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WEEK  14:   EARLY  TWENTIETH  CENTURY  
 
 
Sears, Roebuck & Co. Catalog. Fall 1900, selected pages 
 
Victor Mataja, 1903, "The Economic Value of Advertising," International Monthly, Volume 8. 
 
Thorstein Veblen, 1904, The Theory of Business Enterprise, selections 
 
I.M. Rubinow, 1904-05, "Premiums in Retail Trade," Journal of Political Economy, 574-586. 
 
Gustav Bunzel, 1905, "The Ethical Education of the Merchant," International Journal of Ethics, 

Volume 15. 
 
Edward D. Jones, 1905, "The Manufacturer and the Domestic Market," The Annals of the 

American Academy, Volume 25. 
 
C. Lawrence Lowell, 1907, Letter from Pres. Lowell to Prof. Frank W. Taussig, Chairman, 

Faculty Committee for Establishing a College of Business at Harvard University. 
 
Wesley C. Mitchell, 1912, "The Backward Art of Spending Money," 
 
Theodore Roosevelt, 1917, The Foes of Our Household, "The Tool Owner and the Tool User," 

125-29; "The Farmer," 188-89. 
 
Sinclair Lewis, 1921, Harper's magazine, "A Matter of Business," (March) 419-435. 
 
Thomas Alva Edison, 1921, Autobiography, "Using the Telegraph to Advertise the Sale of 

Newspapers," 46-47. 
 
Kahlil Gibran, 1923, The Prophet, "On Buying and Selling," 43-44. 
 
Stuart Chase and F. J. Schunk, 1927, "Consumers in Wonderland," The New Republic, (Feb. 2), 

293. 
 
Wallace B. Donham, 1927, Harvard Business Review, Dean Donham's Dedication of the George 

F. Baker Foundation of the Harvard Graduate School of Business, Vol 5, 401-405. 
 
 
 
 


