programs are also available online.  UF offers a variety of graduate 

programs at the master’s level:  (1) a professional master’s program that develops “additional 

communication skills, strategies and techniques” desired in the job market, (2) a research and theory 

MA aimed at shaping competitive academics in communication, (3) an MA in Mass Communication 

(advertising, journalism, public relations, telecommunications, science and health communication, and 

international/intercultural communication).  The college also offers seven online master’s programs 

(audience analysis, political communication, web design, digital strategies, public relations, global 

strategic communication, and social media).  Finally, UF’s doctoral program in communication is 

described as offering a “hands-on experience with teaching and research” and includes seven key areas 

of study: communication and technology, health and science, media effects, media industry and 

consumers, law, policy and history, international/intercultural communication, and strategic 

communication.  

 

In the Florida panhandle, the University of West Florida’s Department of Communication offers a BA 

which includes four concentrations: advertising, journalism, public relations, and telecommunications.  

The department’s website describes its academic programs as a mix of theory with project-oriented skill 

building.  The department’s stated goal is for its graduates to have successful careers and to affect 

change.  The department also offers an MA in Strategic Communication and Leadership as well as a 

graduate certificate in Health Communication Leadership. 

 

b. Comparisons with Non-SUS Peer Programs  

 

FAU out-of-SUS peer institutions include the University of North Carolina at Charlotte, the University 

of North Texas, and the University of Memphis. 

 

The primary comparable program at the University of North Carolina at Charlotte and the SCMS is 

the Department of Communication Studies, although programs in other Colleges also contain elements 

also contained in the SCMS.  On the undergraduate level, the Communication Studies degree offers five 

BA concentrations.  These concentrations are unified through a 24 credit hour core curriculum.  This 

core offers a limited range of course options to satisfy differential credit hour requirements in four 

categories:  Theory/Skills (12 CH), Methods (6 CR), Macro-context (3 CR), and Micro-context (3 CR).  

Each of the five Concentrations adds additional course requirements to the core requirements.  The 
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Concentrations, their respective additional credit hour requirements, and the resulting credit hour 

requirements for each Concentration are as follows: 

 

Public Advocacy    Core plus 12 CR  36 CR BA  

Health Communication  Core plus 21 CR  45 CR BA  

Mass Media    Core plus 12 CR  36 CR BA Organizational 

Communication   Core plus 12 CR  36 CR BA  

Public Relations   Core plus 24 CR  48 CR BA  

   

In addition to the Communication Studies degree, the program offers or participates in minors in 

Communication Studies, Film Studies, Journalism, and Writing, Rhetoric, and Digital Studies.  The 

structure of each minor is similar: a set of core courses plus a designated number of electives credits 

from among a defined set.  The Communication Studies Minor itself is a truncated version of the major.  

The Journalism Minor has a 9 CR core of journalism courses proper supplemented by 9 CR of elective 

couses from among a set that includes journalism and communication classes but also options from 

other departments, including Art and Graphic Design classes.  The Writing, Rhetoric, and Digital 

Studies Minor (18 CR) is also fairly interdisciplinary, drawing classes primarily from English and 

Communication Studies.  The Film Studies Minor (19 CR) has a required core (a 4 CR introduction to 

film class) supplemented by 15 elective credits from among a set of courses that includes 

Communication Studies, Film, and a range of other programs.  

 

The Communication Studies Department at UNC-C also offers or participates in three undergraduate 

certificate programs.  Video Production (16 CH) requires a 3 CH introduction to film class and a 1 CH 

capstone in film and 12 CH of elective credit from among a set of Film classes.  Leadership Studies (15 

CH) has a 9 CH core of Communication Studies courses supplemented by 6 CH from a set of classes all 

of which are outside Communication Studies. International Public Relations has a 3 CH core (choices 

for satisfying are all Communication Studies classes) followed by 15 CH hours drawn from other 

communication, languages, business, or culture classes from various departments/programs.  

 

They also offer an Honors sequence in the major and an interdisciplinary program in Film Studies 

(which consists of the Film Studies Minor plus the Video Production certificate).  

  

Other curricular areas that are located in the SCMS are located in diverse program at UNCC.  The BFA 

degrees in Art and in Studio Art include concentrations in Digital Media (12 CH and 21 CH 

respectively).  Animation figures among the courses available.  The BA in Art with a Studio 

Concentration requires 9 CH in Digital Media.  Classes in Gaming, Mobile applications, and web 

applications are in Computer Science. 

 

One of the noteworthy features of their curriculum is a BA/MA Graduate Early Entry option.   

Communication Studies majors with at least 75 credit hours, a 3.2 GPA or better, and a GRE score 

commensurate with normal graduate admissions criteria qualify to participate in the program.  Once 

accepted into the program, students have to maintain a 3.0 GPA or better and register for at least one 

Graduate class in each of their remaining terms before graduation.  Up to a total of 15 hours of graduate 

credit can be taken in this manner; up to six of those hours can be ‘double-counted’ toward both the BA 

and the MA degree.  
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The University of North Texas offers many of the same or similar degrees as does the SCMS, although 

the curricular and administrative organization is different.  Their Department of Communication Studies 

shares many similarities with our Communication Studies program, although there are specific 

curricular differences.  The BA in Communication Studies is 36 CH including a 15 CH core curriculum 

(Introduction to Communication; Interpersonal Communication; Performance of Literature; Advocating 

in Public, and Communication Perspectives).  This core curriculum must be satisfactorily completed (C 

or better in key classes) before a student can take advanced courses in the degree.  There is a 

requirement of 9 “distributed” CH from one of three categories, labeled as A, B, and C (but roughly 

corresponding to General Communication Studies contexts, Rhetorical Studies, and Performance 

Studies).  There is a requirement for an addition 9 hours of upper division Communication Studies 

coursework, and a requirement for one 3 CH theory class.  These requirements comprise the 36 required 

CH. Their degree is not thematized around civic life, civic engagement, or other comparable themes. 

 

Journalism and Media Arts are in separate programs, as is media production.  The College of Visual 

Arts and Design offers both a BA and a BFA in Communication and Design. 

   

 

10. Description of internships, practicum, study abroad, and similar opportunities 

 

The SCMS offers one internship course, COM 3945 Communication Internship.  This is a three credit 

hour advanced upper division class, requiring both 18 credits and a 3.0 GPA or better in the major (and 

approval of the internship) to register.  It counts in all three BA degree sequences:  in the Focus category 

for Journalism, the Production category for Film, Video, and New Media, and the Contexts category for 

Communication Studies.  An adjunct instructor works with the students to vet and set-up their 

internships, oversees the academic application portion of the internships, and evaluates their 

performance.  Enrollments numbers are not large (10-15 per semester is typical; in 2017-2018, six were 

enrolled in fall and 12 in spring.).   

 

Many SCMS students take non-credit or for-credit (but not major credit) internships through the Career 

Center, and SCMS maintains a close working relationship with the Career Center. 

 

We do not offer practicum credits.  However, we do have ‘living-learning’ experiences for students 

through our involvement with Student Media.  Journalism faculty serve as advisors to the student 

newspaper, The University Press, as well as OWL TV and OWL Radio, and many of our journalism 

students are heavily involved in the student media, where they apply and refine skills that are also being 

developed in their classes.  A recent evolution of the collaboration with Student Media (still becoming 

formalized) is a joint Video Production Center through which students who have taken classes in video 

production and editing can contract for small video jobs.  In addition, during each semester the capstone 

RTV 4304 Advanced Broadcast Journalism works with RTV 4342 Broadcast Journalism classes to 

produce a weekly internet radio news program, The South Florida Journal. 

 

SCMS does not offer any Study Abroad programs or courses.  However, many SCMS majors participate 

in Study Abroad opportunities, and often they are able to find classes that can count toward degree 

requirements.  In 2017-2018, a total of nine students in COM 2952 Study Abroad were in 

Communication classes, and seven more were in COM 4957 Study Abroad. 
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 11. Pedagogical innovations  

 

The SCMS offers instruction in multiple modes of delivery: face-to-face, partially online, fully online; 

large lecture classes (50-plus), medium lecture classes (35-50), and smaller writing or performance 

classes (24-27).  In recent years, significant changes in pedagogical practices have occurred, and it 

seems many of these trends will continue.  Many courses are now frequently available in fully online 

formats, although none of our courses are exclusively offered online.  Moreover, many of our classes are 

not viewed by faculty as advantageously offered online (eg, public speaking, argumentation and debate, 

story-telling, small group processes, etc.).  We are also pursuing innovative curricular practices with the 

incorporation of intensive primary research in FIL 4672 Hollywood, Censorship, and Regulation.  The 

course is currently in the process of official designation as an RI (Research Intensive) class.  We also 

participate in a new interdisciplinary major in Global Studies, with one of our faculty currently team-

teaching the introductory course to this program.  A couple of aspects of our pedagogical practices merit 

special mention: 

 

 

a) Honors Program 

 

The 2018-2019 FAU Catalog describes the Communication Honors Program in these terms: 

 

The Honors Program in Communication allows highly motivated and well-prepared students to 

pursue a course of study organized around a specific topic, area of interest or creative project. 

Students take a special sequence of courses both within and outside the School. In their last 

semester they complete a senior honors thesis or a senior honors project under the direction of a 

School faculty advisor. 

 

The SCMS Honors in the Major Program is designed to give qualified students the opportunity to work 

with a faculty mentor to craft a sequence of courses towards the development and completion of a 

research or creative thesis project, under the supervision of a thesis committee. All final projects are 

defended in a public forum.  Graduates of the program have been successful at obtaining Undergraduate 

Research Grants and University-level recognition for their projects. A majority of nominees from this 

program to the Telluride Film Festival Student Symposium have been successful. Graduates have an 

excellent record in landing funded offers from graduate programs, and in professional positions. 

Nonetheless, the program faces major challenges in our efforts to grow it. The need for students to 

independently conceive, develop, and complete thesis projects is taxed by two institutional factors that 

compress curricular timelines: (1) Transfer students make up a significant portion of majors. (2) Rigid 

graduation metrics that mandate timely graduation. 

 

 b) Strategic use of WAC classes 

 

Although all of our degree sequences include writing-intensive classes, only Communication Studies has 

incorporated Writing Across the Curriculum courses as lynchpins in the degree sequence.  In the 

Communication Studies degree layout, students have to take at least 2 of 4 “Methods” courses, all of 

which are critical/analytic methods.  Three of those four classes are “WAC’ed,” a process that blends 

writing training and critical analysis.  The plan was to WAC the fourth of these “methods” course 
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options, but mandated (and necessary) enrollment caps in WAC designated classes, combined with 

constraints in hiring instructors, combined with pressure to avoid any curricular ‘bottlenecks’ that may 

inhibit ‘timely graduation’ (which has recently moved from a 6-year to a 4-year definition) have 

dissuaded us from doing so. 

  

 

 12.   Contributions to Institutional Educational Efforts 

 

The SCMS offers only one course that is included in the Intellectual Foundations Program.  FIL 2000 

Film Appreciation counts as one of eight options students have for fulfilling the requirement that 

students take a Group B class in the Foundations of Humanities categories in the IFP. 

 

Very few SCMS courses appear to count in other undergraduate majors.  The BFA with a major in Art – 

Studio Art Concentration counts either RTV 3531 Video Production or RTV 3229 Experimental Video 

Production among “Additional Media Electives and Free Art Electives for All Areas.”  It was our 

understanding that Public Speaking counted in certain degree programs in previous years (e.g. Nursing, 

Engineering), but it appears that this is no longer the case. 

 

Several of the courses offered in the SCMS fulfill various requirements in other minors or certificate 

programs.  SCMS classes are included as options in the following Minors: 

 

Leadership Studies Minor (Interdisciplinary):  This interdisciplinary minor includes SPC 4443 

Leadership and Communication and COM 4150 Strategic Communication as courses that fulfill certain 

categorical requirements for the minor. 

 

Film and Video Minor (Interdisciplinary)  (17-19 Credits) 

Core Course (required): Film Appreciation FIL 2000 3  

History (one course required)  

Film to the 1940s FIL 4036 4  

Film since the 1940s FIL 4037 4  

Documentary Film and Video FIL 4364 4  

Theory and Criticism (one course required)  

Film Theory FIL 3803 4  

Film Criticism FIL 4851 3  

Media Criticism MMC 4501 3 

Beyond these core sections, the minor requires two production and/or contexts classes from a variety 

choices, many of which, especially in the production area, are in SCMS. 

 

At the undergraduate level, SCMS classes are included as options within required categories or as 

specifically required classes in the following certificate programs (as listed in the 2018-2019 FAU 

Catalog): 

 

Classical Studies Certificate (SPC 3233 Classical Rhetoric) 

 

Ethics, Law, and Society Certificate (COM 4621News Media Ethics) 
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Ethnic Studies Certificate (MMC 3601 Minorities in the Media; SPC 3704 American Multicultural 

Discourse; SPC 4712 Gender, Race, and Communication; SPC 4718 Ethnicity and Communication; 

COM 4703 Storytelling) 

 

Peace, Justice, and Human Rights Certificate (SPC 4633 Rhetoric of Social Protest; SPC 3710 

Intercultural Communication; SPC 4271 Capstone in Communication and Civic Life).  In the 2019-220 

Catalog, SPC 4721 is dropped as an option in the PJHR Certificate because as a capstone it was a major 

restricted course.  The PJHR Certificate replaced it with MMC 4301 International Communication. 

 

Professional and Technical Writing Certificate (SPC 2608 Public Speaking) 

 

Women, Gender, and Sexuality Studies Certificate (COM 3014 Communication and Gender; RTV 4412 

Gender and TV; SPC 3704 American Multicultural Communication; SPC 3712 Intercultural 

Communication; MMC 4704 Media, Representation, and Diversity) 

 

Environmental Science Certificate (JOU 4314 Environmental Journalism) 

 

At the Graduate Level, SCMS courses are included in the Film and Culture Certificate (FIL 6807 Film 

Theory and Criticism; FIL 6026 Film History and Historiography; MMC 6408 Mass Media Theory; 

Political Economy of the Media MMC 6646) and the English as a Second Language Certificate (SPC 

6715 Intercultural Communication). 

 

13.   SCMS Student Profile 

 

   a) Student diversity and demographics 

 

The demographic breakdown of the students pursuing BAs in the SCMS by ethnicity is divided by 

current Communication Studies and Multimedia Studies majors. 

 

COMMUNICATION STUDIES 

            14-   15-  16- 

            15    16    17 

 American Indian/Alaskan Native Female  6 7 6   

Male  2 3 3   

Total 8 10 9   

Asian or Pacific Islander  Female  15 15 18   

Male  5 6 7   

Total 20 21 25   

Black (Not of Hispanic Origin) Female  90 89 84   

Male  52 45 54   

Total 142 134 138   
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Hispanic  Female  126 122 127   

Male  47 46 43   

Total 173 168 170   

White (Not of Hispanic Origin) Female  218 223 217   

Male  107 103 92   

Total 325 326 309   

Non-Resident Alien  Female  6 8 4   

Male  2 3 2   

Total 8 11 6   

Not Reported  Female  2 4 5   

Male  2 2 2   

Total 4 6 7   

Total Female  463 468 461   

Male  217 208 203   

Total 680 676 664   

 

 

  

MULTIMEDIA STUDIES 

 

           14-   15-  16- 

           15    16    17 

 

American Indian/Alaskan Native Female  5 6 6 

Male  1 1 3 

Total 6 7 9 

Asian or Pacific Islander  Female  13 15 16 

Male  4 4 6 

Total 17 19 22 

Black (Not of Hispanic Origin) Female  64 68 66 

Male  41 46 43 

Total 105 114 109 

Hispanic  Female  72 76 85 
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Male  67 60 75 

Total 139 136 160 

White (Not of Hispanic Origin) Female  109 107 134 

Male  110 117 125 

Total 219 224 259 

Non-Resident Alien  Female  7 9 10 

Male  4 6 6 

Total 11 15 16 

Not Reported  Female  7 6 5 

Male    2 4 

Total 7 8 9 

Total Female  277 287 322 

Male  227 236 262 

Total 504 523 584 

 

 

 

 

b.   Student scholarly activity 

 

The SCMS sponsors the Zeta Iota chapter of Lambda Pi Eta, the national communication honors society.  

Zeta Iota, in turn, hosts an annual South Florida Undergraduate Communication Honors Conference.  

Students, including FAU students, are invited to submit communication-focused research papers or 

projects to the conference; the submissions are evaluated through a blind review process, and the top 

papers and projects are accepted for presentation at the annual spring conference.  Many of our 

undergraduates have had papers or projects selected and have made presentations at the conference; 

students from others schools, including Miami University, Lynn University, St Thomas University, 

Stetson, UCF, Rollins, University of Florida as well as Richmond, SUNY-Cortland, and others, have 

participated in the conference.  SCMS undergraduates have also occasionally presented competitively 

selected papers at the Southern States Communication Association annual meeting as well as other 

professional conferences.  The SCMS also has a distinguished history of hosting film festivals and 

competitions for undergraduates (and others).  Every fall for the past 10 years, the Super 8 Cinema 

Soiree has been held in Ft. Lauderdale, and every spring we have hosted the International Flamingo Film 

Festival, also in Ft. Lauderdale.  Again, many of our undergraduates participate in the festivals, either as 

exhibitors or in helping to organize and host the festivals.   

 

The SCMS does not sponsor undergraduate publication outlets, but we have had undergraduates 

involved in either scholarly or professional publication.  Undergraduate Eileen Hammond co-authored 

(with faculty member David Cratis Williams) “Rationality and Risk: A Pragma- Dialectical Assessment 



29 
 

of Bernardo DeBernardinis’s Public Statement on Earthquake Risk in L’Aquila,” a paper submitted, 

accepted, and presented at the NCA/AFA Alta Conference on Argumentation and ultimately published in 

Disturbing Argument. Selected Works from the 18th NCA/AFA Alta Conference on Argumentation (Ed. 

Catherine H. Palczewski. New York: Routledge, 2014. 369-375). Eileen Hammond also published a 

revised version of her class paper from SPC 4680 Rhetorical Criticism:  “Lilly Ledbetter Teaches Us a 

Lesson: 2012 DNC Speech Gives Way to Public Moral Argument,” Florida Communication Journal 

41.2 (Fall 2013): 25-37.  

 

Several students in Journalism have published articles with by-lines in the Palm Beach Post as part of a 

collaboration between the Post and the FAU journalism program.  The collaboration is coordinated by 

journalism instructors and Student Media/University Press advisors Neil Santaniello and Ilene Prusher.  

Due to this arrangement, the UP editors shared campus-focused content they wrote for the student paper 

with the Post (Patrick Martin and Gregory Cox, for example, published pieces in their senior year here), 

resulting in at least a handful of stories landing in the Post’s print edition with by-line credits to FAU 

undergraduates.  

    c. Undergraduates receiving SCMS controlled scholarships 

 

Undergraduate students receiving scholarships through the SCMS are limited in number as we have only 

a few such scholarships to award, essentially all of them in the areas of journalism and media.  Awards 

are made annually.  SCMS Scholarship Awards breakdowns are as follows: 

 

2017 "James M. Cox Jr. Foundation / Palm Beach Post Journalism Scholarship" 

  Joseph W. Pye             Award Amount:  $ 3,000 

  Tucker Berardi            Award Amount:  $ 1,000 

 

  "Robert J. and Inez Persson Bailyn Scholarship"     

Michaela Garretson     Award Amount:  $ 1,000 

Flavia Patino-Paul  Award Amount: $ 1,000 

Joseph T. Setinsek  Award Amount: $ 1,000 

 

2016 "James M. Cox Jr. Foundation / Palm Beach Post Journalism Scholarship" 

  Sofya Perrin  Award Amount:  $2,000 

 

"Robert J. and Inez Persson Bailyn Scholarship"   

  Wendy Rhodes  Award Amount:  $3,000 

 

2015 "James M. Cox Jr. Foundation / Palm Beach Post Journalism Scholarship" 

  Patrick Martin  Award Amount:  $2,000 

  Emily Bloch  Award Amount:  $ 1,000 

 

"Robert J. and Inez Persson Bailyn Scholarship"   

  Jillian Melero  Award Amount:  $ 3,000 

 

2014 "James M. Cox Jr. Foundation / Palm Beach Post Journalism Scholarship" 

  Jamie Vaughn Award Amount:  $ 3,000 



30 
 

 

"Robert J. and Inez Persson Bailyn Scholarship"   

  Chelsea Todaro Award Amount:  $ 3,000 

  

“Worrel Scholarship Endowment” 

  Amanda Jordan Award Amount:  $  700 

 

 “Scripps Howard/WPTV Channel 5 Endowed Scholarship Fund” 

  Sydney Gabel  Award Amount:  $  750 

  Daniel Fernandez Award Amount:  $  750 

  Michaele Trujillo Award Amount:  $  750 

 

2013 "James M. Cox Jr. Foundation / Palm Beach Post Journalism Scholarship" 

   Kylie Phillips   Award Amount:  $2,000 

   Regina Kaza  Award Amount:  $2,000 

 

 

14. Advising procedures 

 

The SCMS does not have advisors of our own; instead, we rely on the university and the college for 

student advising.  First-time-in-college students are advised by university advising, as are transfers 

unless they transfer in with sufficient credit hours to require an immediate declaration of major.  Once a 

student declares a major in one of the degree tracks in the SCMS, the student is transferred for advising 

purposes to the College of Arts and Letters.  College advisors will remain the student’s advisor until 

graduation; however, none of the college advisors are dedicated SCMS advisors – they advise for all 

majors.  There are certain efficiencies to this system, but it also creates an advising process that focuses 

on catalog course descriptions and degree requirements, not on knowledge of the disciplines involved. 

 

 

 15.   Metrics-related Measurements 

 

a.  Retention rates (2nd year retention/persistence rates of students with a Grade 

Point Average (GPA) above 2.0 - FL SUS Metric #5) 

 

2012-13  2013-14 2014-15  2015-16  2016-17 

Progress/Retn  Progress/Retn Progress/Retn  Progress/Rtn  Progress/Rtn 

73.3/77.8  66.2/74.5 70.2/73.5  72/75.1  83.1/84.5 

 

 

b.   Graduation rates  

 

6th year graduation rates for full-time and part-time First-Time-In-College (FTIC) 

students - FL SUS Metric #4 

 

 

   Cohort Year 2010  2011  2012 



31 
 

  

   Total  65.07% 64.29% 66.33% 

  

   

4 Year Graduation Rates 

 

Cohort year  2010  2011  2012  2013  2014 

Totals   34.53% 34.52% 36.46% 39.30% 48.95% 

 

 

 

 

 16.  Placement rates/employment profile 

   

We encourage our students in all of our degree tracks to consider graduate and professional programs 

among their post-graduate options, and many do.  Each fall, we host a Graduate and Professional School 

Symposium to which we invite all majors interested in exploring these options.  The symposium 

explains the benefits of graduate education, the processes involved in application, assistantships and 

other funding options, etc.   

 

We do not have reliable data on the number of graduates who then matriculate into graduate or 

professional graduate programs.  But anecdotal evidence, including faculty letter-writing burdens, 

suggests that many do.  IEA data offers a percentage, which we will present below, but we think it 

significantly under-reports graduate matriculation and employment (the percentages account for only 

about half of annual graduates). 

 

Our success in placing exceptional students in graduate programs has created a stronger academic 

reputation for our programs that in turn make it easier for future students to also move toward graduate 

and/or PhD programs.  For instance, we have had multiple of our recent graduates in Journalism be 

accepted and funded at the Medill School of Journalism at Northwestern University.  Now the Medill 

recruiter makes at least one trip to Boca to meet with our students each year, and she frequently comes 

twice.  We had two graduates start there last year.  Similarly, we have had success sending journalism 

graduates to the Columbia School of Journalism for graduate study.  Now the Columbia recruiter has 

begun coming to Boca to meet with our students and encourage applications.  We were recently 

contacted by a recruiter from Craig Newmark Graduate School of Journalism at CUNY, and she will 

come meet with our students this fall.  We have also had recent graduates go to other Journalism and 

media graduate programs, including ones at the University of Florida, the New School in New York, and 

Arizona State University. 

 

In Communication Studies, we have had two recent students proceed with financial support through the 

MA program at Wake Forest University, and they are encouraging us to send more students in their 

direction.  One recent graduate went straight from her BA in Communication Studies to a fully funded 

assistantship in the Ph.D. program at the University of North Carolina.  Many of our graduates move 

into graduate programs at FAU, mostly (but not exclusively) in either the Communication MA or the 

Media, Technology, and Entertainment MFA. 
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Multimedia Studies: Film, Video, and New Media graduates have also matriculated to programs other 

than our own MFA or MA.  Recent graduates have gone to the University of Toronto and Savannah 

School of Art and Design, among other programs. 

 

Many of our graduates move to law schools or other professional schools.  Again, we do not have data 

to substantiate numbers or even destinations.  But faculty report reference letters for law schools, MBA 

programs, and various professional media programs, among others. 

 

Data from IEA’s “College Leaders Performance Metrics” offers a broad profile of post-graduate 

activities for SCMS majors: 

 

2012-2013: SCMS had 266 graduates, of which 129 reported full time employment (48.5%) and 8.3% 

reported continuing education. 

2013-2014: SCMS had 247 graduates, of which 120 reported full time employment (48.6%) and 6.5% 

reported continuing education. 

 

2014-2015: SCMS had 294 graduates, of which 149 reported full time employment (50.7%) and 4.8% 

reported continuing education. 

 

2015-2016: SCMS had 311 graduates, of which 152 reported full time employment (48.9%) and 7.7% 

reported continuing education. 

 

By way of general context, it is important to recognize magnitude of the SCMS in the College of A&L 

statistical profile.  In 2012-2013, SCMS’s 266 graduates were 22% of the College’s total number of 

graduates (1,195).  In 2013-2014, SCMS’s 247 graduates were 25% of the College’s total number of 

graduates (1,001).  In 2014-2015, SCMS’s 294 graduates were 25% of the College’s total number of 

graduates (1,154).  And in 2015-2016, SCMS’s 311 graduates were 28% of the College’s total number 

of graduates (1,106). 

 

 

17.    Student recruitment 

 

The SCMS participates in multiple College and University recruiting activities for FTIC students.  Our 

faculty “Special Events Committee” organizing SCMS recruiting tables at College Open House events, 

University Expo events, and other similar on-campus events.  We typically have 3-4 faculty members, a 

couple of graduate students, and frequently a couple of undergraduates as well working from our table.  

We generally have display materials, play animation and video loops on a monitor, and hand-out SCMS 

pens, post-it notepads, and similar items that have our contact information on them.  The faculty and 

current students talk with prospective students and their parents, distribute and explain degree sheets, 

major expectations, and course options, and invite them to leave their names and emails addresses for 

future contact.  Following these events, we email all who sign up and send them additional information 

about the SCMS.  At the end of the semester of that particular recruiting event, we will also send those 

who sign-up a copy of the latest SCMS Newsletter (they come out at the end of each semester).   

The SCMS faculty also participate in the FAU recruiting phone call campaigns. 
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In collaboration with the College of Engineering, Fran McAfee has been part of an on-going community 

learning consortium with Dr Ravi Shankar and the Museum of Discovery & Science Museum in Ft. 

Lauderdale during the summers.  With funding from the Broward United Way they are in the middle of 

a three year summer program to teach high achieving high school students to make mobile apps 

specified to the physical exhibits in the Museum of Discovery & Science in downtown Fort Lauderdale.  

This helps to generate a recruiting base of STEM-prepared multimedia students. 

 

B.   Graduate Programs   
 

 1.   Master of Arts in Communication Studies 

 

a. Admissions Criteria 

 

Criteria for admission to our master’s program in Communication Studies include a completed 

baccalaureate degree from an accredited institution as well as a minimum of a 3.0 grade point average in 

the last 60 undergraduate credit hours.  

 

Beyond these minimal requirements, we also consider the student’s profile more broadly and more 

qualitatively. Specifically, we prioritize applications in which the student has a clear sense of why they 

wish to pursue a master’s in Communication Studies at FAU, within our particular unit, the School of 

Communication and Multimedia Studies. This means that they have a strong interest in researching a 

topic that is appropriate for our discipline, one that queries the matter of messaging in a variety of 

different historical, social, and political contexts. Whether the student’s interest is in Rhetoric, Film and 

Media Studies, Intercultural Communication, or issues of representation with regards to race, gender, 

sexuality, and class, we want to make sure that the student’s preferred area of scholarly interest suits our 

school’s shared critical framework on communication broadly construed. These interests should be 

clearly spelled out across their application materials, which include a personal statement, writing 

sample, and two letters of recommendation.  

 

Finally, writing ability is paramount. Whatever the student’s interest, they should anticipate a rigorous 

focus on expressing one’s ideas in writing. This is especially the case at the graduate level, where 

students need to transition from being consumers of knowledge to being producers of knowledge.  

 

  b. Average Class Size and Faculty to Student Ratio 

 

Over the last three terms, our average class size is 9.8. Below is the average for each of the last three 

terms:  

 

• Average for Fall 18 is: 11 students per grad seminar. 

• Average for Spring 18 is: 8.7 students per grad seminar. 

• Average for Fall 17 is: 9.8 students per grad seminar.  
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c. Curriculum  

 

Our curriculum for the master’s program in Communication Studies is designed to take two years for 

students who are full-time enrolled. The curriculum is specifically designed to help students navigate as 

well as understand the rapidly changing communication landscape. With a blend of historical, 

theoretical, and critical knowledge pertaining to a wide array of communication forms, this program 

trains students to conduct original research that both promotes new knowledge in the field of 

communication and inspires new career trajectories in academia, the media industries, the public sector, 

and non-governmental organizations. Critical study of political communication, persuasion, rhetoric, 

gender and the media, digital media, radical film, social media, documentary, political economy of the 

media, as well as interpersonal and intercultural communication represent some of the primary areas of 

study for our school’s faculty and graduate students. The diversity of interests encapsulated by this 

interdisciplinary degree share an investment in understanding communication as well as its 

entanglement with social change. 

 

As a result, we organize our curriculum into two “tracks”: thesis (30 credits) and non-thesis (36 credits). 

Students in both tracks are required to take nine credits of required courses, which include our 

“Introduction to Graduate Studies in Communication” (COM 6400) as well as two groups of courses 

that we cluster under the headings of “Theory” and “Methodology.” Examples of “Theory” courses 

include “Intercultural Communication” (COM 6415); “Classical Rhetorical Theory” (SPC 6234), and 

“Film Theory and Criticism” (FIL 6807). Examples of “Methodology” courses include “Qualitative 

Communication Research” (COM 6340) and “Cultural Analysis” (COM 6341). Generally speaking, 

courses in the “Theory” category emphasize different critical frameworks in order to help students 

formulate their research questions. Once students have a sense of their core research questions, they are 

finally in the position of selecting the best means – or method – for acquiring the data necessary to 

answer such questions. While students do not necessarily always take “theory” and “method” classes in 

this order, this is the logic behind organizing our classes in this manner.  

 

At this point, the two different tracks start to diverge. Students in the “thesis” track have fifteen credits 

of electives to take (a minimum of nine must be in our program). While students in the “non-thesis” 

track have twenty-seven credits of electives to take (a minimum of twenty-one must be in our program).  

 

Students on the “thesis” track have six credits to use for thesis research. Generally speaking, by the 

beginning of their third semester, full-time students on the thesis track should have identified a “thesis 

advisor” and two readers (rounding out a committee of three). Throughout the third semester, the student 

should be working closely with their committee to develop a prospectus, which would include the 

articulation of their topic, formulation of core research questions, identification of a method or methods, 

and a detailed literature review. Towards the end of the third semester, the student should have a draft of 

their thesis introduction as well as a significant amount of their necessary data completed. This insures 

that they will be in a good position to have a revised draft completed in time for their thesis defense, 

which is usually scheduled under the advisement of the committee chair for some time in March.  

 

Students on the “non-thesis” track should similarly form a committee of three faculty members by the 

beginning of their third semester to formulate exam questions in each member’s respective area of 

expertise. These exams should be scheduled for the student’s fourth and final semester when they are 

assessed by the committee (with the results being communicated to the director by mid-April).  
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The curricular value of each track varies with the “thesis” track placing the onus on the student to 

generate new knowledge in an area related to communication. Here the emphasis is on the depth of the 

student’s mastery of a particular research topic. The “non-thesis” track, by contrast, prioritizes the 

breadth of a student’s knowledge within three discrete areas of communication as defined by the student 

through collaboration with their committee. This option is good for students who have multiple interests 

and are unable to pare down their focus.  

 

d. Comparison to peer programs in the State University System and Beyond 

 

Florida International University: FIU’s emphasis on “global strategic communications” is at variance 

with our own. This is actually a Master of Science program that is designed to “prepare [students] for 

advancement in advertising, public relations, and integrated communications careers.” This approach 

sidelines many of the humanistic and social scientific approaches embraced throughout our program. 

FIU’s approach is more aligned with an approach one might find in a “business” school. Whereas ours is 

better positioned to recruit students interested in pursuing PhDs, teaching, working in the public sector 

or for NGO’s. In short, for us our degree offers a wide range of applicability for students who may still 

be uncertain of specific career goals.  

 

University of Central Florida: The MA program in Communication at UCF is somewhere between our 

program and FIU’s. Here, UCF includes many of the emphases offered at FIU, including strategic 

communication as well as public relations. But they also pivot towards us a bit more by emphasizing 

areas within communication studies that are more humanistic and socially engaged, such as intercultural 

and interpersonal communication.  

 

University of Miami: The MA program in Communication Studies at UM is perhaps the closest to ours 

and might represent an aspirational model if we are able to grow our program. Their program, like ours, 

is interdisciplinary and focuses on cultivating their students’ “oral, written, critical thinking, and 

research skills.” This prioritization of research skills does, like our program, prepare students for 

advanced degrees as well as for a wide array of professions. Where they differ is in their structure and 

ability to offer multiple “tracks” for students. Indeed, they offer four distinct tracks for their students: 1) 

Communication Studies Track; 2) Health Communication Track; 3) Intercultural Communication Track; 

and 4) Organizational Communication Track. We have often spoken about a desire to develop multiple 

tracks, which would reflect the range of interests and faculty in our school but this would require more 

effective recruitment strategies to grow our program as well as a greater investment of resources to free 

up faculty to teach at the graduate level.  

 

e. Pedagogy/Pedagogical innovations  

 

While varied, the pedagogical approaches adopted by our faculty are “student-centered”: focused on 

cultivating critical perspectives on communication-related topics on the part of our students. We want to 

equip our students with the appropriate critical tools to identify important unanswered questions about 

how we communicate with one another and represent ourselves to ourselves and to a larger social world.  

In almost all instances, our graduate classes are seminars. 
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 f. Scope of institutional contributions 

 

Our courses are consistently cross-listed with our college’s PhD program in Comparative Studies. Most 

recently, courses such as “Film Theory & Criticism,” “Posthuman Critical Theory,” “Gender and Screen 

Cultures,” as well as “Classical Rhetorical Theory” are open to enrollment for PhD students. 

Increasingly, film and media studies, cultural studies, rhetorical theory count among the main interests 

of students in Comparative Studies. 

 

Film and Culture Graduate Certificate: This certificate program is available for master's and doctoral 

students. It provides a flexible curricular framework for an interdisciplinary focus on film and culture. 

The program is ideal for preparing graduate students in any department or college to write a thesis or 

dissertation in the area of film and culture studies or simply to demonstrate coherent knowledge for 

teaching or other purposes. Admission to the Film and Culture Graduate Certificate is limited to students 

currently enrolled in a graduate program at Florida Atlantic University. Credits earned for graduate 

degree programs will also count for the certificate if approved by advisors in both programs. 

Requirements include two core courses – “Film Theory and Criticism” (FIL 6807) and “Film History 

and Historiography” (FIL 6026) – and two graduate-level elective courses. Applications for the 

certificate should be submitted to the certificate director upon successful completion of the required 

courses with a minimum grade of "B" in each.  

 

g. Student profile 

 

1) Diversity and Demographics 

 

MA Enrollment Headcount 

 

    2012-13 2013-14 2014-15 2015-16 2016-17 

 

  Total  36  32  32  31  32 

 

Full time 13  13  14  14  12 

 

  Part time 23  19  18  17  20 

 

  

Graduate student diversity, by ethnicity: 

        14-   15-  16- 

        15    16    17 
 

American Indian/Alaskan Native Female        

Male        

Total       

Asian or Pacific Islander  Female        

Male    1 1 



37 
 

Total   1 1 

Black (Not of Hispanic Origin) Female  2 3 3 

Male  1 1 2 

Total 3 4 5 

Hispanic  Female  3 4 5 

Male  2 1 2 

Total 5 5 7 

White (Not of Hispanic Origin) Female  13 9 13 

Male  7 7 3 

Total 20 16 16 

Non-Resident Alien  Female  2 2 1 

Male  2 3 2 

Total 4 5 3 

Not Reported  Female        

Male        

Total       

Total Female  20 18 22 

Male  12 13 10 

Total 32 31 32 

 

 

   2) Students receiving scholarships and assistantships 

 

 We currently have twelve GTA positions that we fill on an annual basis (the awards are typically 

renewed one time, meaning most TAs are funded for both years of the program, but also if we are on 

cycle there are only 6 new TAs each year). Most of these entail teaching “Public Speaking” (SPC 2608) 

or “Interpersonal Communication” (SPC 2300) while others involve assisting faculty in the teaching of 

courses such as “Film Appreciation” (FIL 2000) or “Introduction to Communication and Civic Life” 

(COM 2053).  We often have one or maybe two “Provost Awards” to offer as recruitment incentives for 

top MA/TA applicants.  The Award is a one-year stipend appended to a teaching assistantship.  We have 

no other graduate fellowships, assistantships (eg, for research), or scholarships that we can offer. 

 

    3) Scholarly activity 

 

Every year 3-5 MA students attend scholarly conferences, including the annual Florida Communication 

Association (FCA) conference in Orlando.  Students also often attend the annual meeting of the National 
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Communication Association or the Southern States Communication Association, and we have had 

students at the Rhetoric Society of America annual conference and the American Forensic 

Association/National Communication Association’s biennial Summer Argumentation Conference (“Alta 

Conference”) since the last program review.  Students sometimes attend other conferences.  Usually if 

graduate students attend conferences, they are on the program, usually with a paper presentation.  The 

exception is FCA, which we will often encourage students to attend even if they are not on the program 

in order to gain a sense of what academic conferences are and how they function. 

 

We do not have reliable numeric or longitudinal data on graduate student scholarship, but recent 

examples of graduate student conference presentations include:  

 

Haley Swartz, an M.A student, was awarded 3rd place for in graduate student scholarship for 

her paper “Student-led Activism in the Testing Resistance and Reform Movement: 

Persuasive Functions of Rhetoric in the Providence Student Union Campaign” at the Florida 

Communication Association Annual Meeting, Oct. 2016. 

 

Cynthia Carrico-Rausch, an M.A. student, presented “Gullah Haint Blue: Representing Rural 

Enclaves in Charleston Community Cookbooks” at the Florida Communication Association 

Annual Meeting, Oct. 2016. 

 

Kaitlin Graves, an M.A. student, presented “Wrecking Ball My Hometown: Rock, 

Re/membrance and Reorigination in the Working Class Imagination” at the Florida 

Communication Association Annual Meeting, Oct. 2016. 

 

Kasima Ali, an M.A. student, presented “The Identity of an Indian-American Woman” 

at the annual conference of the International Association of Asian Studies. 

 

Kailin Regutti, an M.A. student, presented “Dramatism and Murder” at the Southern States 

Communication Association annual conference, Greenville, SC, April 2017 

 

We also frequently receive one or two Provost Fellowships per year for recruitment purposes (we almost 

always have at least one and we sometimes receive two; we have never received more than two). Our 

students assist in the governance of the program by having representation on our school’s Graduate 

Programs Committee.   

 

h. Advising procedures 

 

Presently, the Director of the Graduate Program is the chief advisor for all of our MA students. On the 

question of which classes to take, whether one should pursue the thesis or the examination track, and 

which faculty would be the best the fit for a student’s thesis/exam committee, the director regularly 

meets with each student to ensure that they are progressing through the degree in a timely manner.  Once 

the student has established a thesis/exam chair and two readers, then the work of supervising the student 

on their research/exam preparation largely falls on the chair of the committee. The Director will still 

advise where needed.  
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 i. Retention rates 

 

For the previous academic year, the rate of retention from the first semester to the third was 100%:  12 

students enrolled in our introductory course, COM 6400, during the fall of 2017 have stayed with the 

program at least on a part-time basis. Six of the twelve have submitted plans of study.  

 

j. Graduation rates 

Our two-year graduate rate is generally 50% (with 5-6 graduates per year). Out of the remaining 

students who do not finish within two years, about half finish by the end of third year and others 

transition to part-time for personal reasons.  

 

k. Student recruitment 

 

While the MA program in Communication Studies is healthy and consistently productive, we would like 

to A) increase the number of students in the program, B) better compete for the most promising 

applicants and to especially C) diversify our student body by attracting students who received their BA 

degrees at other institutions.  

 

The current Graduate Director is dedicated to building on past efforts and expanding our outreach to 

regional BA programs that are well positioned to offer new recruits. Our hope is to ratchet up our 

"backyard" presence among local Communication Studies BA programs and then move out to the 

regional and national scales. From this perspective our strong presence at the Florida Communication 

Association is an important feather in our cap (see special highlights below). Here are the specific goals 

for events to improve recruitment: 

 

• Schedule a visit/event at Florida Gulf Coast University in Fort Myers. The "Communication" 

major at FGCU produces BA's that would be excellent fits for our program and FGCU does 

NOT presently offer an MA in Communication Studies. So outreach to FGCU should be a 

critical priority for us to increase our activity in our "backyard," drawing on programs at 

institutions that do not currently have MA programs for their BA students. [Also, a related point 

is that a healthy MA program needs to draw in students from outside our own department; 
bringing in new ideas, energy, and heightening our prominence all around.] 

 

• Continue our spring tradition of holding an Undergraduate Honors Conference that can nurture 

interest in our MA program both from within and without. The open call is available to other 

institutions and the more that we invest in this, the more we will gain in terms of our program's 

visibility as well as attractiveness as a place to pursue exciting lines of research inquiry.  

 

• Hold an event at the 2019 Southern States Communication Association in April.  

 

The most substantial challenge our program faces is visibility/awareness. With the limited funds we 

have available we are not able to develop and distribute effective brochures, purchase vendor items, host 

receptions at conferences or build dynamic recruitment events.  

 

There is also growing regional competition for the most promising candidates as UCF, FIU and the 

University of Miami invest substantial resources into their respective MA programs which in turn makes 
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it increasingly important that we initiate more robust recruitment efforts. 

 

Our primary recruitment ambitions depend on more substantial stipends than we are currently able to 

offer. Local existing FAU students may already have residence accommodations (for example) that 

reduce their overall cost of attending.  But in order to broaden the reach of our applicant pool - 

something that is vital if we intend to build a first-rate program - we must offer more competitive 

assistantship packages and being able to advertise that we can offer them will make our stipend 

package that much more attractive. 

 

A special highlight is our program's unique visibility at the Florida Communication Association (a 

statewide scholarly organization devoted to communication studies). Our graduates, past and present, 

consistently win awards for best essay and serve as officers. A graduate faculty member of our program, 

Dr. Laura Winn, recently served as 1st Vice President and Convention Chair and subsequently as 

President of the organization.. Our singular positioning at FCA not only assists with visibility, but also 

helps launch the academic careers of our students (half of whom are interesting in pursuing PhDs in 

Communication Studies or related fields).  A primary recruiting strategy is to seize on this significant 

statewide presence to trumpet our program and to underscore its benefits, one of which is its integrated 

transdisciplinary nature where film/media studies, rhetoric, communication studies, and intercultural 

communication are interrelated in ways that align with new research trajectories in the 2010s. 

 

The following programs directly compete with us for students: University of Central Florida; Florida 

International University; University of South Florida; Florida State University; and the University of 

Miami. 

 

l. Placement 

 

We do not have reliable data about the number of our MAs who have progressed into Ph.D. programs or 

professional schools; similarly, we do not have data on employment rates of our Masters graduates.  

Anecdotally, we do know that typically one or two graduates each year move into PhD programs.  In 

recent years, we have had graduates move into PhD programs at the University of Memphis, Miami 

University, N.C. State University, University of Denver, and the University of Iowa, as well as into the 

FAU PhD in Comparative Studies.  With respect to employment, many of our graduates move into 

community college/state college teaching, and we know of at least half a dozen currently teaching at 

Broward, Palm Beach, or Miami Dade.   

 

 

2.  Master of Fine Arts in Media Technology and Entertainment (MFA MTEN) 

 

The Master of Fine Arts program in the School of Communication and Multimedia Studies is an 

interdisciplinary degree offered in collaboration with the Department of Computer & Electrical 

Engineering and Computer Science. The degree combines film, video, interactive media and computer 

animation faculty with computer science and engineering faculty, with the aim of fostering in our 

graduate students innovative approaches to digital entertainment that stretch creative and scientific 

boundaries. Students are challenged to think in artistic, scientific and industrial terms about: 1) 

innovative forms of digital media practice within film and video production, video gaming, web-based 

interactive media and mobile media; 2) new pipeline models for media production, such as 3D 

http://www.fau.edu/artsandletters/scms/grad-tech
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processing for film and game development and physics-based medical and scientific visualization; 3) 

practical applications, such as interface design, hardware and software, enhanced content delivery and 

ubiquitous computing. 

 

a. Admissions criteria 

      

Applicants to the M.F.A. are drawn from a range of fields and should have an undergraduate degree in 

computer animation, new media, information technology, media arts, computer science and engineering, 

or a related discipline.  Admissions criteria include a Bachelor’s Degree (B.A., B.F.A., or B.S.) with 3.0 

GPA or better.  Applicants must take the GRE and produce competitive scores on the Quantitative and 

Verbal sections (New Verbal and Quantitative portions of the GRE are scored between 130–170, and the 

average score falls somewhere around 150-152).  In addition, a minimum of 4.0 on the analytical writing 

section of the GRE is also required. Test scores follow the general admission standards set by the 

Graduate College. Departure from these standards will be considered based on excellence in the 

portfolio review.  Other admissions requirements include: 

• A 500-word personal statement. The personal statement should articulate the applicant’s areas of 

interest and compatibility of those interests with the M.F.A. program. The personal statement is 

an opportunity for the student to express his/her background and interest in the degree program; 

the statement will be read by the faculty panel as a measure of creativity, self-awareness and 

vision. 

• Writing sample. The writing sample is used to demonstrate the candidate's imagination; the 

candidate must describe an interactive media experience that has inspired him/her to enter the 

field, outlining the specific qualities that made the experience meaningful. 

• Portfolio list. The portfolio list is a record of the applicant’s creative material; it should include a 

concise description of each project, the month and year of completion, and the applicant’s 

creative role and the purpose of the project. The material should give an idea of the range and 

depth of the candidate’s creative ability, and formal recognition such as awards, publication, jobs 

and exhibitions, should be noted. When listing creative materials prepared for a class or 

publication, the name of the institution or the publication should be included. 

• Creative work sample. The creative work sample is the one item that represents the candidate’s 

best or most relevant work. 

• Letters of recommendation. A minimum of three letters of recommendation from a variety of 

sources are required; these may be from teachers and industry supervisors. 

 

b. Student Headcount and Demographics      

 

MFA Enrollment Headcount 

 

    2012-13 2013-14 2014-15 2015-16 2016-17 

 

  Total  6  8  9  10  11 

 

Full time 6  4  3  8  3 

  Part time 0  4  6  2  8 
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MFA Student Diversity 

 

              14-   15-  16- 

              15    16    17 

 

 American Indian/Alaskan Native Female        

Male        

Total       

Asian or Pacific Islander  Female        

Male  2 1   

Total 2 1   

Black (Not of Hispanic Origin) Female        

Male  1 3 4 

Total 1 3 4 

Hispanic  Female      1 

Male        

Total     1 

White (Not of Hispanic Origin) Female  2 2 2 

Male  4 4 3 

Total 6 6 5 

Non-Resident Alien  Female      1 

Male        

Total     1 

Not Reported  Female        

Male        

Total       

Total Female  2 2 4 

Male  7 8 7 

Total 9 10 11 

 

The MFA program consists of a diverse student body. Of the 15 students currently enrolled 2 are 

International students (India, Canada), 5 are female, 4 or more are of Hispanic ethnicity, 4 of African 

descent, 5 Caucasian.  The MFAs come from around world. Students name Nigeria, Brazil, Jamaica, and 
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states outside of Florida such as California and Virginia as their homes.  

 

  c.   Degree Description 

 

Average class size is about 5 graduate students although we frequently cross list courses that have a 

mixture of graduate and undergraduate students to satisfy enrollment metrics. Enrollment is capped at 16 

to 18 in these courses. 

 

We have five Film, Video, and New media faculty and available Communication Studies faculty that 

teach in the program along with CEECS faculty (only about one Computer Science or Engineering class 

is available for electives each semester due to scheduling and travel between Davie and Boca campuses). 

At this time we have an average cohort of 4 which gives an estimated ratio of 2:1 for graduate faculty to 

MFA student (estimating). 

 

The Master of Fine Arts in Media Technology & Entertainment is an intensive, two-plus year program 

that requires 60 credits, of which 39 are requirements, 12 are electives and 9 are thesis. As part of the 

required coursework, students must complete an advanced portfolio or present a creative digital media 

project that they design and produce on their own or as part of a team. 

 

This is comparable to other MFA programs with concentrations in new media programs. For example 

Virginia Tech’s Creative Technologies MFA is 60 credit hours, distributed in the following way: 30 

credit hours of studio; 9 credit hours of art history and theory; 9 credit hours outside of the School of 

Visual Arts; 12 hours of thesis.  Up to 15 credit hours can be in field studies and internships. 

 

Students work with a committee of faculty on their thesis project. The thesis can be an original 

project/production or it can be more text and research based.  Students create a thesis project and then 

have an oral thesis defense.  There is no formal graduate internship program.  

 

  d. Instruction and Pedagogy   

 

Instruction is the MFA program is frequently hands-on and personalized.  It also works to incorporate a 

rich technological experience in the classroom. Requests for an eLearning component to classes are 

frequent. Some video conferencing is used for critiques and project revue at the discretion of the 

Instructor. Students are encouraged to experiment and explore new techniques that fit their creative 

focus. Courses range from 3D animation, game development, experimental film, and interactive media, 

to mobile application development.  Peer critique and a dedicated MFA laboratory are provided to 

encourage as much interaction among the MFA cohorts as possible. 

 

Graduate MFA courses are frequently cross-listed with permission of instructor for undergraduate 

students (the cross-lists often involve use of Special Topics classes to create similar class topics for the 

graduate and undergraduate portions).  Although this is currently used to solidify enrollment numbers, it 

is an ad hoc process.  One of our strategic objectives is to build a BA-MFA “fast-track” (potentially a 

4+2 for our own FVNM BAs and a 2+2+2 for articulation with Miami Dade AS students in the “Magic 

Center” or other AS degree programs in media production). 

 

GTAs have been included in Interdisciplinary teaching through the Apptitude summer program in 
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collaboration with the Museum of Discovery & Science and United Way of Broward. The course 

COP1660 Mobile Applications for Android has included both CEECS TAs and SCMS TAs.  

 

At times our graduate students receive extra TA hours through contracts with the Division of Research 

and SNMREC. Robin Taber (MFA Summer 2017) was hired after working extra hours as a TA with the 

Division of Research at FAU to create marketing and informational video for research efforts underway 

at the university.  

 

  e. Assistantships and Scholarships 

   

Currently 8 students have Graduate Teaching Assistantships. Four of the assistantships are routinely 

supported by the College; two are now routinely supported by the SCMS.  This year, because of a late 

withdrawal from an accepted MA student, one of the MFA students with a film background moved into 

that Communication Studies TA line.  This is viewed as a one-year aberration, with the TA position 

reverting to an MA student next year.  Finally, an additional MFA TA position in Boca, working with 

the Video Production Center collaboration between SCMS and Student Media, is being funded by 

SCMS for this academic year.  

  

We have had three Presidential Fellows and three Provost Fellows since the beginning of the program 

(eight years).  Presidential Fellowships are one-year supplements to TA awards in terminal graduate 

programs; they are designed to provide a boost to recruiting offers to top applicants.  Provost 

fellowships are similar, but at a lower supplement and open to MA as well as terminal degree programs. 

 

    f. Advising 

 

Advising is done primarily through the MFA Coordinator and the Graduate Programs Director of 

SCMS.  Licensure concerns are not applicable. 

 

  g. Placement 

 

Placement rates/employment profile of MFA MTEN Graduates can be partially enumerated, given the 

size of the program and its relative newness:   

 

• Demetrius Dukes (2017) is an Assistant Professor at Columbus State University, GA, 

developing the new animation program in the Art Department.  He was a Visiting Instructor 

for us in 2017-2018. 

• Robin Taber, (2017), is employed at FAU Division of Research, producing information 

videos and promotional content for the research activities of the university. 

• Ivan Kalytovskyy (2017) is at Feld Entertainment Corp/ Monster Jam as Lead 3D Graphics 

Designer. 

• Miguel Oubina (2013), Self Employed as President of Nucleii Games, Teaching at Keiser 

College.  

 

We do not have statistical data on placement rates, nor do we have a comprehensive list of post-MFA 

placements of our graduates.  We have had only 5 graduates to date from the program, although we 

currently have several moving into their thesis projects. 
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   h. Retention    

 

Retention rates within the MFA are quite good; departures have generally been because of financial or 

family concerns.  Since the start of the MTEN we have had only two leave the MFA. One had a problem 

with one of his grades as an elective in CEECS, and that student simply departed without leaving 

forwarding information. The other is in Los Angeles where he was hired for a new full time position and 

now works as a contractor for the same start-up firm. 

 

      i. Recruitment     

 

Student recruitment is a vital issue for the MFA.  We have recruited promising undergraduates from 

FVNM, and three of those have graduated with the MFA degree.  Others have found us online and 

through Community Outreach at Miami-Dade.  We have held a table at recruiting/exhibition events at 

MIA Animation Conference, Emerge Tech Conference, and recently held a meeting session, BOF at 

SIGGRAPH2018.  In addition, the MFA is featured in brochures distributed at Communication 

conferences with a broader audience than production proper, e.g., National Communication Association, 

Southern States Communication Association, Florida Communication Association, etc.  Where possible, 

we reciprocate with other graduate programs in distributing graduate school information:  we distribute 

their flyers to our students, and they distribute our flyers to their students.  

  

     j. Student Scholarly and Creative Activities   

 

Much of the student research/creative activities work is of an interdisciplinary nature.  Some of it is 

artistic in nature (e.g., film, and especially experimental film, and animation) but some of it focuses on 

the modes of production (the technologies involved).  Our interdisciplinary collaboration with the 

College of Engineering, Electrical Engineering, and Computer Science (CEECS) is illustrative.  CEECS 

faculty have been teaching elective courses for the MFA since its inception:  the MFA – MTEN program 

was designed with interdisciplinary collaboration in mind. CEECS courses include but are not limited 

to: 

   

CAP 6010: Multimedia Systems 

CAP 6018: Multimedia Programming 

CAP 6411: Foundations of Vision 

CNT 6515: Mobile Multimedia 

COT 5930: Computer Animation 

COT 5930: Cutting-edge Web Technologies 

COT 5930: iPhone Programming 

COT 5930: Android Programming 

COT 6930: Visual Information Retrieval.  

 

Interdisciplinary efforts between SCMS and CEECS will produce students that develop creative 

technologies and craft contemporary artistic visions in newly developing formats.  An example would be 

using imaging technologies that can interact with real world data (scan environments, etc.) and merge it 

with creative content.  In addition, there are numerous opportunities to work with Graphic Design 

faculty to create curriculum in User Experience and Interface Design; similarly, the SCMS faculty and 
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our colleagues in the School of Architecture can share equipment and facilities in 3D design for 

Augmented Reality.  These diversify and bolster the research/creative activities options available to the 

students. 

 

MFA students often exhibit creative works in venues such as 1:1 Super 8 Cinema Soiree or the 

Flamingo Film Festival, both of which are sponsored through the SCMS. Other students have 

participated in exhibitions of various sorts.  One prominent achievement from an MFA student is Robin 

Taber who, while still an  MTEn-MFA student, received a Gold Award from Service Industry 

Advertising Awards for her Institute for Healthy Aging and Lifespan Studies (I-HeAL) advertisement. 

 

The MFA program works to connect with industries such as Magic Leap that develop creative 

technology or use artistic means within their productions.  We hope that these connections lead to 

internships for the graduate program. We intend to form an Industry Advisory Board made up of film, 

post production, game developers, advertisers, real estate development, and business entities that use 

visualization (SAP, IBM, Magic Leap, Ghost Punch Games, Zimmerman, Embraer).   

 

   k. Challenges and Objectives 

   

One of the major challenges to some of this development is the lack of suitable production space on the 

Davie campus.  One key priority is finding space for some type of Innovation Lab/Studio to use for 

pedagogical purposes as well as for recruitment, exhibitions, demonstration, and events.  In addition, the 

game development curriculum needs upgrading and updating, including upgrading labs to include 

cutting edge technology for motion capture, virtual, and augmented reality production.  Such upgrading 

would facilitate using recent breakthroughs in 3D techniques (3D printing, 3D scanning, virtual sets, and 

game engines) to produce content for television, film, games, architectural pre-visualization, scientific 

simulation. 

 

Other objectives sought through upgrading and updating labs, studios, and technology include: 

• Merging technologies such as motion capture with mixed Reality and live performance. 

• Connecting research on Artificial Intelligence and machine learning to improve image 

rendering quality and develop new methodologies in media production for arts and sciences. 

• Expanding interactive media research and production. 

• Forming some consortium among design centered departments to cross pollinate curriculum 

and collaborate on research activities. 

 

C. Faculty  
 

The School of Communication and Multimedia Studies is headed by a Director.  The Director is assisted 

by an Associate Director, whose responsibilities include managing course scheduling.  They work with 

the faculty Program Coordinators for Communication Studies, Multimedia Studies, Graduate Programs 

(and the M.A. program specifically), and the M.F.A. Program.  The Graduate Coordinator also serves as 

Chair of the SCMS Graduate Programs Committee.  And there is a Chair for our Undergraduate 

Programs Committee.  Those six (the Director, Associate Director, Graduate Director, M.F.A. Director, 

UPC Chair, and Communication Studies and Multimedia Studies Coordinators) constitute the School’s 
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Executive Committee.  The Executive Committee advises the Director.  The entire SCMS faculty meet 

monthly to conduct School business. 

 

 1. Faculty Headcounts         

 

The SCMS has a diverse array of faculty.  According to IEA data, in 2016-2017, the last year for which 

data is readily available, SCMS employed 20 tenured or tenure-track faculty, of which 7 were Full, 11 

Associate, and 2 Assistant.  In addition, the SCMS employed 7 full-time instructors or visiting 

instructors.  Those numbers had been fairly stable since the 2012 Program Review, which reported the 

following:   

 

The School of Communication and Multimedia Studies has currently 27 faculty members out of 

which twenty one [21] are Tenure-Track or Tenured faculty members and six [6] full time 

instructors. The TT faculty distribution is as follows: four [4] Full Professors; ten [10] Associate 

Professors; and seven [7] Assistant Professors. (p. 11) 

 

By 2016-2017, the faculty distribution had become heavier at the top (7 Fulls vs 4 Fulls) and 

significantly lighter at the Assistant level (2 vs 7 in 2012).  Since 2016-2017, changes have been rapidly 

occurring with the regard to the distribution of rank across the tenured and tenure-track faculty.  Since 

the start of 2017-2018, SCMS has had two Fulls retire, and a third will retire in December 2018.  We 

also had one Associate and one Assistant leave the University.  Conversely, we have hired four new 

Assistants since the start of 2017-2018.  Our current, 2018-2019, distribution of faculty is:  5 Full 

(including both the Director, who teaches two courses per year, and the Full who is retiring in December 

2018); 10 Associate, and 5 Assistants.  This year we are searching for two Associates (or advanced 

Assistants) and one Assistant.   

 

Increasingly our ability to meet course demand has been reliant on our instructors, who in general teach 

4/4 loads, and on our adjuncts.  From the 7 full time instructors in 2016-2017, we went to 10 in 2018-

2019 (including two visiting instructors).  We are applying for an additional instructor line in 

Communication Studies for the Davie campus to begin in 2019-2020.   We also routinely hire adjuncts 

to help us meet our course demand.   

 

SCMS Instructional Headcounts 

IEA Data (plus our count for more recent years): 

 

   2014-15 2015-15 2016-17 2017-18 2018-19 

   

Tenured/TT     21     21     20    21     20 

 

Instructors, V.I.s      6       5       7      9     10 

 

Adjuncts     15     17     17     15  

 

 

Adjuncts are limited to a maximum of two classes each.  Some of ours teach two courses/sections, but 

many teach only one.  A closer look at adjunct data for 2017-2018 gives a clearer picture of our use of 
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adjuncts.  In fall, 13 adjuncts taught a total of eighteen classes; in spring, fifteen adjuncts taught 21 

classes).  We are also now able to have MFA TAs teach occasional introductory classes in multimedia 

production areas. 

 

 2.  Demographic Breakdown of Faculty   

 

Instructional Faculty and Adjuncts By Gender and Ethnicity 

School of Communication and Multimedia Studies 

 

Instructional Faculty (Tenured, tenure-earning, & non-

tenure-earning) 

School of Communication and 

Multimedia 

Studies 

  

2014-2015  2015-2016  2016-2017    

American Indian/Alaskan Native Female          

Male          

Total         

Asian or Pacific Islander    0       

Female      1   

Male  3 3 2   

Total 3 3 3   

Black (Not of Hispanic Origin) Female  2 2 2   

Male  1 1 1   

Total 3 3 3   

Hispanic  Female          

Male          

Total         

White (Not of Hispanic Origin) Female  7 8 7   

Male  14 14 15   

Total 21 22 22   

Total   0       

Female  9 10 10   

Male  18 18 18   

Total 27 28 28   
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Source: Instruction and Research File 

Instructional Faculty includes tenured, tenure-earning and non-tenure-earning faculty members who 

taught a course during the year. 

 

 

 

Adjuncts School of Communication and Multimedia 

Studies 

  

2014-2015  2015-2016  2016-2017    

American Indian/Alaskan Native Female          

Male          

Total         

Asian or Pacific Islander  Female          

Male          

Total         

Black (Not of Hispanic Origin) Female          

Male      1   

Total     1   

Hispanic  Female    1 2   

Male    2 2   

Total   3 4   

White (Not of Hispanic Origin) Female  5 6 6   

Male  10 8 6   

Total 15 14 12   

Non-Resident Alien  Male          

Total         

Total Female  5 7 8   

Male  10 10 9   

Total 15 17 17   

 

Source: Instruction and Research File 

 

3. Faculty teaching load and methods of calculation 
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Tenured and tenure-line faculty are expected to teach five classes per academic year (excluding summer, 

which is always on a separate contract) and to also fulfill service and research/scholarship expectations.  

A 5-course assignment produces 3/2 or 2/3 teaching loads over the course of a semester, and depending 

upon scheduling needs the “three semester” may change from year to year. 

 

Instructors are expected to teach eight classes per year, and they are not given research assignments or 

significant service assignments.  A course is typically calculated as 25% of a semester’s assignment, 

although there may be variation (e.g., a new course preparation might count more; a routinely-taught 

class requiring little preparation might count less). 

 

Adjuncts may teach one or two classes.  We are not permitted to hire them for more than two classes in a 

given term. 

 

  4. Summary of faculty scholarship and research productivity 

 

There are several areas in which faculty research and creative activities tend to cluster.  In 

Communication Studies (especially for faculty undertaking rhetorical inquiries), faculty research tends 

to cluster in areas of: 

 Rhetoric, civic engagement, citizenship, and democracy 

Rhetoric, argumentation, and authoritarian vs. open societies.  Post-communist rhetoric is one 

focus area. 

Rhetoric, protest, and social change; rhetorical movement study, including issue-based (e.g., 

school shootings, health care) and identity-based protests and movements (e.g., race, gender, 

ethnicity, class). 

 Intersections and reciprocal influences among communicative and cultural practices 

In Multimedia Studies:  Journalism, faculty research tends to cluster in areas of: 

 Environmental journalism 

 Health communication and media coverage 

 Public sphere, media, and democracy issues 

 Documentary video production 

Social justice and media coverage (including topics such as immigration, school shootings, the 

Black Lives Matter movement, and civil rights)  

 Media convergence and incorporation of video 

In Multimedia Studies: Film, Video, and New Media, faculty research divides along lines of studies of 

film and new media and production of film, video, or digital messages (including documentary film, 
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creative films/videos, web-based media convergence, animation, games, photography, and transmedia 

creations). 

In Film and media studies, much of the research congregates around issues of film and social influence, 

nationally and internationally.  Specific topics include film and activism, media activism, history of 

documentaries and social effects, Shakespearean film, Asian and Indian film, film/media industries and 

political economy, censorship and regulation. 

In Film and digital media production, faculty research and creative production includes documentary 

and transmedia productions (recent and current examples include:  Papa, MelanchoLalaland, and 

Americaville), experimental media, virtual reality, augmented reality, and mobile applications.  There is 

a cluster of activity concerning challenges in digitizing movement/performance, sound, and voice, and 

there are a clusters of activity in film/video production and animation. 

5. Examples of Faculty Research, Publications, Grant Applications, and Creative Activities   

The following are examples of some of the major publications and activities of SCMS faculty since the 

last review, particularly the more recent accomplishments.  These are meant to be illustrative of the 

kinds of work done in SCMS, not a compendium of all production. 

Books 

• Joey Bargsten, Experimental Media Voodoo: A Practicum for Digital Art, Music, and Text.  

Sentia Publishing, LLC, 2018. 

 

• Michael Hofmann, Habermas’s Public Sphere: A Critique. Fairleigh Dickinson University Press 

/ Rowman & Littlefield, May 2017. Nominated for the 2018 Transdisciplinary Humanities Book 

Award of the Institute for Humanities Research at Arizona State University and for the Isaac 

Deutscher Memorial Prize, United Kingdom 

 

• Scodari, Christine. Alternate Roots: Ethnicity, Race, and Identity in Genealogy Media. Jackson, 

MS: University Press of Mississippi, 2018 (July). 

 

• Chris Robe, Breaking the Spell.  A History of Anarchist Filmmakers, Videotape Guerillas, and 

Digital Ninjas. Oakland, CA:  PM Press, 2017. 

 

• Stephen Charbonneau published Projecting Race:  Postwar America, Civil Rights, and 

Documentary Film, NY: Wallflower Press/Columbia University Press, 2016. 

 

• Noemi Marin and Lara Martin Lengel (Guest Eds). Rhetoric and Peace at Crossroads: Public and Civic 

Discourse, Culture and Communication Perspectives, Vol. 10(1/9),2017. ISSN: 1775-352x; ISBN 

20665083. University of Monpellier, European Institute, 2017.   
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• Cezar Ornatowski and Noemi Marin (Eds). Rhetorics of 1989: Rhetorical Archaeologies of Political 

Transitions. Special Volume/Advances in the History of Rhetoric, Routledge, 2015.  

 

Films and Performances 

• Shane Eason, documentary film Papa, awarded “Winner” for Best Story and “Winner” for Best 

Editing of a Documentary at the Madrid International Film Festival, Madrid, Spain, July 2-9, 

2016. Papa has been accepted and exhibited at many festivals over the past three years, 

including for the 18th Biennial International Hemingway Society Conference, Paris, France, July 

2018   

• Joey Bargsten produced and performed his transmedia opera MelanchoLalaland™ in Miami 

Beach (September 2015). The project was made possible through the support of the John S. and 

James L. Knight Foundation, the Miami-Dade County Department of Cultural Affairs and the 

Cultural Affairs Council, and the Miami-Dade County Mayor and Board of County 

Commissioners. It was sponsored in part by the State of Florida, Department of State, Division 

of Cultural Affairs and the Florida Council on Arts and Culture. Additional support was also 

received from the Robert Bailyn Foundation, and the College Advisory Board of the Dorothy F. 

Schmidt College of Arts and Letters of Florida Atlantic University.  

Selected Recent Articles and Chapters 

Michael Hofmann, “Habermas’s Public Sphere vs Trump’s Twittersphere:  Citizenship in a 

World of Social Media,” The Journal of Communication and Media Studies, 3.4 2018 

Nicole Morse, “Some People Like Hearing Sad Things: A Meditation on Transparent,” 

[in]Transition: Journal of Videographic Film and Moving Image Studies, vol. 5, no. 3 

(September 2018), http://mediacommons.org/intransition/some-people-hearing-sad-

things. (videographic essay) 

Scodari, Christine. “When Markers Meet Marketing: Ethnicity, Race, Hybridity, and Kinship in 

Genetic Genealogy Television Advertising.” Genealogy 1-2 (December 2017): 1-14. 

Electronic Journal: http://www.mdpi.com/2313-5778/1/4/22. 

Scodari, Christine. “Recuperating Ethnic Identity through Critical Genealogy.” Journal of  

Multidisciplinary Research 8-1 (2016): 47-62. Electronic Journal:  

http://www.jmrpublication.org/portals/jmr/Issues/JMR8-1.pdf 

Gerald Sim, “Postcolonial Cacophonies: Yasmin Ahmad’s Sense of the World,” positions: asia 

critique 26, 3 (2018): 389-421. 

Chris Robé, “El Grito de Sunset Park: Copwatching, Community Organizing, and Video 

Activism,” Cinema Journal (Blind Peer Reviewed): 37 pages (Forthcoming) Accepted in 

September 2018.  

http://mediacommons.org/intransition/some-people-hearing-sad-things
http://mediacommons.org/intransition/some-people-hearing-sad-things
http://www.mdpi.com/2313-5778/1/4/22
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Chris Robé, “The Specter of Communism: A Communist Structure of Feeling within Romanian 

New Wave Cinema.” Film Criticism 41, no. 2 (2017): 25 pages 

https://quod.lib.umich.edu/f/fc/13761232.0041.203?view=text;rgn=main: 20 pages (Blind 

Peer Reviewed) March 2017 

Chris Robé, “Criminalizing Dissent: Western State Repression, Video Activism, and Counter- 

Summit Protesting.” Framework 57, no. 2 (2016): 161-188. 

Chris Robé, “Detroit Rising: The League of Revolutionary Black Workers, Newsreel, and the  

Making of Finally Got the News,” Film History 28, no. 4 (2016): 125-58. 

Chris Robé (Co-authored with Todd Wolfson and Peter Funke). “Rewiring the Apparatus:  

Screen Theory, Media Activism and Working-Class Subjectivities.” Rethinking Marxism 

28, no. 1 (2016): 57-72. 

Susan Reilly, “The need to help journalists with data visualization.” IEEE Computer Graphics & 

Applications. March/April 2017 

William Trapani and Chandra Maldonado. “Kairos: On the Limits to our (Rhetorical) Situation.” 

Rhetoric Society Quarterly 48.3 Summer 2018: 278-286. 

 

Other Scholarship 

• Noemi Marin, Top Paper Award for the Intercultural Communication Division at Central 

States Communication Association Convention, April 2016, for co-authored paper “The Last 

Witnesses? Trauma and Memory as Foundations of German Identity in the Context of the 

70th Anniversary of V-E Day“ (co-authors Yannick Kluch, Bowling Green State University 

and Lara Lengel, Bowling Green State University).  

• Ilene Prusher, journalism instructor, continues to write for Time, The New York Times and 

Haaretz.  Prusher is also the author of the novel Baghdad Fixer (Halban Publishers, London, 

2012; Trafalgar Square Publishing, Chicago, 2014.) 

 

Grant Applications 

• We collaborated with Miami Dade-Wolfson Magic Center on an NEH grant application for 

Hispanic serving institutions.  The grant was for around $3 million, and it was dedicated to 

digital and new media production.  Unfortunately, we did not receive the grant 

• Gerald Sim: Visiting Scholar, Asia Research Institute, National University of Singapore, 

June-August 2018 

• Gerald Sim, Faculty Fellowship, Academy of Television Arts and Sciences, November, 

2017. 

• Gerald Sim, Lee Kong Chian National University of Singapore-Stanford University 

Distinguished Fellowship on Contemporary Southeast Asia, 2016-17. 

https://quod.lib.umich.edu/f/fc/13761232.0041.203?view=text;rgn=main


54 
 

Faculty Recognition 

• Noemi Marin, President, Romanian Studies Association of America 

• Romanian National Television created a documentary on Dr. Noemi Marin, her research and 

her activities as professor at FAU and president of Romanian Studies Association of 

America. The documentary has been running primetime in Romania in March. April and 

June on three major channels and currently is viewed on the National Romanian Television 

Plus: http://www.tvrplus.ro/editie-lumea-si-noi-440080 

• David Cratis Williams, President, Kenneth Burke Society (2014-2017); Immediate Past 

President, Kenneth Burke Society (2017-2020) 

• Manjunath Pendakur (subsequently retired) is included in Michelle A. Amazeen and John A. 

Lent’s Key Thinkers in Critical Communication Scholarship. Pendakur was selected because 

of his “leading scholarship in the area” of critical communication. 

• Deandre Poole selected as a 2016 recipient of the Leadership Award for the Hispanic 

Education Coalition of Palm Beach County for his contributions and dedicated service 

toward promoting educational equity for Hispanic and Latino students. 

• Laura Winn elected as the Vice President of the Florida Communication Association for 

2017 – 2018 (ascended to President for 2018-2019). 

• Stephen Heidt was elected as the Vice Chair Elect of the Public Address Division of the 

Southern States Communication Association, 2016-2017 (ascending to Chair in 2017-2018).  

Heidt left us in 2018. 

• Andrew Tinker, Vice-Chair, Philosophy and Ethics of Communication Interest Group, 

Southern States Communication Association, Spring 2019. 

 

6. Departmental “Dashboard Indicators”  

 

Dashboard Indicators track the Research, Creative, and Scholarly Activities of faculty across academic 

years in publication, performance, and exhibition categories.  The numeric accounts of productivity 

provide a measure of faculty activities; 

 

 

  2012-  2013-  2014-  2015-  2016-  2017- 

  2013  2014  2015  2016  2017  2018 

 

Books  2  1  2  3  4  3  

   

Other peer 16  16  16  9  17  7   

reviewed pub. 

 

All other pub. 4  5  1  9  12  13 

 

http://www.tvrplus.ro/editie-lumea-si-noi-440080
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Presentations 30  35  33  38  42  30 

(conf or mtngs) 

 

Productions 12  14  9  14  25  8 

Performances 

Exhibitions 

 

The data for 2017-2018 is preliminary; collection of spring data is incomplete. 

 

We do not have longitudinal data tracking grant applications/awards.  However, we are now tracking 

that data.  From summer 2017 through the end of spring 2018, SCMS faculty submitted 9 external grant 

applications for widely varying sums.  Many of those applications have yet to be resolved.  During the 

same time period, SCMS faculty received two grants/fellowships (although at least one of those was 

from an earlier application).  Although it precedes the above time period we tracked, a grant application 

of particular note was the $3 million collaborative application with Miami Dade College for multimedia 

production support and articulation.  That grant application was not successful, but the application cycle 

returns this year, and we have already committed to MDC to refine, strengthen and resubmit the 

application.  

 

 

7.  Strategic planning for hires 

 

We are working to define research clusters within current faculty that resonant with university strategic 

plans (e.g., pillars) that may support future research faculty hires.  If we make a successful proposal, a 

research faculty hire would provide research funding potential across the cluster areas and provide some 

of the much needed instructional support as well.  We have an incipient research cluster developing in 

the area of environmental journalism/environmental communication, and we have some connections 

around health communication that we can build on.  We are also under new pressures for meeting our 

student demand and assuring opportunities for timely graduation not simply because of continuing 

increasing in that demand but also because it now must be met in 2 and maybe as many as 4 distinct 

locations (Boca, Davie, potentially downtown Ft. Lauderdale, and potentially the Jupiter campus).  

Obviously, it is impossible to plan for those when we do not know how many campuses we will be on or 

to what extent.  We do now know that we absolutely need additional faculty on the Davie campus in 

order to meet the new mandate for the full Communication Studies degree on Davie. 

 

 

D.  Research:  
 

A general profile of SCMS scholarship and creative activities by both faculty and students has been 

provided in the preceding sections.  We will address remaining questions below. 

 

1. Interdisciplinary efforts and community engagement efforts 

 

The SCMS is deeply involved in interdisciplinary pursuits.  Our discipline itself is already in many ways 

interdisciplinary, as is evident on face value given our curriculum includes courses as diverse as 
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Classical Rhetoric, Video Production, and Animation.  SCMS faculty are also deeply engaged in 

interdisciplinary activities through participation in the interdisciplinary platforms and pillars.  Such 

activities include: 

Significant engagement with the Diversity Platform since its inception (no fewer than two SCMS faculty 

on the executive committee at any time since it began) 

Prominent role on PJHR initiative including faculty members involved on the initiative development and 

hiring of the director. Strong faculty representation as PJHR fellows. Large number of faculty have 

participated in PJHR programing as planners, keynote speakers or roundtable participants prior to and 

since the launch of PJHR as an initiative. 

Similar recent interdisciplinary engagements include: 

• Longstanding partnership with Political Science to deliver “Constitution Day” events in 

particular the Bailyn Symposium which focuses on Freedom of the Press related topical 

matters. 

• Collaboration with the Department of History in Larkin Symposium events in spring, 

2018.  Journalist Eugene Robinson met and lunched with student journalists prior to 

presenting his lecture and engaging student journalist questions and comments in a town-

hall style Q and A session. 

SCMS faculty involvement in faculty governance also contributes to cross-disciplinary linkages and 

networks that can become fertile ground for future collaborations. Within the past two years, SCMS 

faculty members have served as Faculty Assembly President, Faculty Assembly Vice-President, Chair of 

the College NTT Promotion Committee, Chair of the College Graduate Programs Committee, as well as 

on major College and University committees.  SCMS faculty serve on the AMP Lab Committee, on the 

Leadership Minor Advisory Committee, on the Big Data Platform Steering Committee, on the PJHR 

executive committee, and on Faculty Senate. In 2016-2017, SCMS faculty members collectively served 

on 82 different departmental, College, or University committees. 

 

SCMS faculty also provide extraordinary service to professional communities. In 2016-2017, SCMS 
faculty served as editors or referees for nine professional journal publications, and SCMS faculty 

members served on 17 professional or community committees.  Faculty also reviewed book manuscripts 

for publishers, journal manuscripts for journal editors, and paper submissions for state, regional, 

national, and international conferences. We also have faculty who serve as reviewers/panelists for the 

Ford Foundation Fellowship Program (National Research Council), as Chair and Program Planner for 

the Public Address division of the Southern States Communication Association, as President of the 

Romanian Studies Association of America, as Co-Chair of the Caucus on Class, Society for Cinema and 

Media Studies, as Vice-Chair of the National Communication Association “Forum” Division and 

program planner, as President and then Immediate Past President of the Florida Communication 

Association, as President and then Immediate Past President of the Kenneth Burke Society, as 

Conference Co-Director for the Biennial Wake Forest University Argumentation Conferences, and as 

Executive Director of the International Center for the Advancement of Political Communication and 

Argumentation.    
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2.  Establishment of goals for research 

 
The SCMS has broad goals, specified at the front of this document, that guide program and course 

development, and those in turn influence our position descriptions and hiring decision for tenure-line 

faculty.  Those broad goals thus function as directional signals that guide the research, scholarship, and 

creative activities of the faculty.  Specific research goals are recognized to be the prerogative of the 

individual faculty and their respective research agendas.  Goals for productivity are codified in School, 

College, and University P&T and Sustained Performance Review criteria.  Assessment occurs as part of 

those review processes, including annual progress-toward-tenure reports for Assistant Professors and 

Third Year Review. 

 

E.  Service and Community Engagement 
 

1. Discussion of community engagement including public service, special projects, service 

learning, and other services to the community. 

 

Virtually all faculty members in the SCMS (Instructor to Full Professor) maintain active service and 

civic engagement assignments.  Because distinctions between university/professional service 

assignments and civic engagement initiatives are undoubtedly blurred, this discussion is inclusive. 

 

Beyond unit administrative assignments (Director, Associate Director, Executive Committee) and the 

requisite positions on standing School, College, and University committees, our faculty’s involvement in 

University service ranges from mentoring junior faculty to serving as chair of the college faculty 

assembly.  Faculty service assignments include School web/ brochure/newsletter design, lab 

management, college strategic planning, data science platform steering, scholarship selection, and 

special event planning.  Several faculty members serve as faculty associates for both Women, Gender, 

and Sexuality Studies and the Peace, Justice, and Human Rights program, and on the Executive 

Committee of the University Leadership Minor.  Our faculty members also volunteer as advisors for 

various student clubs (eg. Owl Film Club, Japanese Animation Media Society, Lambda Pi Eta), and 

three of our journalism faculty members fulfill the important function of advising for FAU’s Student 

Media (especially the University Press and Owl TV).  In addition, several faculty members play active 

roles in faculty governance, with roles ranging from chair of the College faculty assembly, elected 

Senators in Faculty Senate, and chairs or members of many key committees in the College and 

University (e.g, College P&T Committee; College Graduate Programs Committee).  

 

The School’s faculty is also active in professional service to our discipline.  Our faculty serve as 

committee members and officers in major professional associations including the National 

Communication Association and Southern States Communication Association.  Currently, one of our 

instructors is the president of the Florida Communication Association, one of our professors is president 

of Romanian Studies of America, and one of our professors is Immediate Past President of the Kenneth 

Burke Society (which is itself an office).  Our faculty members are also journal editors (Journal of 

Literacy and Technology) and manuscript reviewers and/or editorial board members for the Quarterly 

Journal of Speech, Philosophy and Rhetoric, the Western Journal of Communication, Communication 

and Critical/Cultural Studies, Jumpcut, the Journal of Media and Cultural Politics, Argumentation & 

Advocacy, The Journal of Argumentation in Context, Oxford University Press, and Routledge, among 



58 
 

others.  Our faculty members also serve as manuscript reviewers for academic conferences, including 

The National Communication Association, the Southern States Communication Association, the 

European Conference on Argumentation, and the Kenneth Burke Society.  One of our Professors is co-

director of the Biennial Wake Forest Argumentation Conference (including the “Venice Conference” 

versions), a long-standing international conference on argumentation.  The SCMS also hosts the 

International Center for the Advancement of Political Communication and Argumentation, a small 

research consortium. 

 

Because our academic programs in the School emphasize engaged citizenship, many of our faculty are 

active in civic engagement initiatives.  Our School, through the Multimedia Journalism program, 

manages and hosts Wavelengths (FAU’s internet radio) as well as South Florida Journal, a radio 

program which examines local government, education, human services, the environment, and the arts.  

Faculty in the Multimedia Journalism program also play leadership roles in FAU’s annual Constitution 

Day celebrations and the Robert J. Bailyn Symposium on the First Amendment.  Faculty in Film, Video, 

and New Media developed FAU Faculty Chat, which offers post-screening discussions to area patrons 

of the Living Room Theatre (housed in the Culture & Society Building on the FAU campus).  Faculty 

also routinely host various film series and lectures (for example, the recent Latin American Film and 

Documentary symposium).  Video production faculty are active in ACM SIGGRAPH, an organization 

which hosts speaking events, digital video screenings, etc.  Faculty across the School’s curricular 

programs are active as planners, instructors, and presenters in the new Barb Schmidt Fellowship 

program for high school students in the Dorothy F. Schmidt College of Arts & Letters.  Communication 

Studies faculty also have a long history of coordinating student organized civic engagement initiatives.  

For over a decade, the School has hosted an annual series of six student cross-examination policy 

debates on campus which are open to the public.  Similarly, annual student led civic engagement events 

in Democracy Plaza are hosted each year by the School (some examples include navigating difficult 

conversations, workshops on strategies for social activism, teach-in on the Occupy Wall Street 

movement, and political engagement and voter registration).  Communication Studies faculty also direct 

individual and small group service learning projects with their students (examples include volunteering 

for Helping Hands [an organization offering meals and shelter to the homeless], recreational therapy 

programs for nursing home residents, supply drives for animal shelters, and college preparedness 

programs for at-risk high school students).  Finally, several faculty members are active in a variety of 

community organizations, boards, and councils.  They serve as guest speakers, members, and officers 

(eg. Palm Beach County Scholastic Achievement Foundation, Coalition for Black Student Achievement, 

Palm Beach County Democratic Executive Committee). Many of the SCMS faculty are also active in the 

United Faculty of Florida, including the current UFF President, Secretary, and Recruiting Office as well 

as the previous Chief Bargainer for the Union. 

 

2. Review of Part III of the Departmental Dashboard Indicators  

 

Discussion and data on faculty research are detailed above, in the section on Faculty.  The latter section 

of the Dashboard Indicators concern faculty service and disciplinary engagement. 

 

The Departmental Dashboard Indicators for Service Activities provide a very rough profile of SCMS 

faculty commitments to School, College, University and Professional Service. 

 

  2012-  2013-  2014-  2015-  2016-  2017- 
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  2013  2014  2015  2016  2017  2018 

 

Memberships 20  75  71  88  82 

School, A&L. 

University 

Committees 

 

Memberships 14  30  25  31  17 

professional 

community  

committees 

 

# Faculty 14  9  9  9  9 

Editors,  

Reviewers, 

referees 

 

F.  Other Program Goals   
- Our students have always met and exceeded the graduate rate metrics but we continue to 

improve in that category. 

 

- We have effectively streamlined our undergrad degrees (for example through the elimination of 
pre-majors) to make progression to degree simpler and quicker for students. 

 

- We have successfully hired a significant number of excellent faculty in replacement lines in the 

last few years. We have been particularly successful in hiring junior faculty with excellent 

publication or production prospects and most of them are ahead of their respective targets toward 

tenure. 

 

- We have successfully replaced essential front office staff and have stabilized those and other 

administrative procedures which had severely hampered the efficiency of our efforts for several 

years. 

 

G.  Strengths and opportunities 
 

- One strength is the growing awareness of those outside the fields of communication and 

multimedia studies is the centrality of what we study/produce. We are increasingly called upon, 

or in some cases we make others aware, of the essential role we play in any endeavors that 

require consideration of civic enterprises, the representation of community ideals or institutional 

missions, and in educating students and community members to think in inclusive ways about 

the nature of discourse and its impacts. In addition to our collaborations with Student Media and 

with the Library for computer labs our faculty have played pivotal roles in a recent university 

initiative on civility and university values and in a current initiative aimed at fostering the skills 

necessary for effective social activism today. While we cannot possibly fulfill the constant 

community requests for interns and assistance with video or animation projects they have created 
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the drive toward the video cost center where we will be able to take some of the requests and 

give our GTAs real-life experience working with community partners. 

 

- There are a significant number of opportunities for School and faculty participation in university 

and college-led initiatives. The Peace, Justice and Human Rights Initiative (University level) and 

the Global Studies, Studies of the Americas and Barb Schmidt Fellowship (College level) have 

all had SCMS involvement often in the initial conceptualization stages 

 

-  Our physical locale is a strength insofar as we are the most prominent university offering the 

widest-range of degree offerings for many miles in either direction. South Florida is also a 

particularly vibrant area for issues of culture, communication and technology. There are a 

significant number of television, film, video, and animation studies in the region. 

 

H.  Weaknesses and threats that impede program progress  
 

- Lack of senior faculty leadership: as a result of a series of retirements and several more likely in 

the immediate future many of our program areas are in substantial need of more senior 

leadership to guide curricular and program decisions, to take on service roles and to mentor 

junior faculty. 

 

- Curricular revision is needed in several areas. In some cases (particularly in multimedia 

journalism) this is a product of a degree model that no longer matches current faculty or 
professional trends/needs. In other cases we have not taken as active role as we might in 

modernizing our curriculum and in creating the possibility for students to “mix and match” 

across the degree sequences or offered minors/certificates which would allow that end. In other 

cases there are real or perceived needs to adapt curricular to real or perceived changes in the 

nature of higher education more generally toward more pragmatic-oriented degree outcomes. 

 

- Changing university missions and targeted metrics. For the last 5-7 years our university has 

undergone a number of significant changes in its senior leadership and while the result of many 

of those changes no doubt have positive outcomes for the university and for SCMS they have 

resulted in a series of shifting missions (see, for example the handling of satellite campuses) and 

changing metrics (for example from the central goal being FTE generation to Graduation Rate to 

expanded Summer offerings and lower cost course offerings). Many of these are dictated by the 

State BOG but they nevertheless impact SCMS decision-making and direction setting.  

 

I.  Resource analysis  
 

Internships:  The impact of efforts to develop the program has been limited.  Our internship portfolio is 

broader with more possibilities beyond journalism and public relations, but it remains under-developed 

and under-staffed.  We cannot grow the external internship possibilities significantly without additional 

resources to facilitate oversight and host-reporting.   

 

Travel support: As with most State institutions we have limited resources to support the 

research/conference/exhibition work of our faculty. There are a (very few) pockets of grant money that 
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can be added to the annual allotment but most tenure-line faculty can expect less than $1,000 per year of 

travel support (Instructors have no dedicated line of funding and other than the occasional grant award 

our instructors receive no funding for scholarly/pedagogical/professional efforts. 

Facilities: We have severe space constraints ranging from the lack of personal offices to the inability to 

pursue several of our most desired projects (the Journalism news desk, the speech lab, e.g.) due to lack 

of physical space. We have no dedicated production or SCMS controlled editing facilities on the Boca 

campus – a problem that will only grow as more and more students/instructors/courses come to rely on 

production needs. 

GTA Support: The stipend we are able to offer graduate students is terrifyingly low and puts us at a 

competitive disadvantage for the best graduate students we might wish to recruit. Currently we offer 

GTA’s $8,000 an academic year in addition to tuition waivers. They must pay their own university fees. 

Beyond hampering our recruiting the stipend also causes potential difficulty for retention (especially for 

the MFA where students have industry-ready skills that may induce them to leave school before the 

completion of their degrees) as well as the quality of the student experience in school as many of the 

GTAs no doubt moonlight to make ends meet and are unable to pursue robust conference or exhibition 

travel due to lack of funds. 

Advising: In the past SCMS used to enjoy the service of two dedicated in-house advisors. Those 

advisors have now been moved to a general College-level advising center. This has the effect of less 

effective advising since 1) we do not communicate with the advisors as frequently and 2) students are 

advised by advisors that do not specialize in our degree plans. 

Faculty:  As has been indicated repeatedly already, we do not have faculty resources to meet increased 

student demand or to meet demand distributed across multiple campuses (which causes loss of 

efficiency in use of faculty resources).  In addition, we want to pursue a cooperative hire with 

Languages, Linguistics, and Comparative Literature, and we want to continue to explore the possibilities 

for cluster “research hires” in health communication, environmental communication, or maybe sensing 

systems. 

 

 

J.  Future Direction 
 

 1.  Anticipated Changes 

  

Curricular ambitions 

 

- Streamlined Multimedia journalism curriculum that is less rigid in its progression.  

- Development of certificate/minors that are situated between the major degree sequences (e.g. 

a “production minor” that would allow interested students to gain some proficiency in a 

specific medium/production skill but without requiring the same level of expertise or 

theoretical breadth) 

- Evolve curriculum to address new technologies and their social, cultural and civic 

consequences. At present we have a limited number of courses that directly address social 

and digital media. Many existing courses need refreshing in order to more fully address our 
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era. 

- Seek greater inclusion in university IFP course offerings. At a minimum we feel both Public 

Speaking and the Intro to Communication and Civic Life courses should be added as options 

for their likely respective categories (Foundations of Communication and Foundations of 

Society and Human Behavior). Additional IFP courses would generate greater need for 

GTAs (thus strengthening our grad programs) and Summer teaching opportunities for the 

faculty 

- MA in Communication Studies given more definition/clarity of mission in order to better 

recruit students and maintain curricular coherence. 

 

Projects 

 

- Develop a “Journalism news desk” which would be a comprehensive studio space that would 

allow students the ability to shoot and edit video, operate in a mock news room with anchor 

desk, camera and computer station for writing and editing stories. 

- Develop a “Speech lab” which could serve as a resource for members of the university 

community to schedule mentoring and rehearsal sessions for public address. Staffed by 

SCMS GTAs the lab would provide additional experience for those seeking teaching 

professions and would give faculty (both in SCMS and in the university at large) a resource 

they could refer students for additional work in speech construction and delivery. 

 

2.    Broad questions for the review team to answer: 

 

a. The University has indicated an interest in relocating many (although not all) of the 

Multimedia faculty to Ft. Lauderdale (in reality a return to Ft. Lauderdale because until recently 

the programs were housed there). What advantages and drawbacks would a move to Ft. 

Lauderdale entail? What facility and resource needs would be necessary to ensure the vibrancy 

of our programs now and into the future should such a move take place?  

 

b. Similarly, there is growing pressure to offer the full Communication Studies BA 

sequence on the Davie campus so that students in that region would not have to commute to 

Boca for courses. What advantages or drawbacks would such a commitment entail? What 

resources, staff and facility needs would be needed in order to achieve the goal of a full campus 

degree? What is needed in order to ensure that such a degree would be equal in caliber to the 

Communication Studies BA as offered with Boca courses included? 

 

c. What additional undergraduate degrees, minors or certificate programs should the 

School consider? How might we take advantage of current degree sequences and existing faculty 

in order to offer degrees, minors or certificates that break the “silos” between existing sequences 

and in ways that meet the needs of contemporary/future students? 

 

d. What executive graduate degrees and/or certificates might we offer (either overseen 

entirely by SCMS or in conjunction with other academic units) that would match existing 

program mission and faculty strength but without over-taxing and undermining our current 

degree offerings? 
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e. We have made numerous efforts to extend the SCMS footprint across the university 

landscape (the partnership with student media, computer editing suites in the library, a video 

production cost center, e.g.). What other partnerships – academic, service or market oriented – 

should SCMS consider undertaking? 

 

f. The School oversees a significant number of degree tracks, faculty and students in its 

undergraduate and graduate offerings on multiple campuses (currently two, potentially 3-4 in the 

coming years with possible relocations to Ft. Lauderdale and with potential mission change on 

the Jupiter campus). What best practices and governance models are recommended for our 

particular configuration/size? What additional resources (faculty, staff, resources such as course 

releases or stipends for administrative work) would be needed to ensure effective delivery of our 

programs and partnerships now and into the future? 

 

K.  If available, please include student feedback regarding programs 
 

Although data is currently limited.  We do administer surveys to our graduating seniors (we use the 

Capstone classes for distribution of the surveys), but the surveys cannot be located.  We do have a 

compilation of students’ responses to free response prompts “SCMS Strengths?” and “Suggestions for 

improvement for Fall 2017 and Spring 2018.  There were four multiple free form responses on the fall 

2017 surveys to the prompt “Strengths”: 

• Caliber of professors 

• Preparing students properly for future career endeavors 

• Interactive classes 

• Well-rounded course content 

 

There were six multiple response suggestions for improvement: 

 

• More varied courses/sections, times, locations, and professors offered 

• More guidance/resources for careers 

• More modern/social media courses 

• More networking opportunities on campus for students within SCMS 

• More classes offered online 

• More courses geared toward technology 

 

Some of these responses would seem to overlap in certain ways.  Responses in Spring 2018 had core 

similarities.  Multiple response strengths of SCMS were: 

• Taught to think critically 

• Taught to communicate effectively and how to use this strength in everyday life/real world 

• Knowledgeable, passionate teachers who strive for success 

• Well-rounded course content 

The multiple response suggestions for improvement were: 
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• More varied courses/sections, times, locations, and professors offered 

• More job options/resources for graduating students; internship availability  

• More networking events for students within the school  

• As technology is constantly shifting and growing, there is a need to look more into social media 

and how the majors within SCMS connects and is affected by pop culture/social media/society at 

large 
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IV. Appendices A (Degree Program Requirements), B (Student Learning 

Outcomes), C (P&T Criteria), and D (CVs) 



   10/2018 
 

The Dorothy F. Schmidt College of Arts and Letters 
COMMUNICATION STUDIES (BA) 

Credits to Graduate: 120    Credits in Major: 36    FAU Residence Credits: 30 
12 Upper Division Credits in Arts & Letters    Upper Division Credits: 45 

Overall 2.0 GPA required for entry into major 
 

GR SEM CR Course Title Comments/Substitutions/Other Inst. 
 SECTION OK IF BOX IS CHECKED           INTRODUCTORY COURSE: 3 Credits  

  3 COM 2053 Introduction to Communication and Civic Life  
 SECTION OK IF BOX IS CHECKED                 THEORY: 9 Credits  

  3 COM 3405 Human Communication Theory Prerequisite: COM 2053 
  3 SPC 3542 Rhetorical Theories of Persuasion Prerequisite: COM 2053 
  3 COM  4603 New Media and Civic Discourse Prerequisite: COM 2053 
  3 SPC 3233 Classical Rhetoric Prerequisite: COM 2053 
  3 SPC 3235  Contemporary Rhetoric Prerequisite: COM 2053 
  3 SPC 3272 Rhetorical Foundations of Publics and Counterpublics Prerequisite: COM 2053 
  3 SPC 3717 Intercultural Theory Prerequisite: COM 2053 

 SECTION OK IF BOX IS CHECKED                 METHODS: 6 Credits  
  3 SPC 3704 American Multicultural Discourse    
  3 SPC 4273 Rhetorical Analysis of Democracy (WAC Course)  
  3 SPC 4517 Rhetoric of Argument (WAC course)   
  3 SPC 4680  Rhetorical Criticism (WAC course) Prerequisite: COM 2053 

 SECTION OK IF BOX IS CHECKED                 PERFORMANCE: 6 Credits  
  3 COM 4703 Storytelling   
  3 SPC 2300  Interpersonal Communication  
  3 SPC  2608 Public Speaking REQUIRED 
  3 SPC 3425 Small Group Processes  
  3 SPC 4513 Argumentation and Debate   

 SECTION OK IF BOX IS CHECKED                 CONTEXTS: 9 Credits  
  3 COM 3014 Communication, Gender, and Language   
  3 COM 3120 Organizational Communication   
  3 COM 3342 Communication and U.S. Cultural Studies  
  3 COM 3462 Conflict and Communication  
  3 COM 3500 Political Communication  
  3 COM 3945 Communication Internship 18 credits in major; 3.0 in major 
  3 COM 4150 Strategic Communication  
  3 COM    4094 Media and Sexuality  
  3 COM 4201 Corporate Communication  
  3 COM 4411 Rhetoric and Aesthetics of Contemporary Culture  
  3 COM 4461 Nonverbal Communication in a Diverse Society  
  3 COM 4707 Peace, Conflict, and Oral Narrative  
  3 COM  4094 Media and Sexual Identities  
  3 MMC 3601 Minorities and the Media  
  4 MMC 4301 International Communication  
  3 MMC 4704 Media, Representation, and Diversity  
  3 PUR 4411 Public and Community Relations   
  3 RTV 4412 Gender and Television  
  3 SPC 3710 Intercultural Communication  
  3 SPC 4232 Studies in Rhetoric  
  3 SPC 4443 Leadership and Communication  
  3 SPC 4540 Propaganda  
  3 SPC 4633 Rhetoric of Social Protest  
  3 SPC 4712 Gender, Race, and Communication   
  3 SPC 4718 Ethnicity and Communication  

 SECTION OK IF BOX IS CHECK                                CAPSTONE 3 Credits 
  3 SPC 4271 Capstone in Communication and Civic Life SENIOR STATUS; Prerequisite: COM 2053 

Must submit Capstone Eligibility Form to SCMS 
COLLEGE OF ARTS AND LETTERS: 12 Upper Division Credits in College (Beyond Gen Ed) or a Minor or Certificate 
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The Dorothy F. Schmidt College of Arts and Letters 

MULTIMEDIA STUDIES (BA):  Film, Video & New Media Concentration 
  Credits to Graduate: 120      Credits in Major: 38-39      FAU Residence Credits: 30 

 12 Upper Division Credits in Arts & Letters    “C” minimum in major     Upper Division Credits: 45 
Overall 2.0 GPA required for entry into major; FAU 2.0 GPA must be maintained to remain in major 

Gr Sem Course Title Cr Comments/Substitutions/Other Inst. 
CORE:  10 Credits 

  FIL 2000 Film Appreciation* 3  
  FIL 3803 Film Theory   4 Prerequisite: FIL 2000 
  VIC 4943 Multimedia Practicum — Senior status 4 Prereq: DIG3305C, DIG3110 or RTV3531 

Capstone eligibility form must be 
approved by SCMS 

PRODUCTION FUNDAMENTALS—Select one: 4 credits 
  DIG 3110 Fundamentals of Multimedia 4  
  DIG 3305C Fundamentals of 3D Computer Animation  4  
  RTV  3531 Video Production 4 Previously RTV 3260 

HISTORY—Select one:  3-4 Credits 
  DIG 4026 History and Theory of Computer Arts & Animation 4  
  FIL 4036 Film to the 1940s 4 Prerequisite: FIL 2000 
  FIL 4037 Film Since the 1940s 4 Prerequisite: FIL 2000 

CRITICISM—Select one:  3 Credits  (After coursework in media area) 
  COM 4332 Studies in New Media 3  
  FIL 4851 Film Criticism  3 Prerequisite: FIL 2000 
  MMC 4501 Media Criticism 3 Prerequisite: FIL 2000 or MMC 1540 

PRODUCTION and CONTEXTS—Select any six:  Minimum 18 credits ** 
PRODUCTION 

  COM 3945 Communication Internship 3 18 credits in major; 3.0 in major 
  DIG  3207 Digital Video Editing 4 Prerequisite: RTV 3531, DIG 3305C or DIG 3110 
  DIG 3253C Digital Audio Recording and Editing 4  
  DIG 3306C Advanced 3D Computer Animation 4 Prerequisite: DIG 3305C 
  DIG 3323C Advanced 3D Computer Modeling for Animation 4 Prerequisite: DIG 3305C 
  DIG 4394C Advanced Digital Compositing for Animation 4 Prerequisite: DIG 3305C 
  DIG 4412 Narrative Video Production 4  
  FIL 4106 Scriptwriting 4  
  FIL 4613 Exhibition Practices in Film, Video, and New 

Media 
3 Prerequisite: RTV 3531 or DIG 3110 or 

DIG 3305C 
  FIL 4703  Visual Design for Film and Animation 4  
  MMC 3711 Interactive Multimedia 4  
  MMC 4713 New Media Narrative  4  
  RTV 3543C Television Production 4  
  RTV 3229 Experimental Video Production 4 Prerequisite: RTV 3531 
  RTV 3332C Documentary Video Production 4 Prerequisite: RTV 3531 

CONTEXTS 
  COM 4094 Media and Sexual Identities  3  
  DIG 4713 Video Game Studies 3  
  FIL 2001 Film Analysis 3  
  FIL 3674 New Hollywood 3  
  FIL 3836 Bollywood: The Exotic and the Erotic 3 Prerequisite: FIL 2000 
  FIL 4056 Women and Film 3  
  FIL 4058 Radical Film, New Media, and Social Movements 4  
  FIL 4364 Documentary Film and Video 4  
  FIL 4672 Hollywood, Censorship, and Regulation 4 Prerequisite: FIL 2000 
  FIL 4843 Studies in Asian Cinema 3-4  
  FIL 4866 Sound in the Cinema 3 Prerequisite: FIL 2000 or introductory 

course in music or visual arts 
  MMC 3601 Minorities and the Media 3  
  MMC 4263 Media, Culture, and Technology 3 Prerequisite:  MMC 3403 or Instructor 

Permission 
  MMC 4704 Media, Representation, and Diversity 3  
  RTV 4403 U.S. Telecommunication Industry 3  
  RTV 4412 Gender and Television 3  

COLLEGE OF ARTS AND LETTERS: 12 Upper Division Credits in College (Beyond Gen Ed) or a Minor or Certificate 
    ON BACK   
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*COM 1930 (Film Appreciation-Honors Seminar) may be substituted 

** History, Criticism, and Production Fundamentals courses may be substituted in Production/Context category if they are not used to fulfill another requirement 
 
 

COLLEGE OF ARTS AND LETTERS: 12 Upper Division Credits in College (Beyond Gen Ed) or a Minor or Certificate 
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  The Dorothy F. Schmidt College of Arts and Letters 
MULTIMEDIA STUDIES (BA):  Multimedia Journalism Concentration 

  Credits to Graduate: 120      Credits in Major:50   FAU Residence Credits: 30 
 12 Upper Division Credits in Arts & Letters    “C” minimum in major     Upper Division Credits: 45 

Overall 2.0 GPA required for entry into major; FAU 2.0 GPA must be maintained to remain in major 
 

Gr Sem Course Title Cr Comments/Substitutions  
 SECTION OK IF BOX IS CHECKED                  DISCIPLINARY CORE:  The following courses are required – 16 credits 

  MMC 1540 Introduction to Multimedia Studies  3  
  MMC 3403 Mass Communication Theory  3 Prerequisite: MMC 1540 
  MMC 4640 Public Opinion and Modernity  3 Prerequisite: MMC 3403 
  JOU  4004 U.S. Journalism  3  
  VIC 

Or 
RTV  

4943  
 
4304 

Multimedia Practicum  
Or 

Advanced Broadcast Journalism 

4 
 

4 

--Capstone Eligibility Formed must be 
filed with SCMS 
--Prerequisite: Permission of instructor 

 SECTION OK IF BOX IS CHECKED                   
PERFORMANCE and PRODUCTION: All courses required – to be taken in order – 13 credits 

  JOU 3101 News and News Reporting  3 Prerequisite: ENC 1101 and ENC 1102 
  JOU 4181 Coverage of Public Affairs  3 Prerequisite: JOU 3101 and 

passing Journalism Skills Test 
  RTV 4301 Broadcast Journalism  4 Prerequisite: JOU 4181 
  JOU 4342 Multimedia Journalism  3 Prerequisite: JOU 4181 

 SECTION OK IF BOX IS CHECKED                  FOCUS:  Select a minimum of 15 credits from list 
  COM 3945 Communication Internship 3 18 credits in major; 3.0 in major 
  DIG 3110 Fundamentals of Multimedia 4  
  JOU 4308 Feature and Freelance Writing 3  
  JOU  4314 Environmental Journalism 3  
  RTV 3543C Television Production 4  
  RTV 3531 Video Production 4  
  RTV 4403 U.S. Telecommunication Industry 3  

 SECTION OK IF BOX IS CHECKED  Theory/History/Criticism Emphasis  Select a minimum of 6 credits from list below 
  COM 3500 Political Communication 3  
  COM 4332 Studies in New Media 3  
  COM  4621 News Media Ethics 3  
  FIL  4364 Documentary Film and Video 4  
  MMC  4200 Mass Communication Law and Regulation 3  
  MMC  4263 Media, Culture, and Technology 3 Prerequisite:  MMC 3403 or 

Instructor permission 
  MMC 4642 Communication and Social Power 3 Prerequisite: MMC 1540 
    OR   

 SECTION OK IF BOX IS CHECKED   Performance and Production Emphasis Select a minimum of 6 credits from list below 
  DIG 4820 Web Research for Journalists 3  
  JOU  4223 Editing and Layout 3  
  JOU 4601 Photojournalism 4  
  PUR  4411 Public and Community Relations 3  
  RTV 3332C Documentary Video Production 4 Prerequisite: RTV 3531 

  JOU 
COM 
MMC 
DIG 
RTV 

4930 
4930 
4930 
4930 
4930 
 

Occasional Special Topics Classes may 
count in an above category in given 
semester.  Check with you advisor 

3  

MAJOR REQUIREMENTS COMPLETE IF BOX IS CHECKED 
 

Name     
    Z#   

    



 

 
 

All students in the Communication Studies BA program are required to complete SPC 

4271, a variable‐format capstone course designed to synthesize theoretical, critical, and 

performance/applied strands from previous course work in the major. Each of the 

capstone course formats aims to facilitate a contextualized examination of public 

communication and civic life in a democratic culture, culminating in application 

through civic engagement. This capstone course integrates knowledge and skills 

students have acquired by completing the required COM 2053 (Introduction to 

Communication and Civic Life), and course work in four main curricular areas: theory, 

methods, performance, and context, providing students with the awareness, 

knowledge, motivation and skills to develop communication strategies to address the 

problems of a global society. 

 

While all sections of the capstone share the general orientation described above, the 

specific configuration of assignments and overall course structure will be determined 

by the instructor. Methods used in past capstone sections are included below as an 

illustration of the kind of work students might carry out in completing their capstone 

projects. 

 

CONTENT KNOWLEDGE (Declarative Knowledge): Students will use concepts 

from diverse approaches to communication theory (potentially including rhetorical, 

intercultural, and/or critical‐cultural approaches) to develop communication 

frameworks for examining relationships between discourse and democracy, 

particularly as they pertain to the cultures, norms, and activities of civic life. 

 

COMMUNICATION (Oral Communication, Written Communication, 

Team/Collaborative Communication) and CRITICAL THINKING (Analytic Skills, 

Practical Skills): Students in the Communication Studies BA program will 

demonstrate skills in effective citizenship that include “a well‐developed capacity for 

effective communication, including moral and political discourse; skills in political 

B.A. Communication Studies School of Communication & Multimedia Studies 

DOROTHY F. SCHMIDT COLLEGE OF ARTS & 
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participation; the capacity to work effectively with people, including those who are 

very different from oneself; and the ability to organize other people for action.”1 

 

Students in SPC 4271 choose from various capstone formats offered during the semester 

that organize the application of disciplinary concepts and theories to civic life and 

engagement in unique ways. Different formats will be offered from semester to 

semester. Possible formats include, but are not limited to, the following: 

 

 On‐Campus Speech/Communication Tutoring: This capstone model requires 

students to design and implement an on‐campus resource for students who need 

assistance in preparing and executing presentations for educational, political, 

cultural, or professional contexts. 

 In‐Class Speech Workshops for Non‐Communication Majors: This capstone 

model requires students to create and carry out presentations for specific majors 

outside of the School of Communication and Multimedia Studies that teach the 

relevance of core communication studies concepts to non‐majors. 

 Democratic Politics and Culture Classroom Simulations: This capstone model 

utilizes programs like “Reacting to the Past” and “The Game of Politics” in   

which student enact political deliberation in a weeks‐long simulation of a specific 

historical moment central to the development of democratic politics and civic   

life. 

 On‐Campus Public Events: This capstone model tasks students with planning, 

organizing, and implementing a public event that translates communication 

studies insights, themes, and concepts for a public audience. The events may be 

organized around a specific political issue, social movement, or civic 

organization. 

 Community Organization Analysis: This capstone model equips students with the 

conceptual and theoretical resources to effect social change using public  

dialogue, facilitation, community organizing, public meetings, participatory 

processes, and social protest. Over the course of several projects, students work  

in small groups to develop a sophisticated understanding of community building 

in a democratic society through public dialogue facilitation, community 

organizing, and comprehensive public participation plans. 

 

Each of these formats share a common orientation toward translating key concepts and 

theories of communication studies research into practical, applied skills that can be 

utilized by everyday citizens participating in public life. Students will select appropriate 

 
 

1 
Anne Colby, “Fostering the Moral and Civic Development of College Students,” in Handbook of Moral and 

Character Education, ed. Larry P. Nucci and Darcia Narvaez (New York: Routledge, 2008), 393. 



topics or projects as directed by the instructor. To ensure that the project is informed by 

appropriate communication theory and research, the instructor will assign periodic 

graded assessments such as short papers, quizzes, and group reports designed to 

evaluate students’ understanding of the required reading and class discussions used in 

the development and implementation of their civic engagement project. Students will 

also connect conceptual materials to their civic engagement experience by completing 

assignments such as oral and written progress reports, reflective writing assignments, 

and cumulative final reports that will be graded by the instructor. 

 

CONTENT KNOWLEDGE (Technical Skills): Students will demonstrate skills in 

facilitating discussion of scholarly readings in the discipline that theorize the 

centrality of communication and culture for civic life. Readings could include such 

topics as the prerequisite skills for democratic civic engagement and intercultural 

competence for a global society. 

 

Students in SPC 4271 will engage in classroom discussions of scholarly readings that (1) 

describe the main concepts, arguments, and supporting evidence in the readings, (2) 

relate topics specific to democratic and civic life to other core communication theories or 

disciplinary themes, (3) conceptualize communication in relation to real world practices, 

especially to the civic engagement semester projects, and (4) critically evaluate              

the readings in the context of the expertise developed throughout the Communication 

Studies BA curriculum. The specific structure of the group discussion facilitation portion 

of the capstone will be determined by the instructor, and may include the        

submission of a group discussion facilitation plan, a clear description of the group’s 

division of labor, and a bibliography of works consulted. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

To satisfy the requirements for the B.A. in Multimedia Studies, all students are required 

to complete VIC 4943 (Multimedia Practicum), a multimedia laboratory and senior 

capstone experience. As part of this course, students create cross‐media content, 

producing works engaged with art, culture, and cross‐disciplinary critical inquiry. 

There are significant opportunities for students to pursue exploratory multimedia 

production projects as well as essayistic and research‐oriented endeavors in new and 

multimedia; to this end, students will examine the evolving role of film, video, 

television and print in a new media landscape. 

 

CONTENT KNOWLEDGE (Technical Skills): Students will demonstrate competency 

with non‐linear video editing, web design and layout, and embedded media (the 

insertion of video, audio, and still images in web pages). 

 

CONTENT KNOWLEDGE (Declarative Knowledge): Students will demonstrate 

familiarity with the major developments in the history of multimedia production in 

the United States and abroad, including history of new technologies, tactics and 

strategies of new media production, and implementation of technological 

developments in the public and private sectors. 

In VIC 4943, students will develop projects using multimedia production software such 

as Apple Final Cut Pro and Macromedia Dreamweaver. Faculty will assess studentsʹ 

projects on their historical and theoretical knowledge, their use of critical vocabulary 

and demonstration of their media and computer literacy on the following scale: Above 

Satisfactory; Satisfactory; Below Satisfactory; Unsatisfactory; or No Work. Students 

must obtain ratings of Above Satisfactory or Satisfactory as an average on all projects in 

order to pass this course. 

 

COMMUNICATION (Written Communication, Oral Communication, Multimedia 

Communication): Students will develop multimedia projects, present their projects 

to their peers, and produce oral and written self‐critiques on both technical and 

aesthetic aspects of their work. 

B.A. Multimedia Studies School of Communication & Multimedia Studies 
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In VIC 4943, each student will complete a multi‐stage project that engages some of the 

questions and issues addressed in class. As part of this final exercise, students will 

articulate the relationship between one work and the field as a whole, present their 

work to the class and lead discussion on both technical and aesthetic points, and 

conduct an oral and written self‐critique that addresses their work in the above 

contexts. Faculty will assess  studentsʹ projects and assignments considering 

their communication skills, their mastery of form/content relations, and their 

development of textual strategies on the following scale: Above Satisfactory; 

Satisfactory; Below Satisfactory; Unsatisfactory; or No Work. Students must obtain 

ratings of Above Satisfactory or Satisfactory as an average of all projects in order to pass 

this course. 

 

CRITICAL THINKING (Analytical Skills): Students will develop argumentative and 

analytic strategies that demonstrate their understanding of the central aesthetic and 

critical questions of the field, including the lexicon of new media, the relation 

between old and new media forms, the impact of new media on self and community, 

the intersections of art, science, and information technology, and the role of differing 

formal choices and modes of address. 

In completing the multi‐stage project for VIC 4943, students must consider the 

properties of audio, video, still imagery, text and graphics as recombinant elements that 

can be utilized to construct an extended argument or point of inquiry. The purpose of 

this assignment is to focus on video and new media as potential elements of an 

argument or investigation. The completed work should take the semblance of a critical 

essay in multimedia form. The general goal is to develop an analytic “statement” that 

bridges the personal and the social. Faculty will assess studentsʹ projects and 

assignments based on their ability to develop argumentative and analytic strategies, to 

develop research methods, to learn independently, and to demonstrate social/civic 

responsibility on the following scale: Above Satisfactory; Satisfactory; Below 

Satisfactory; Unsatisfactory; or No Work. Students must obtain ratings of Above 

Satisfactory or Satisfactory as an average of all projects in order to pass this course. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
At the conclusion of the student’s coursework they will need to complete either a thesis or a 

comprehensive exam process. The evaluation of both processes are guided by the principle 

assessment criteria for the degree which include: 

 

 Graduates will have ability to identify one or more significant issues being debated by 

theorists and researchers in their field(s) of communication study. 

 

 

 Graduates will have ability to establish the nature and scope of existing theory and research 

pertaining to the selected issue(s) and devise a research project designed to fill a gap in this 

knowledge.  

 

 Graduates will have ability to identify one or more significant issues being debated by 

theorists and researchers in their field(s) of communication study. 

 

 

The Graduate Committee faculty members in the areas of study will read and evaluate the student's 

work and assess it based on criteria below  

A. Examination and evaluation of M.A. Thesis, particularly the “Issues to be Addressed” and 

“Background and Justification” sections or their equivalent, by two faculty members who served 

on the student’s thesis committee. On a three-point scale (high pass, pass, low pass), each graduate 

at semester’s end (Summer graduates will be included in the Fall evaluations) must achieve a pass 

or better on at least one of the three outcomes and a low pass or better on the two remaining 

outcomes.  

B.  Non-Thesis: Examination and evaluation of answers to one or more essay questions on the 

Comprehensive M.A. examination, which ask the student to identify such issues, by two faculty 

members who served on the student’s exam committee. On a three-point scale (high pass, pass, low 

pass), each graduate at semester’s end (Summer graduates will be included in the Fall evaluations) 

must achieve a pass or better on at least one of the three outcomes. 
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MFA students are required to produce a thesis (which may incorporate a major project).  This 

project should highlight the student’s successful attainment of the three principle learning goals for 

the MFA which include: 

 Students will be able to demonstrate technical literacy. 

 Students will be able to develop original ideas. 

 Students will be able to demonstrate an understanding of relevant artistic and industrial  

 contexts 

 

Although there are multiple layers of assessment focused on annual portfolio productions by 

students, the program assessment keys off of the thesis. The MFA assessment committee, which 

may be separate from the thesis committee proper but does not have to be, consists of two to four 

faculty members, at least two of whom must be  from the graduate MFA faculty.  Other members 

of the assessment committee may be drawn from Computer Engineering or other appropriate 

disciplines depending upon the nature of the thesis or project under evaluation.   The assessment 

chair must be from the MFA graduate faculty.  

 

All student work will be competent on all dimensions. Every student will have work that attains the 

level of outstanding on several dimensions. The core knowledge base includes: 

 Being able to describe major developments in the history of multimedia production  

 Being able to use varied tactics for new media production  

 Being able to explain the process of implementation of technological developments in the 

public and private sectors  

 Being able to use a range of critical methods for analyzing animation, interactivity, and new 

media works  

 Demonstrated understanding of interface design and methods  

 Ability to engage in self-critiques using the lexicon of new media  

 Familiarity with industrial structures and production pipelines 

 Knowledge of object-oriented software methodology and methods  

  DOROTHY F. SCHMIDT COLLEGE OF ARTS & 

LETTERS 
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 Knowledge of user interfaces, non-functional objectives, and design patterns  

 Familiarity with the structures, intelligent use, and the implementation of modern database 

systems  

 Ability to deploy best media management practices, following recent trends  

 Ability to map technical skill sets onto a broad range of industry settings, and using a broad 

range of visualization strategies 

 

 

 

 

 

 

 

 



PERFORMANCE CRITERIA FOR ANNUAL REPORT 

OF RESEARCH, INSTRUCTION, AND SERVICE 

Performance Criteria for Annual Report of Research 

 

I. Rating: 5 – Exceptional 

a. Acceptance of a completed book manuscript by a publisher. 

b. Publication of a peer-reviewed book. [1] 

c. Publication of a textbook or other instructional material. 

d. Acceptance and/or exhibition of a production by selection at an appropriate venue. 

e. Distribution of a production by selection from an appropriate distribution company. [2] 

f. Acceptance and/or exhibition of a production by invitation at an appropriate venue. 

g. Purchase of a production by an appropriate venue or distributor. 

h. Award of a competitive external research fellowship or research grant. 

i. Editing of a book accepted by contract for publication. 

j. Editing of a journal, journal issue or volume, or series of books. 

k. Two or more published articles in a peer-reviewed international, national or regional journal, 

edited volume, or competitively refereed conference proceedings, or, one published article 

and one other substantial (outstanding) accomplishment. 

II. Rating: 4 – Outstanding 

a. Acceptance of a completed article in a peer-reviewed international, national or regional 

journal, edited volume, or competitively refereed conference proceedings. 

b. Acceptance of a substantial review essay in an international, national, or regional journal. 

c. Acceptance of a book proposal and an offer of a contract by a publisher. 

d. Acceptance of a proposal for a textbook or other instructional material by a publisher. 

e. Presentation of a paper at an international, national, or regional meeting. 

f. Presentation of a production at a national or international conference. 

g. Appearance on a panel at a national or international conference. 

h. Publication of a book requiring disciplinary expertise / specialization, by a commercial 

publisher. 

i. Award of a competitive internal research fellowship or research grant 



III. Rating: 3 – Good 

a. Original submission of an article to a national or regional journal. 

b. Acceptance of an article in a state journal. 

c. Substantial work on a book, production, exhibition or other major work in progress. 

d. Acceptance of a book review in an international, national, or regional journal. 

e. Acceptance of an encyclopedia synopsis, essay, or an ERIC précis. 

f. Acceptance and/or exhibition of a production at a non-competitive venue. 

g. Presentation of a paper at a regional or state meeting. 

h. Presentation of a production at a regional or state conference. 

i. Acceptance and/or exhibition of a collaborative production in which the candidate’s creative 

contribution is limited. 

j. A draft of an article (or summary of research in the advanced stage) presented to the School 

or the College. 

k. A production presented to the School or College. 

l. Achieving institutional approval of research protocols and substantial data collection for a 

project dealing with human subjects. 

IV. Rating: 2 – Needs Improvement 

a. Failure to meet expectations in one or more aspects of research/creative activity. 

b. Indication that future progress in the category of research/creative activity is expected. 

c. A rating of ‘Needs Improvement’ triggers the development of an improvement plan to clarify 

standards and set a timetable for remediation. 

V. Rating: 1 – Unsatisfactory 

a. Failure to demonstrate any significant achievement in research or creative activity. 

b. A performance improvement plan will be developed to clarify standards and set a timetable 

for remediation. 

c. Failure to meet performance improvement plan benchmarks and may result in sanctions. 

___________ 

Notes: 

[1] An ‘exceptional’ rating would be granted for two years: One for the acceptance by a publisher, 

and one for the actual publication. 



[2] An ‘exceptional’ rating would be granted for two years: One for the acceptance by a distributor, 

and one for the second year of distribution. 

Performance Criteria for Annual Report of Instruction 

I. Rating: 5 – Exceptional 

a. Evidence of consistently outstanding instruction in at least two (2) of the three (3) main 

categories listed under II, Instructional Portfolios: Peer Review Process: A. Evidence of 

Quality Instructional Performance, B. Evidence of Quality Instructional Development 

(including but not limited to creating a new course, supervising DIS/DIR, advising, serving 

on an undergraduate or graduate thesis committee, etc.), and C. Evidence of Quality 

Advisement. “Exceptional” in a category means that faculty must achieve excellence in two 

(2) of the numbered sub-areas in that category. 

b. Two measures of excellent on Student Perception of Teaching Survey. 

i. Average mean of 1.0 to 2.5 on Item 6 on summary sheet, Overall Rating of 

Instructor. 

ii. Narrative self-evaluation that justifies the equivalent of the 1.0 to 2.5 mean based on 

analysis of student perception of teaching. When this self-evaluation rests on a 

numerical argument (e.g. averaging all the items on the Student Perception of 

Teaching for a class, or considering SPOT scores in relation to average grades 

awarded in a class), these numbers should also appear in the instructional tables. 

II. Rating: 4 – Outstanding 

a. Evidence of consistently above satisfactory instruction in at least two (2) of the three (3) main 

categories listed under II. Instructional Portfolios: Peer Review Process, A. Evidence of 

Quality Instructional Performance, B. Evidence of Quality Instructional Development 

(including but not limited to creating a new course, supervising DIS/DIR, advising, serving 

on an undergraduate or graduate thesis committee, etc.), and C. Evidence of Quality 

Advisement. “Outstanding” means that faculty must achieve above satisfactory in two (2) of 

the numbered sub-areas in that category. 

b. Two measures of above satisfactory on Student Perception of Teaching Survey. 

i. Average mean of 2.5 to 3.5 on Item 6 on summary sheet, Overall Rating of 

Instructor. 



ii. Narrative self-evaluation that justifies the equivalent of the 2.5 to 3.5 mean based on 

analysis of student perception of teaching. When this self-evaluation rests on a 

numerical argument (e.g. averaging all the items on the Student Perception of 

Teaching for a class, or considering SPOT scores in relation to average grades 

awarded in class), these numbers should also appear in the instructional tables. 

III. Rating: 3 – Good 

a. Evidence of consistently satisfactory instruction in at least two (2) of the three (3) main 

categories listed under II. Instructional Portfolios: Peer Review Process, A. Evidence of 

Quality Instructional Performance, B. Evidence of Quality Instructional Development 

(including but not limited to creating a new course, supervising DIS/DIR, advising, serving 

on an undergraduate or graduate thesis committee, etc.), and C. Evidence of Quality 

Advisement. “Good” in a category means that faculty must be satisfactory in two (2) of the 

numbered sub-areas in that category. 

b. Two measures of satisfactory on Student Perception of Teaching Survey. 

i. Average mean of 3.5 of 4.0 on Item 6 on summary sheet, Overall Rating of 

Instructor. 

ii. Narrative self-evaluation that justifies the equivalent of the 3.5 to 4.0 mean based on 

analysis of student perception of teaching. When this self-evaluation rests on a 

numerical argument (e.g. averaging all the items on the Student Perception of 

Teaching for a class, or considering SPOT scores in relation to average grades 

awarded in a class), these numbers should also appear in the instructional tables. 

IV. Rating: 2 – Needs Improvement 

a. Failure to meet expectations in one or more aspects of instruction. 

b. Indication that future progress in the category of instruction is expected. 

c. A rating of ‘Needs Improvement’ triggers the development of an improvement plan to clarify 

standards and set a timetable for remediation. 

V. Rating: 1 – Unsatisfactory 

a. Failure to demonstrate any significant achievement in instruction. 

b. A performance improvement plan will be developed to clarify standards and set a timetable 

for remediation. 



c. Failure to meet performance improvement plan benchmarks may result in sanctions. 

Performance Criteria for Annual Report of Service 

I. Rating: 5 – Exceptional 

An “Exceptional” rating will be awarded to any faculty member who, in addition to serving the 

School satisfactorily, has served the academic or civic community in at least one of the following 

ways: 

a. Membership on a major College or University committee or governance body. 

b. Significant service to a professional association, editorial board, or other professional or 

scholarly entity. 

c. Significant service to the School. 

d. Significant service to the community. 

e. Cumulative equivalent to any of the above. 

II. Rating: 4 – Outstanding 

An “Outstanding” rating will be given to any faculty member who, in addition to serving the 

School satisfactorily, has served the academic or civic community in at least one of the following 

ways: 

a. Membership on a minor College or University committee. 

b. Service to the public schools. 

c. Service to the School, University, community, professional association, or other professional 

or scholarly entity. 

d. Cumulative equivalent of any of the above. 

III. Rating: 3 – Good 

A “Good” rating will be given to any faculty member who serves the School in the following ways: 

a. Attending to routine School and curricular responsibilities. 

b. Indicating availability to serve on College or University committees. 

IV. Rating: 2 – Needs Improvement 

a. Limited contribution to routine operation of the School. 

b. Failure to meet expectations in one or more aspects of service. 

c. Indication that future progress in the category of service is expected. 

d. A rating of ‘Needs Improvement’ triggers the development of an improvement plan to clarify 



standards and set a timetable for remediation. 

V. Rating: 1 – Unsatisfactory 

a. Failure to demonstrate any contribution to routine operation of the School. 

b. Failure to demonstrate any significant achievement in service. 

c. A performance improvement plan will be developed to clarify standards and set a timetable 

for remediation. 

d. Failure to meet performance improvement plan benchmarks may result in sanctions. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



SCHOOL OF COMMUNICATION and MULTIMEDIA STUDIES 

DOROTHY SCHMIDT COLLEGE OF ARTS AND LETTERS 

CRITERIA FOR PROMOTION AND TENURE 

DRAFT 

 

Proposal Pending SCMS Faculty Approval, Nov. 30, 2017  

(Adopted February 1985)  

(Revised Fall 1998, Spring 2000, Spring 2008, Spring 2010, Spring 2012)  

(Approved by Provost – March 2011)  

This document will be reviewed by the School every four years or on an as needed basis.  

For purposes of promotion and tenure, faculty members in the School of Communication and Multimedia 
Studies accept the following criteria and the guidelines for their interpretation adopted on February 1, 
1985, and amended Fall 1998, Spring 2000, Spring 2008, Spring 2010 and Spring 2012.  

Recommendation for promotion or tenure is not automatic upon fulfillment of these criteria. Although 
annual report ratings are a key basis for promotion and tenure decisions, all achievements contributing to 
these ratings will be examined and reassessed at the time of candidacy for promotion and/or tenure. The 
School’s evaluations of individuals for promotion and/or tenure shall be made after a meeting that 
includes discussion of the case and consideration of the appropriate criteria and a secret ballot polling all 
faculty members eligible to vote on the case. Only tenured Associate and Full Professors are eligible to 
vote on promotion to Associate Professor and tenure decisions. Only Full Professors may vote on 
promotion to Full Professor.  

A list of potential referees, of the rank (or higher) aspired to by the candidate, from nationally recognized, 
four year, graduate degree granting academic institutions, should be compiled by the Director and tenured 
faculty in consultation with the candidate. The candidate shall have the opportunity to review the list for 
conflicts of interest.  

Letters from co-authors, dissertation advisors and personal friends are not appropriate. The Director will 
solicit five letters from the selected referees using the letter template provided by the provost’s office. 
These letters will evaluate the candidate’s research and/or creative activity according to the criteria of the 
School and disciplinary norms at similar institutions.  

Minimum Criteria for Promotion and Tenure  

I. Promotion  

A. Promotion to Associate Professor  

1. Research and Creative Activity  

Candidates are expected to have a minimum of five articles accepted and in press or in print in peer 
reviewed journals or edited volumes (a minimum of three should be in print); or a peer reviewed book of 
original research accepted and in press or in print; or a minimum of five juried or peer reviewed creative 



productions/performances accepted or exhibited/performed. . Candidates must demonstrate a coherent 
research/creative trajectory and national visibility or impact in the field.  

2. Instruction  

Candidates’ annual report rating in instruction must average "Above Satisfactory" or  

better.  

3. Service  

Candidates’ annual report ratings in service must average "Above Satisfactory" or better.  

B. Promotion to Professor 

 

1. Research and Creative Activity  

 

Candidates will have held the rank of Associate for at least five years and have published peer reviewed 
scholarly or creative work beyond that submitted for promotion and tenure. While the candidate’s entire 
body of work will be considered, five articles in peer reviewed journals or edited volumes; or a peer 
reviewed book of original research accepted and in press or in print; or a minimum of five juried or peer 
reviewed creative productions or performances accepted, exhibited, or performed since promotion to 
Associate Professor are recommended. Candidates must demonstrate a coherent research/creative 
trajectory and international visibility or impact in the field.  

2. Instruction  

 

Candidates annual report ratings in instruction must average “Above  

Satisfactory” or better.  

3. Service  

 

Candidates annual report ratings in service must average “Above Satisfactory”  

or better.  

Note: The editing of an accepted or published, peer reviewed book of previously published works does 
not always count as the equivalent of an edited book of original research unless editorial contributions are 
substantial and establish a new and original way of understanding the previously published works.  

Electronic publications are considered no differently than print publications.  

Multiple authorship will count the same as single authorship when the faculty member's contribution is 
demonstrably substantial.  

II. Tenure  



In order to qualify for tenure, candidates must exhibit a pattern of research, instruction, and service 
activities that clearly demonstrate professional autonomy, initiative, and the promise of continued 
contribution to the School, the University, and the discipline. Candidates at the Associate Professor level 
or those who are being promoted to the Associate Professor level must have engaged in a program of 
research, comprising scholarly writing and/or creative production/performance that is coherent, 
continuing. The candidate must have already made a substantial start in this program and be able to 
demonstrate that he/she has already achieved successful outcomes appropriate to the nature of the 
research activity, such as the acceptance and publication of scholarly writing and screenings or awards at 
film or video festivals, etc. Moreover, the program of research must reflect a coherent set of issues, 
problems, concerns, or subjects. Candidates must demonstrate the coherence of their research program 
and both the relevance and significance of the recognition it has earned in their self-evaluation.  

III. Peer Review  

The primary basis for evaluation for all research and creative work is peer review. Peer review refers to 
various processes of selection and critique appropriate to each candidate’s discipline, with more rigorous 
forms evaluated more highly than less rigorous forms. While blind, external peer review and other forms 
of external peer review are universally recognized for the evaluation of traditional research, and jurying or 
curatorial selection are the most universally recognized forms for selection of creative works, candidates 
are encouraged to make peer review arguments based on the appropriateness and availability of venues in 
their disciplines and according to one or more criteria on the list(s) below in relation to a particular 
publication or exhibition/performance.  

Original, data-based and/or theoretical publications pertaining to pedagogy will be evaluated no 
differently than other forms of traditional research using the peer review criteria included below. 
Textbooks and other substantial teaching materials that do not fall into this category may not always 
count as the equivalent of a work of original research. In order to count such books/materials no 
differently than works of original research, arguments can be made using appropriate peer review criteria 
for traditional and pedagogical works included below. 

Peer review criteria for research and other creative works can include the following:  

A. Acceptance to a highly competitive venue with a high ratio of submission to acceptance.  

B. Acceptance based on external review by academic peers.  

C. Acceptance based on blind review by academic peers.  

D. Acceptance based on editorial and curatorial review by academic peers.  

E. Acceptance to a regional, national, or international venue with a rigorous academic reputation.  

F. Acceptance to a smaller venue for which the work is specifically appropriate.  

G. Favorable critique, citation, and/or reprint by academic peers following publication.  

H. Selection by invitation based on the reputation of the venue, committee decision, curator selection,  

or when it results from the established significance of a work or body of works.  

Additional peer review criteria for pedagogical research and creative work can include the following:  

A. A significant number of adoptions of the work at four year institutions.  



B. Favorable critique of the work by academic peers.  

C. Content which demonstrably establishes an innovative and effective way of organizing and/or 
understanding knowledge in the discipline.  

D. External Funding Grant awards and/or applications for external support for research/scholarly and 
creative activities, if applicable.  

IV. Procedures  

A: Third Year Review. A meeting will be held in the Spring of an Assistant Professor’s third year in rank 
for the purpose of reviewing this faculty member’s progress toward tenure and promotion to Associate 
Professor. The Assistant Professor will prepare a portfolio with all the items required in the Provost’s 
P&T Memorandum for the current year except outside referee letters. This portfolio should be available to 
the tenured faculty for review at least two weeks before the meeting. At the meeting, the tenured faculty 
will discuss the Assistant Professor’s progress. A summary of the discussion will be provided by the 
Director to the Assistant Professor for inclusion in the portfolio. There is no vote on Third Year Review. 
The portfolio will be passed on to the College Committee for similar discussion and report (see College 
P&T Guidelines).  

B: Tenure and/or Promotion to Associate Professor. In cases of tenure and/or promotion to Associate 
Professor, the tenured, full-time members of the School shall review the application material of the 
candidate. These members shall meet as a group to deliberate and vote. Tenure-line faculty in the School 
(besides the candidate) may attend this meeting in order to observe the promotion and tenure process if all 
the candidates considered at the meeting agree to this in writing.  

C: Promotion to Full Professor. In cases of promotion to Full Professor, the Full Professors in the School 
shall review the application material of the candidate. These Full Professors shall meet as a group to 
deliberate and vote. Tenured Associate Professors in the School (besides the candidate) may attend this 
meeting to observe the promotion and tenure process if all the candidates considered at the meeting agree 
to this in writing. If there are fewer than three Full Professors available to vote, any Full Professors 
tenured in the School but serving as faculty in other programs will be asked to vote on the case up to the 
minimum of three. If not, the tenured Full Professors in consultation with the Director and the candidate 
will select, up to the minimum of three, Full Professors from cognate disciplines at the meeting used to 
select external peer reviewers.  

D. Confidentiality. All participants and observers at these meetings shall observe strict confidentiality 
concerning the deliberations that occur.  

E. Voting Procedures and Letters for Tenure and/or Promotion. After the discussion at the meeting, 
members all vote by secret ballot. After the qualified members of the school have voted, a memorandum 
with a report of the numerical vote and the reasons for votes supporting and not supporting the 
candidate’s application is written by the promotion and tenure representative for submission to the 
Director and inclusion in the candidate’s portfolio. The Director then writes a letter for inclusion in the 
portfolio reporting the vote and the reasons for support and/or non-support of the candidate’s application, 
and also provides a detailed analysis and evaluation of the candidate’s work  

in teaching, research and service and adds a statement of either support or non-support of the candidate. 
In cases of third year review, the Director shall report the faculty deliberation in a written narrative. There 
is no vote for third year review. All faculty discussions on these matters shall be strictly confidential and 
the reports of Director and P& T Representative shall summarize them without any attribution.  



In all instances where the Director’s recommendation is not consistent with the guidelines and criteria, the 
Director’s letter shall explain the reason for the difference. The applicant has the right to file a response to 
the promotion and tenure representative’s letter and/or to the Director’s letter within five days of receipt. 
Any such letters will become part of the tenure application file.  

Following the UFF/BOR Agreement, these criteria and guidelines and guidelines will not go into effect 
until the year after their approval by the Provost. Faculty members may choose to be evaluated under the 
new criteria immediately on their approval by the Provost. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
  
 
 
 
 
 
 
 
 
 
 



Sustained Performance Evaluation (SPE) Proposal  
SCMS Ad Hoc SPE Criteria Committee (Stephen Charbonneau, Joey Bargsten, Bill Trapani)  

March 2017  
 
 

General Principles Guiding SCMS SPE Evaluation Criteria  
According to the Provost’s Sustained Performance Evaluation (SPE) memorandum of October 3, 2016 (see 
attached document), the SPE is “separate and distinct from annual and other employee evaluations in that the 
evaluation will focus on long-term accomplishments over a period of multiple years.”  
Given that this is a “separate and distinct” evaluation designed to be a holistic account of a faculty member’s 
performance over a seven year period, we propose assigning a point value to each Annual Evaluation category in 
order to establish point-value thresholds for each of the three Provost-mandated SPE evaluative categories of 
“Exceeds Expectations,” “Meets Expectations,” and “Fails to Meet Expectations.”  
In determining a feasible point scale for assessing sustained faculty performance, our SPE committee will proceed 
from several basic principles:  
• That a consistent rating of ‘Good’ on the Annual Evaluation would equate to the Provost-mandated 

category of “Meets Expectations”;  
• That special consideration is due to any annual evaluation rated as “Needs Improvement” or 

“Unsatisfactory”; especially since more than one annual evaluation during a seven-year period might 
indicate lack of satisfactory sustained performance, even if the overall rating score equates to 
“Good”;  

• That our school’s SPE committee may add up to seven points to a colleague’s baseline point total (up to 
20%) to ensure that the final score reflects the full range of our activities and workload (see below).  

 
Creation of Primary Weighted Scale for SPE Evaluation  
As a baseline, the SCMS SPE committee will assign a formal point value to each of the current categories of 
faculty achievement on the Annual Evaluation (see below). Because the SPE evaluation covers a seven-year 
period, the de facto point range would be from 35 at the high end to 7 at the low end.  

 Exceptional – 5  
 Outstanding – 4  
 Good – 3  
 Needs Improvement – 2  
 Unsatisfactory – 1  

Based on the premise of equivalency between an overall annual rating of “Good” and an SPE evaluative rating of 
“Meets Expectations,” we propose the following thresholds and ranges for the Provost mandated three tier rating 
system of the SPE:  



 “Exceeds Expectations” – At threshold, and in range, of 23 to 35  
 “Meets Expectations” – At threshold, and in range, of 18 to 22  
 “Fails to Meet Expectations” – Below threshold of 18  

Cumulative Assessment  
As mentioned above, the SCMS SPE committee has the discretion to add points to a colleague’s initial baseline 
score for a final score that more holistically reflects the depth and breadth of a colleague’s activities over a seven 
year period.  
More precisely, the SPE committee may, at their discretion, add 1 additional point to the cumulative total for each 
year of review (for a possible total of seven additional points).  
This is crucial in light of three issues:  

1. The SPE is not meant to purely replicate the annual evaluation process.  
 

2. Annual evaluations cap out in ways that might limit a genuine evaluation of a colleague’s work on 
either a year-to-year or cumulative basis (e.g. faculty may be deserving of more than a 5 in a 
category in any given year or some assessments can only be appropriately and adequately 
measured across review periods.)  

 
3. The SPE should reflect and ideally render visible the totality of a colleague’s labors on behalf of 

the school and the university.  
 
The SPE committee may not reduce the overall point value generated by adding scores from individual annual 
reports.  
Examples of activities that might be recognized by additional points – above and beyond the sum of annual 
evaluations – could be, but are NOT limited to:  

• Any research, service, and teaching activities that have been un- or under-represented in 
annual evaluations;  

• Community Service (e.g. outreach to high schools; mentoring; volunteer work with local 
non-profit organizations);  

• Public Engagement (e.g. authorship of op-eds, interviews with local/national/global media, 
lectures in community settings to a general public);  

• Invited Talks/ Lectures/Workshops (For instance, lectures and talks that are not “conference 
presentations,” but are often easily overlooked or get lost on our evaluation forms);  

• Exhibition/Event Organizing (e.g. conference events; campus events)  
• Festival Participation (e.g. jury membership; panel membership; mentoring; workshop 

participation);  
• Awards/Public Recognition (The committee may want to acknowledge a colleague for 

generating visibility for our school, college, and university through important 
contributions made to their discipline as reflected by awards or other forms of public 
recognition);  

 



 
• Media Innovation (The committee should acknowledge any technological accomplishments 

or hardware/software development that might get lost in our current evaluation process);  
• Facility Management (e.g. labor performed running Davie Labs, the Living Room Theaters, 

and any other SCMS-run facilities, including training of new faculty, adjuncts, and 
teaching assistants; authorship of tech fee proposals);  

• Recruitment (e.g. participation in and coordination of recruitment activities at the 
undergraduate and graduate levels; volunteering to be at recruitment events; phone calls 
to high school students, etc.);  

• Grad Student Development (e.g. acknowledgement of graduate student mentorship; bearing 
heavy thesis advisory duties; etc.).  

• Continuous School Leadership (e.g. multiple years of leadership as an area coordinator; 
years of sustained committee work; rationale here is that sustained and consistent 
involvement in the administration of SCMS should be recognized above and beyond a 
mere compilation of annual evaluation scores).  

 
The SPE committee additionally welcomes any information or memoranda from the faculty member under review 
that might highlight the range of their labors performed on behalf of SCMS and FAU, thus ensuring a genuine and 
fair evaluation process.  
Examples:  

a. Meets Expectations: A faculty member receives a consistent ‘Good’ on all seven years of 
annual evaluation. This rating would give them 3 points for each year over seven years 
and therefore their score would be 21 points (3 pts for each ‘Good’ X 7 years = 21 pts). 
This would put them in the tier of “Meets Expectations.”  

 
b. Meets Expectations: A faculty member receives a consistent ‘Good’ for five of the years 

(3 pts for each year X 5 = 15 pts), a ‘Needs Improvement’ for one year (2 pts X 1 year = 
2 pts), and an ‘Unsatisfactory’ for one year (1 pt X 1 year = 1 pt). Their score would be 
18 points. This would put them in the tier of ‘Meets Expectations.’  

 
c. Exceeds Expectations: A faculty member receives an ‘Outstanding’ for 4 years (4 pts for 

each ‘Outstanding’ X 4 years = 16 pts) and a ‘Good’ for three years (3 pts for each year 
X 3 = 9 pts) therefore earning an overall 25 points.  

 
d. Exceeds Expectations: A faculty member receives an ‘Outstanding’ for 4 years (4 pts for 

each ‘Outstanding’ X 4 years = 16 pts) and a ‘Good’ for two years (3 pts for each year X 
2 = 6 pts) and an ‘Unsatisfactory’ for one year (1 pt for each year X 1 = 1 pt), therefore 
earning an overall 23 points.  

 



Deriving a Numerical Score for Annual Evaluations Conducted Prior to 2015  

Because the SPE evaluative process references a broad span of years, there needs to be an equivalency chart 
for annual evaluations conducted prior to 2015 in which there are only four categories of assessment (e.g. 
Excellent, Above Satisfactory, Satisfactory, Below Satisfactory). We therefore propose the conversion of 
these prior faculty evaluations to a 5-point evaluation system, with our current criteria for annual evaluation 
as the guiding document for this process. See below for an example:  

 Excellent (highest category) – 5 points  

 Above satisfactory – 5 points  

 Satisfactory – 4 points  

 Below Satisfactory (lowest category) – Either 1 or 2 points  
The conversion serves as a baseline and, as above, the SPE committee has discretion to add points where 
deemed appropriate.  

The three-person SCMS SPE Committee will be constituted annually based on an alphabetical 
rotation among the School’s Associate and Full Professors. In year one, the first three Associate or 
Full faculty on a list of the last names of all Associate and Full professor in SCMS shall constitute 
the Committee. From that point, the rotation would proceed annually, with three new members in 
year two replacing those from year one, and so on. The SPE Committee will select its own chair each 
year. (Added September 1, 2017). 

 

 

 
























































































































































































































































































































































































































































































































































































































































































































	*COM 1930 (Film Appreciation-Honors Seminar) may be substituted

