

INSTRUCTOR:

Dr. James E. Cunningham
MEETING TIME:

MWF 10-10:50 AM (3 credits)

ROOM:


AL 247
OFFICE:


AL 249
OFFICE HOURS:

MWF 9-10, 11-12, or by appointment
OFFICE PHONE:

(561) 297-2208
EMAIL:


jcunning@fau.edu
GOALS: This three-credit course, designed exclusively for Commercial Music, will explore the development of American Popular music from the Colonial era through the early 21st century. Although the course will focus on musical styles and genres from a listening perspective, much attention will also be placed on the influence of technology, as well as that of key performers, composers, and the music industry. All the above influences will be examined within historically significant sociological, cultural, and political contexts.

REQUIREMENTS: Attendance is not only “expected” (as per FAU policy) but required at all class meetings. The instructor must be notified in writing (email) of all absences. All students are required to purchase and register an interactive i>clicker device, which will monitor attendance, in-class participation, and lecture comprehension. For each credit hour in a class, the combined contact hours in- and out-of-class student work should equal three hours. Students will also be required to regularly access the course Canvas website for announcements, supplementary information, and listening examples. All email correspondence from the professor will be sent via the students’ FAU address. Students are responsible for regularly checking their email and Canvas announcements. 
EVALUATIONS: Students will be evaluated on the combined scores from three non-comprehensive multiple-choice examinations, a semester-long Billboard Chart Project, and i>clicker points. i>clicker participation will be monitored for each class session, with each i>clicker response equaling one-half point. Each of the three exams will consist of listening identification, multiple choice, matching, and true/false sections. No make-up examinations will be given without prior arrangement. The final grades will be based on an adjusted percentage, with the total possible points (100%) determined by the highest student score. The final grade distribution is based on the following percentages: A = 93-100%, A- = 90-92%, B+ = 87-89%, B = 83-86%, B- = 80-82%, C+ = 77-79%, C = 73-76%, C- = 70-72%, D+ = 67-69%, D = 63-66%, D- = 60-62%, F= 60% and below. 

CONDUCT: Students must be respectful, attentive, and patient in the classroom environment at all times. Cell phone and non-class-related internet usage are prohibited during class. Please notify the instructor if you are anticipating an emergency call or text.

CODE OF ACADEMIC INTEGRITY POLICY STATEMENT: Students at Florida Atlantic University are expected to maintain the highest ethical standards. Academic dishonesty is considered a serious breach of these ethical standards, because it interferes with the university mission to provide a high quality education in which no student enjoys an unfair advantage over any other. Academic dishonesty is also destructive of the university community, which is grounded in a system of mutual trust and places high value on personal integrity and individual responsibility. Harsh penalties are associated with academic dishonesty. For more information, see University Regulation 4.001.
DISABILITY AND RELIGIOUS ACCOMMODATIONS: In compliance with the Americans with Disabilities Act (ADA), students who require special accommodation due to a disability to properly execute coursework must register with Student Accessibility Services (SAS) and follow all SAS procedures. SAS has offices across three of FAU’s campuses – Boca Raton, Davie and Jupiter – however disability services are available for students on all campuses. Florida Law requires that the University provide reasonable accommodations with regard to class attendance, examinations, and work assignments to students who request such consideration in order to observe their religious practices and beliefs.
Course Schedule - Fall 2018 (may be subject to revision)

Wk. 1 – What is APM? the Minstrelsy, Foster, Joplin & Sousa


Wk. 2 – Sousa to Satchmo (video), Early Jazz, Tin Pan Alley

LABOR DAY HOLIDAY – 

Wk. 3 – Music Business and Technology, Race Records, the Blues

Wk. 4 – Hillbilly, Swing, Country and Western IRMA

Wk. 5 – Big Singers, Latin, (Billboard Assignment 1)


Wk. 6 – Post-War C&W, Post-War R&B
Sep. 
Wk. 7 – EXAM 1 (10/9) Birth of R&R, Death of R&R
 Oct. 
Wk. 8 – Girl Groups, Motown, Countrypolitan
Oct
Wk. 9 – Surf Rock,
Oct. 
Wk. 10 –Beatles and the British Invasion
Oct. 
Wk. 11 – Dylan, The Bay Area, L.A. (Billboard Assignment 2)
Oct. 
Wk. 12 – EXAM 2 (11/6) Guitar Gods pt. 1
Nov. 
VETERAN’S DAY HOLIDAY – 

Wk. 13 – Guitar Gods pts. 2-3, 1970s Diversity pt. 1
Nov. 
Wk. 14 –70s Diversity pt. 2, Hard Rock pt. 1
Nov
THANKSGIVING HOLIDAY (Nov. 23-26)
Wk. 15 – Hard Rock pts. 2-3, Funk and Disco
Nov. 
Wk. 16 Punk, and New-Wave, Reggae and Hip-Hop
Dec. 

FINAL EXAM – TBA
(Billboard Assignment 3)
